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Creating an opportunity for 
customers to experience the 
richness of local products, the 
Lulu group launched the week-
long festival of Qatari products 
on Saturday. 

Minister of Municipality 
He Dr abdullah bin abdulaziz 
bin turki al Subaie inaugurat-
ed the festival at Lulu Hyper-
market’s abu Sidra branch.

returning for another ex-
citing year, the festival enti-
tled ‘Qatari Products Our First 
Choice’ brings together a cel-
ebration of Qatar’s cultural 
heritage and over 300 locally 
produced food and non-food 
products. 

taking place annually since 
2010, the festival this year is 
being held from March 4 to 
March 9 at all Lulu outlets in 
the region.

the festival aims to promote 
the use of locally produced food 
and non-food products and 
supports small local businesses 
and entrepreneurs. 

the festival showcases a 
variety of food and non-food 
products, ranging from fresh 
vegetables, herbs, chicken, 
egg, arabic lamb, local beef, 
chilled and dairy, frozen foods 
including chicken parts and 
processed food, delicatessen, 
and bakery products to grocery 
food, grocery non-food, health 
and beauty, and linen including 
pillow covers, table covers, bed, 
bed sheets, and other items.

the inaugural ceremony 
was attended by Sheikh Jas-
sim bin Mohamed al thani, 
rayyan Municipality Director 
Jaber Hassan al Jaber, Direc-
tor of Lulu group international 
Dr Mohamed althaf, Director 
of Food Security Department at 
the Ministry of Municipality Dr 
Masoud Jarallah al Marri, Vice 
President of the Central Munic-
ipal Council Muhammad Ham-
ad al attan al Marri, Member 
of Municipal Council for Dis-
trict 15Mubarak bin Fresh al 
Salem, assistant Director of ag-
ricultural affairs Department at 
Ministry of Municipality adel 
al Kaldi, Ubaid ali of Qatar 
Chamber, abdulla abdul razak 

and many distinguished Qatari 
nationals and dignitaries from 
various public and private sec-
tor organisations and senior of-
ficials from Lulu Management.

representatives of almost 
all leading agricultural farms 
including al rayyan Farms, 
nabati Farms, regional agri-
cultural Farms, agrico Farms, 
Simsima Farms, Ummquran 
Farms, alfardan group Farms, 
ajaj Farms, al Safwa Farms, 
Paramount agricole Farms, 
and MaHaSeeL and other 
suppliers namely almana Uni-
lever, Qatar Detergent, altha-
luf, Qbake, Qatar national im-
port and export Company, and 

gulf Center for Food Stuff and 
officials from 25 farms were 
also present at the inaugural 
ceremony.

Speaking on the occasion, 
al rayyan Municipality Di-
rector Jaber Hassan al Jaber 
thanked Lulu group for their 
keenness to promote local 
products. 

He said that the initiative is 
part of the efforts of the Minis-
try of Municipality to support 
farmers in different ways. He 
also thanked farmers and those 
who participated in the pro-
gramme for promoting local 
products.

talking to media persons 

on the sidelines of the festi-
val, Mohamed althaf said that 
the ‘Qatari Products Our First 
Choice’ festival is part of the 
Lulu World Food Festival that 
aims to promote local products.

He said that Lulu has 
emerged as the largest buyer 
of local agricultural produce by 
showcasing 300 local products 
from 35 farms.

althaf thanked the minister 
of the municipality for inaugu-
rating the ‘Qatari Products Our 
First Choice’ festival.

“During the last five years, 
we have increased the number 
of products for the festival as 
the farming season has been 

extended,” said althaf.
earlier, he said, there were 

few major products but now 
it is covering most of the es-
sential commodities including 
fruits and vegetables, micro 
greens among others.

“We are also discussing our 
sustainability strategy, which is 
aligned with Qatar national Vi-
sion 2030 such as installation 
of the reverse vending machine 
(rVM), refill stations, and cir-
cular economy among others,” 
althaf said.

He said that Qatar made 
great efforts in ensuring food 
security in the country result-
ing in local agricultural pro-

duction increasing significantly 
during the past five years.

Lulu group has always 
been committed to promot-
ing Qatari food and non-food 
products and agricultural pro-
duce, and almost all prominent 
Qatari brands namely Dandy, 
al Maha, Baladna, Mazaraty, 
Qbake, rawa, QFM, rayyan, 
Qatar Pafki, Pearl, Jawharh, 
Flora, gourmet, Jerry Smith, 
agrico Qatar, Paramount agri-
cole, Ocean Fish, napoli Baker-
ies, al Waha, Korean Bakeries, 
Parline, ghazlan, al Manhal, 
Dana, aqua gulf, Safa, Sidra, 
Lusail, Doha, napico and oth-
ers are on regular display.

Lulu group has a long-
standing tie-up with local farm-
ers and has been the focal point 
in marketing local agricultural 
produce for many years.

although Lulu Hypermar-
kets have been promoting 
Qatari products and farm pro-
duces for many years, for the 
last few years they have been 
concentrating more on this re-
gard as a social and economic 
commitment to the nation.

the traditional Qatari mu-
sic band showcasing the coun-
try’s vibrant cultural heritage 
was performed to welcome the 
guests and to create a tradition-
al ambiance at the venue.

the festival provides a 
unique opportunity for visi-
tors to experience the vibrant 
and diverse culture of Qatar. 
it is a celebration of the coun-
try’s rich heritage and tradi-
tions and promotes the use of 
locally manufactured products. 
the festival also supports small 
businesses and entrepreneurs 
by providing a platform for 
them to sell their products and 
reach a wider audience.

Lulu group ignited the re-
tail revolution by integrating 
all conceivable needs of the 
consumer under one roof and 
becoming a shopping destina-
tion with its strong presence 
in the region for over two dec-
ades. Besides, the group has a 
global presence with compre-
hensive and well-established 
sourcing offices and logistics 
centers in 23 countries across 
the world including USa, UK, 
Spain, and italy.

over 300 local products on display as 
Lulu hosts festival of Qatari products

tribune newS network 
Doha 

Qatar Chamber Chairman 
Sheikh Khalifa bin Jassim al 
thani met with Minister of 
Foreign affairs of ethiopia 
Mesganu arga and his accom-
panying delegation in Doha. 
a number of QC board mem-
bers were also present on the                              

occasion.
the meeting touched on 

enhancing economic coopera-
tion between Qatar and ethio-
pia, reviewing the investment 
opportunities available and 
encouraging Qatari investors 
to invest in ethiopia.

it discussed the possibility 
to hold a joint business forum 
that brings together Qatari 

businessmen and their coun-
terparts from ethiopia to ex-
plore areas of cooperation and 
partnership in various sectors.

Speaking at the meeting, 
ethiopian Minister He Mes-
ganu arga praised the dis-
tinguished relations between 
Qatar and ethiopia and Qa-
tar’s amazing host of the FiFa 
World Cup 2022.

He also noted that his 
country is developing its in-
vestment legislation to attract 
more investments, indicating 
that it offers a host of incen-
tives and tax exemptions that 
enhance the investment cli-
mate and attract foreign in-
vestors, as well as the easiness 
of doing business and capital 
transfer.

arga called on Qatari in-
vestors to visit his country to 
get acquainted with the invest-
ment opportunities it offers in 
a number of sectors, such as 
agriculture, hospitality, tour-
ism, real estate, industry, and 
energy.

For his part, Sheikh Khal-
ifa paid tribute to the close 
relations between both coun-

tries, stressing that Qatari in-
vestors are keen to learn about 
the opportunities galore in 
ethiopia.

Sheikh Khalifa also under-
scored the chamber’s interest 
to encourage Qatari business-
men to enhance cooperation 
with their ethiopian counter-
parts and find out opportuni-
ties available there.

Ethiopian minister seeks Qatari investment in his country

Minister of Municipality inaugurates the seven-day long festival entitled ‘Qatari Products Our First Choice’ at Lulu Hypermarket’s Abu Sidra branch

Qatar Chamber Chairman Sheikh Khalifa bin Jassim Al Thani meets with Minister of Foreign Affairs of Ethiopia Mesganu Arga and his accompanying delegation in Doha.

Minister of Municipality HE Dr Abdullah bin Abdulaziz bin Turki Al Subaie inaugurates the ‘Qatari Products Our First Choice’ festival at Lulu 
Hypermarket’s Abu Sidra branch on Saturday.
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QIC Group to sponsor 
the Samla race

Tribune news neTwork
Doha

Qatar Insurance Group 
(QIC), the leading insurer in 
Qatar and the MENa region 
is an official sponsor of the 
Samla race. the annual race, 
which is in its fifth edition, 
will take place this year on 
March 2-4.

aptly named ‘Samla’, a 
Qatari word that encompass-
es strength and perseverance 
in the face of hardships, the 
Samla race is held on difficult 
and remote desert tracks and 
requires high levels of athlet-
ic skills. the extreme desert 
trek covers 200 kilometers 
and includes six endurance 
challenges: running, swim-
ming, kayaking, shooting and 
mountain biking.

Speaking on the sponsor-
ship, rashid al-Buainain, 
QIC Group acting Chief ad-
ministrative Officer, said, 
“Supporting a thriving na-
tional sporting landscape is 

one of QIC’s chief corporate 
social responsibility priori-
ties, therefore, we are delight-
ed to be one of the official 
sponsors of the fifth edition 
of the Samla race. the race 
reflects Qatari youths’ ability 
to push beyond their physical 
and mental limits in order to 
reach their goals, and we are 
excited to see a display of stel-
lar athletic talents, resilience 
and sportsmanship.

the sponsorship agree-
ment was signed in Novem-
ber last year between QIC 
Group and the Organizing 
Committee of the Samla race.

Tribune news neTwork
Doha

Qatar Science & technol-
ogy Park (QStP), a member 
of Qatar Foundation (QF), has 
launched a unique and exclu-
sive mentorship programme 
to benefit the startups that are 
incubated at its premises, of-
fering expert guidance, skills 
training and additional support 
services to fuel their business 
growth and success.

to be delivered in partner-
ship with the globally-renowned 
innovation platform and busi-
ness accelerator Plug and Play, 
the programme features a mix 
of dedicated workshops, one-
on-one and group mentorship 
sessions, and various network-
ing opportunities.  

after a thorough evaluation 
process by the two organizing 
partners, a select number of 
QStP-incubated startups will 
have the opportunity to enroll 
in the 12-week programme.

QStP’s Programme Man-
ager for acceleration, Moham-
med Zebian, said: “the pro-
gramme is designed to benefit 
both early and growth-stage 
startups. What that means is 
that we will be providing tai-

lored mentoring to young busi-
nesses on matters relating to 
navigating the legalities of the 
business landscape, customer 
acquisition and revenue gen-
eration. For growth-stage start-
ups, the programme provides 
mentoring on building scalable 
products and business models, 
growth hacking techniques, 
customer acquisition and con-
version optimization, ways of 
attracting more investors, and 
management of finances, to en-

able startups to grow regionally 
and internationally.”

During the various men-
torship sessions, participating 
startups and entrepreneurs 
will acquire a thorough un-
derstanding on diverse areas 
of business including working 
with corporate clients, devel-
oping a robust business strat-
egy, creating a foolproof sales 
technique and utilizing spe-
cific technologies to streamline 
their business. the mentees 
will also have several opportu-
nities to engage with successful 
business owners about lessons 
learned in their entrepreneuri-
al journey. 

“as with all QStP pro-
grammes, our ultimate goal is 
to support our incubated start-
ups to accelerate their business 
growth and to enable them to 
create impact in the global mar-
ketplace through tech-based in-
novative solutions. We are very 
excited to be partnering with a 
global player that is Plug and 
Play to offer this first-of-its kind 
programme in Qatar to our in-
cubated startups,” Zebian said.

Plug and Play’s Director of 
Milan and Basel offices, arian-
na Elena Maschietto, said: “We 
are really excited about this in-

teraction with the startups in-
cubated by QStP: we are sure 
that an international and open 
perspective, like the one Plug 
and Play is used to bringing to 
this kind of activity, will be of 
exchange and benefit to all. 

Qatar’s innovation ecosys-
tem is full of surprises and we 
are delighted to have the op-
portunity to support the de-
velopment of a pool with such 
great potential and to collabo-
rate with QStP to make it more 
and more ready to face the big-
gest innovation challenges!”

Plug and Play is the lead-
ing innovation platform con-
necting startups, companies, 
venture capital firms, universi-
ties and government agencies. 
Based in Silicon Valley, it is 
present in more than 50 loca-
tions on 5 continents and has 
invested in hundreds of suc-
cessful companies, including 
Dropbox, Guardant Health, 
Honey, Lending Club, N26, 
PayPal and rappi.

QStP’s Incubation Center 
encompasses business facilita-
tion and support services, col-
laborative co-working space, 
access to prototyping facilities, 
and funding opportunities, in 
addition to other benefits.

12-week programme to be delivered in partnership with Plug and Play, a global open innovation platform

QSTP rolls out mentorship  
for its incubated startups

Strict evaluation 
The programme features a mix 
of dedicated workshops, 
one-on-one and group 
mentorship sessions, and 
various networking 
opportunities. after a thorough 
evaluation process by the two 
organizing partners, a select 
number of QSTP-incubated 
startups will have the 
opportunity to enroll in the 
12-week programme.

QIC Group Acting Chief  
Administrative Officer  
Rashid Al-Buainain

saTyendra PaThak
Doha

traDE and commerce ties 
between Qatar and India are 
all set to get a boost with Hin-
dustan Petroleum Corporation 
(HPCL) launching its lubricant 
range of products in Qatar.

at the function to mark the 
partnership and the launch, at-

tended by prominent person-
alities of Qatar, HPCL unveiled 
its new project in collaboration 
with aBN Corporation.

representing a great deal of 
pride for India, the HPCL prod-
ucts were launched in Qatar by 
the Indian ambassador to Qa-
tar HE Dr Deepak Mittal at a 
mega event in Doha.

HPCL is one of the most 
renowned companies in India 
and markets its products in 
Qatar together with the HPCL 
aBN Corporation, which man-
ufactures and markets high-
quality products.

HPCL has appointed ali 
Bin Nasser al Misnad trans-

port and trading, the flagship 
wing of aBN Corporation, as 
the exclusive distributor for the 
HPCL lubricant range of prod-
ucts in Qatar.

the launch of HPCL marks 
a new milestone in the five-
decade history of Qatar-based 
aBN Corporation’s business 
and service operations.

Padma Shri Late CK Menon, 
a prominent industrialist and 
philanthropist, is the founder 
of the aBN Group, which was 
established by ali Bin Nasser 
al Misnad. the aBN Group is 
a large business group operat-
ing in Qatar, the UaE, Kuwait, 
India, africa, and the UK.

Speaking on the occasion, 
the Indian ambassador said, 
“the current period is one of 
the strongest in terms of trade 
and commercial relations 
between the two countries. 
Launching this business initia-
tive is an important step in the 
development of bilateral coop-
eration.”

He said that HPCL is one 
of India’s most traditional and 
proud world-class brands.

Delivering a speech on the 
occasion, aBN Corporation 
Chairman J K Menon said, “In-
dia is the country where I’m 
born and Qatar is the country 
where I live, where I have my 

home. So doing something 
to promote business between 
these two countries is my first 
priority. the joint venture with 
HPCL comes as part of its ef-
forts to promote business be-
tween Qatar and India.”

as chief guests on the oc-
casion, HPCL Lubes Division 
Executive Director Sajay Ku-
mar aggarwal and HPCL Lubes 
Sales Division Deputy General 
Manager ajay Singh were pre-
sent on the occasion.

“HPCL is ready to launch 
HPCL products in several 
countries in collaboration 
with aBN Corporation and to 
strengthen business and com-

mercial activities,” said Sajay 
Kumar aggarwal.

as part of the partnership, 
HPCL will initially focus on the 
marketing of automotive and 
industrial lubricants.

among those attending the 
product launch were directors 
of aBN Corporation Behzad 
Group, heads of various Qatari 
business groups, senior offi-
cials from various government 
departments, officials from the 
Indian Embassy, presidents of 
Indian apex bodies like ICC, 
ICBF, IBPC, and representa-
tives from various organisa-
tions representing the Indian 
community.

HPCL launches automotive, industrial lubricant range in Qatar

HPCL unveiling its new project in collaboration with ABN Corporation. HPCL is one of the most renowned companies in India and markets its products in Qatar together with the HPCL ABN Corporation.

Qatar-India trade set 
to benefit from the 
launch of HPCL 
products in Qatar

Tribune news neTwork
Doha

MINIStEr of State and 
Chairman of Qatar Free 
Zones authority (QFZ) HE 
ahmad al-Sayed and Daren 
tang, the Director General of 
the World Intellectual Prop-
erty Organization “WIPO” 
(one of the United Nations 
agencies), met at ras Bufon-

tas Free Zone.
the meeting discussed 

matters of intellectual prop-
erty rights, their standards 
and best practices.  a num-
ber of Senior Executives of 
QFZ and WIPO attended the 
meeting between the parties, 
which was followed by an in-
troductory tour in the Busi-
ness Innovation Park at ras 
Bufontas Free Zone.

QFZ chairman meets 
WIPO director-general
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Ford to raise production as  
US auto sales start to recover

AGENCIES

FORD will increase production 
of six models this year, half of 
them electric, as the company 
and the auto industry start to 
rebound from sluggish U.S. 
sales in 2022.

The automaker announced 
Friday that it plans to build 
more of the Mustang Mach-
E, the Bronco Sport SUV and 
Maverick small pickup, the 
F-150 Lightning electric pickup 
and the Transit and E-Transit 
gas and electric full-size vans.

To help increase produc-
tion, the company last year said 
it would add a third shift and 
1,100 jobs at its full-size van 
plant in Claycomo, Missouri, 
near Kansas City, and another 
3,200 jobs related to building 
the F-150 Lightning which is 
made in Dearborn, Michigan.

Ford will also hire an un-
specified number of new work-
ers this year at plants in Cuau-
titlan and Hermosillo, Mexico, 
where the Mach-E, Maverick 
and Bronco Sport are made, 
according to spokesman Said 
Deep. Production line speeds 
will increase shortly to raise 
production, with more workers 
coming later, he said.

For more than two years, 
U.S. auto sales have been de-
pressed largely due to a short-
age of computer chips during 
the coronavirus pandemic. But 
the chip shortage is easing and 
automakers like Ford are start-
ing to increase production and 
build supplies on dealer lots.

Overall in the U.S., auto 
sales fell almost 8% last year 
to just under 14 million, with 
Ford’s dropping just over 2%, 
according to Autodata Corp. 
But in February, overall indus-
try sales rose 9.5% over the 
same month a year ago, accord-
ing to LMC Automotive, which 

sees sales increasing to 15 mil-
lion this year. Ford sales were 
up almost 22% in February.

“The industry is on its track 
back,” said Jeff Schuster, exec-
utive vice president of automo-
tive for LMC and Global Data.

Shares of Ford rose 3.6% in 
Friday afternoon trading, after 
the production announcement 
was made.

At crosstown rival General 
Motors, full-size pickup truck 
inventory rebounded enough 
that it will shut down a factory 
in Ft. Wayne, Indiana, for two 
weeks starting March 27 to con-
trol it.

Ford suspended produc-
tion of the F-150 Lightning in 
February after a battery caught 
fire during a pre-delivery qual-
ity check. Deep said the battery 
issue has been resolved and 
production will resume March 
13 to an annual rate of 150,000.

Mach-E production will rise 
to an annual rate of 210,000 by 
year’s end, while the company 
plans to boost Bronco Sport 
and Maverick production by 
80,000 vehicles this year. Tran-
sit and E-Transit production 
will rise by 38,000 this year.

Sales are up so far this year 
for all the models that will see 
production increases.

The production jumps are 
good news for consumers, who 
have had long wait times for 
some more popular models and 
have been forced to pay high 
prices due to strong demand 
and short supplies.

J.D. Power reported that 
the average U.S. new vehicle 
sold for $46,229 last month, 
a record for the month of Feb-
ruary.But as the chip shortage 
eases and automakers can pro-
duce more this year, Schuster 
said there should be some eas-
ing of prices even on hot-selling 
models.

Western Australia Trade Commission 
visits Qatar to enhance trade relations
 The delegation seeks to establish new business relationships, expand Western Australia’s market share, and demonstrate its product quality

TRIBUNE NEWS NETWORK
DOHA

THE Western Australian Trade 
Commission (WATC) delega-
tion recently visited Qatar to 
promote Western Australia’s 
world-class products and ex-
plore new opportunities for 
trade between the two regions.

During the visit, the del-
egation had productive meet-
ings with Qatar Airways rep-
resentatives to discuss ways 
to enhance bilateral trade be-
tween Western Australia and 
Qatar. Qatar Airways is a ma-
jor airline that operates flights 
to Australia, and the meetings 
focused on ways to increase 
the transportation of Western 
Australia’s goods to Qatar and 
the broader Middle East re-
gion.

The delegation visited Lulu 
Hypermarket in the Pearl Is-
land, one of the largest su-
permarket chains in Qatar, to 
showcase Western Australia’s 
products to local buyers and 
consumers. The delegation 
included representatives from 
a large group of Western Aus-
tralia food and beverage com-
panies already conducting 

business in the Middle East. 
The aim was to establish new 
business relationships, expand 
Western Australia’s market 
share, and demonstrate the 
quality and diversity of West-
ern Australian products.

Western Australia is 
known for its high-quality 
agricultural products, includ-
ing beef, lamb, seafood, fruit, 
and vegetables. The region is 
also a major producer of dairy 
products, beverages, and other 
primary industries. The WATC 
delegation highlighted the 
quality and reliability of West-
ern Australia’s products, and 
the advantages of doing busi-
ness with Western Australia 
companies, including their 
expertise and commitment to 
sustainability.

The visit has cemented 
Western Australia’s position 
as a leading supplier of qual-
ity products to the Middle East 
region. The region has a strong 
and growing demand for West-
ern Australian products, and 
the WATC delegation’s visit 
has opened new opportuni-
ties for Western Australia ex-
porters to establish long-term 
business relationships with lo-

cal buyers and consumers.
Nashid Chowdhury, the In-

vestment and Trade Commis-
sioner for India-Gulf Region 
of Western Australia, said the 
purpose of a two-day visit was 
to enhance and broaden the 
trade and investment relation-
ship between Qatar and West-
ern Australia.

Chowdhury highlighted 
several key sectors for eco-
nomic diversification, includ-
ing mining and METS (Mining 
equipment, technology and 

services), energy, space, de-
fense, health and medical life 
sciences, tourism events and 
creative industries, primary 
industries, and international 
education.

She emphasized that inter-
national education is a crucial 
focus for Western Australia, as 
the region boasts five universi-
ties and several private edu-
cational providers. There is 
a tremendous opportunity to 
establish connections in this 
field within the region, and 

the universities are actively 
seeking mutually beneficial 
engagement with the educa-
tional sector in Qatar through 
initiatives such as mobility ex-
change, research partnerships, 
and student-talent exchange.

She described the visit as 
highly successful in promot-
ing Western Australia prod-
ucts. She emphasized that the 
WATC will continue to work 
closely with Qatar Airways, 
Lulu Hypermarket, and other 
key partners in the region to 
expand Western Australia’s 
presence and increase its ex-
ports to Qatar and the broader 
Middle East region.

Diana Monis, the Busi-
ness Development Manager 
in Qatar for the Australian 
Trade and Investment Com-
mission (Austrade), said Qatar 
is among Australia’s top three 
trading partners in the Middle 
East and North Africa (MENA) 
region. The two countries have 
a two-way trade in goods and 
services valued at AUD 2.8 bil-
lion (2021-2022), with an an-
nualised trend growth of 7.7 
percent over the previous five 
years.

Monis highlighted that 

many Australian companies 
are registered and operating 
in Qatar, with alumina, meat, 
and engineering services being 
the leading exports from Aus-
tralia to Qatar. Qatar primar-
ily exports aviation services, 
fertilizer, and aluminum to 
Australia.

Monis mentioned that the 
sovereign wealth fund Qatar 
Investment Authority, along 
with state-owned investment 
vehicles Hassad Food and Ne-
bras Power, have collectively 
invested around AUD 4 billion 
in Australia’s property, logis-
tics, energy, and agriculture 
sectors in 2022.

WATC delegation’s visit 
to Qatar has strengthened 
the trade ties between West-
ern Australia and Qatar, and 
opened new opportunities for 
Western Australia exporters to 
expand their market share in 
the Middle East region. With 
a focus on high-quality prod-
ucts and sustainable business 
practices, Western Australia 
is well-positioned to capital-
ize on the growing demand 
for premium food and bever-
age products in Qatar and the 
broader Middle East region.

The delegation visited Lulu Hypermarket in the Pearl Island, one of the largest supermarket chains in Qatar, to showcase Western Australia’s products to local buyers and consumers. The delegation included representatives 
from a large group of Western Australia food and beverage companies already conducting business in the Middle East. 

Nashid Chowdhury, the Investment and Trade Commissioner for India-
Gulf Region of Western Australia

Qatargas Safety Day features leading 
achievements and initiatives in the field

TRIBUNE NEWS NETWORK
DOHA

QATARGAS hosted Safety Day on 
February 12 and 13, 2023, at its Bar-
zan Gas Facility showcasing the com-
pany’s health, safety, environment, 
and quality (HSE&Q) initiatives, 
achievements, and programmes. The 
two-day event was attended by Qatar-
gas Chief Executive Officer Khalid bin 
Khalifa Al Thani, members of the sen-
ior Management Leadership Team, 
a delegate from QatarEnergy, repre-
sentatives from all shareholders, and 
employees of different departments 
and groups across the company. 

First held in 2022, this annual 
event has now become a major oppor-
tunity to showcase Qatargas HSE&Q 
initiatives and invite shareholder 
participation. It brings the company’s 
people together as one team to cel-
ebrate their commitment to an “Inci-
dent and Injury Free” workplace. 

Commenting on the event, Khalid 
bin Khalifa Al Thani, Qatargas CEO, 
said: “Safety Day clearly highlights 
our unwavering commitment to a 
robust safety culture in Qatargas, and 
it is an opportune moment to demon-
strate our established and emerging 
HSE initiatives that keep us at the 
forefront of the LNG industry.”

Khalifa Ahmed Al-Sulaiti, Chief 
Health, Safety, Environment and 

Quality Officer, said: “Our annual 
Safety Day event plays a key role in 
focusing attention on the vital con-
tributions our various HSE&Q func-
tions perform to keep our people safe 
every single day. It is also an excep-
tional opportunity to bring everyone 
together as one team to celebrate our 
collective achievements, knowledge, 
and expertise.” 

The event this year drew a large 
crowd of over 1,000 visitors who had 
the opportunity to experience first-
hand some of the most innovative 
and industry-leading safety achieve-
ments, initiatives, and programmes 
undertaken across Qatargas. 

With engagement from all 
HSE&Q departments, over 40 at-
tractions were showcased live during 
the event. They included a quality-
themed escape room competition, a 
crisis management command centre 
experience using AI technology, live 
coral tanks exhibited by the Environ-
ment and Regulatory Department, 
offshore lifesaving equipment, fire 
truck and super-sucker truck displays, 
and a 360° video booth to capture the 
memories of the day. Shareholder 
representatives from ExxonMobil 
also demonstrated augmented and 
virtual reality safety applications and 
TotalEnergies showcased their drone 
technology for environmental surveil-
lance.



Economy & Business

Global trade is widely considered a 
crucial metric for evaluating economic 
activities between nations. In fact, few 

indicators can match the insights provided 
by trade data when it comes to gauging 
global economic conditions. Rooted in real 
cross-border transactions, trade data pro-
vides a comprehensive understanding of the 
overall demand for essential products and 
production factors. This includes physical 
goods, capital goods, as well as fundamental 
inputs, such as raw materials and commodi-
ties. As a result, global trade data is highly 
responsive to macroeconomic conditions, 
fluctuating in accordance with the cycles of 
economic expansion and contraction. 

Recently, after the sharp rebound in 
activity following the pandemic, global trade 
started to show signs of weakness. According 
to the Central Planning Bureau of Nether-
lands for Economic Policy Analysis (CPB 
NEPA), global trade volumes contracted by 
around 4% since its recent peak in August 
2022. Surprisingly, this has been taking 
place even as bottlenecks and supply-chain 
constraints started to ease. This is in line 
with a continued decline of trade in early 
reporting Asian exporters (Japan, South Ko-
rea, Singapore and Taiwan). These countries 
tend to be at the forefront of global trade 
patterns, as they play a key role in the sup-
ply chain of manufacturing activities across 
continents.

However, global trade volume data tend 
to give us a picture of the recent past rather 
than the present or incoming future. CPB 
NEPA data, for example, are released with 
a delay of three months, which means that 
their recent prints reflect trade volumes 
from November 2022. Even the more timely 
indicator of trade growth in early reporting 
Asian exporters is also not ideal, as data is 
still lagging by two months. It is preferable 
to look at alternative data points that tend 
to provide forward-looking insights, rather 
than backward looking ones, i.e., leading 
indicators that anticipate what the economy 
is likely to do.

In our view, leading indicators are sug-
gesting that the slump in global trade will be 
rather shallow and short-lived. Three main 
points support our analysis.

First, forward-looking investors are also 
anticipating an improving situation. Indeed, 
investor expectations about future earnings 
of the transportation sector, a key leading 
indicator for future growth in global trade, 
is pointing to a stabilization and even small 
recovery in demand for physical goods. 
The Dow Jones Transportation Average, an 
equity index comprised of airlines, trucking, 
marine transportation, railroad and delivery 
companies, whose performance leads global 
exports by at least 3 months, suggests that 
global trade should have bottomed in No-
vember 2022 and should return back to an 
expansionary mode in April 2023. 

Second, foreign exchange (FX) move-
ments are also likely to further play their 
part in supporting global trade. Historically, 
global trade is negatively correlated with the 
USD, with trade volumes expanding when 
the USD is down and vice versa. The USD 
index is already down 9% from the highs 

seen in late September 2021. USD weakness, 
predicated in a more resilient European 
economy and more aggressive rate hikes 
from the European Central Bank and the 
Bank of Japan in recent months, is a major 
tailwind to global trade growth. Around 40% 
of global trade flows are invoiced in USD 
and a weaker USD makes non-US imports 
cheaper. This increases disposable incomes 
or even supports the substitution of domes-
tic products for imports, positively affecting 
trade volumes.

Third, after a year of subdued activity, 
China is in the midst of a significant eco-
nomic re-acceleration process. The Chinese 
economy presented poor performance after 
2021, due to an early withdrawal of stimulus 
policies, Zero Covid policies, a clampdown 
in real estate activities and tighter regula-
tion for several industries. But these policies 
are now being all reverted, which, with the 
support of the lift-off from Covid restrictions 
and a comprehensive economic “open-up,” 
should enable a major economic rebound. 
This will likely ignite investment and con-
sumption in China, favouring trade volumes 
both in Asia and globally.  

All in all, global trade volumes are set 
to improve over the next quarter, as we see 
signs of further stabilization. However, it re-
mains to be seen whether major headwinds 
coming from monetary tightening, policy 
uncertainty and a more hostile geopolitical 
environment will lead to negative outcomes 
later in the year.

 — By QNB Economics

Global trade is set to stabilize 
in the coming months

QNB EcoNomic commENtary

Oil prices recovered 
from a brief sell-off to 
gain more than $1 per 

barrel on Friday and ended 
the week higher, driven by 
renewed optimism around 
demand from top oil importer 
China. Brent crude futures 
rose $1.08 to settle at $85.83 
a barrel. U.S. 

WTI crude futures set-
tled at $79.68 a barrel, up 
by $1.52. Brent and WTI 
notched their third biggest 
weekly percentage gains 
this year as strong Chinese 
economic data fed hopes for 
oil demand growth. 

China is getting more am-
bitious with its 2023 growth 
target, aiming as high as 6%, 
sources told Reuters. Activ-
ity in China’s services sector 
expanded at the fastest pace 
in six months during Febru-
ary as the removal of tough COVID-19 
restrictions revived customer demand. 

China’s seaborne imports of Rus-
sian oil are set to hit a record high this 
month. Still, the oil market broadly 
shrugged off a 10th consecutive week 
of U.S. crude stock builds. Meanwhile, 
analysts expect the dollar to be under 
pressure over the next 12 months, 
which would make dollar-denominated 
oil cheaper for holders of other curren-
cies. The European Central Bank was 
still sending hawkish signals, saying 
that its key interest rate could climb as 
high as 4% if inflation remains high.

Asia prices hit 19-month low on 
tepid demand

Asian spot liquefied natural gas 
prices continued their downtrend this 
week, hitting the lowest level since July 
2021, due to tepid demand which is 
expected to last until the end of March. 

The average LNG price for April 
delivery into northeast Asia was $14.50 
per million British thermal units 
(mmBtu), industry sources estimated, 
down $0.50, or 2.3%, from the previ-
ous week. 

Prices have fallen more than 48% 
year-to-date and around 79% from 
the August 2022 peak at $70.50 per 
mmBtu. In Europe, gas prices have 
touched levels not seen since August 
2021 and LNG cargoes continue to 
head to the continent with economics 

still favouring Atlantic deliveries over 
the Far East. 

The April JKM/TTF basin spread, 
which measures the economics for 
delivering LNG to Asia versus Europe, 
has strengthened from $-1.00/mmBtu 
at end of February to $-0.35/mmBtu 
in early March, a welcome reversal but 
still not beneficial numbers for any 
cargo flows back to Asia. 

In the U.S., natural gas futures 
jumped about 9% on Friday to a five-
week high, as the amount of gas flow-
ing to U.S. LNG export plants soared 
to a record high and on new forecasts 
for colder weather and higher heating 
demand.

— By The Al-Attiyah Foundation

Oil rises on China demand hopes, posts weekly gain
WEEkly ENErgy markEt rEviEW
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Japan’s job availability 
down in January for 
1st time in over 2 year

Agencies

JAPAN’S job availability ra-
tio fell in January for the first 
time in over two years, as more 
people sought jobs with better 
working conditions amid an 
economic recovery from the 
coronavirus pandemic, gov-
ernment data showed Friday.

The job-to-applicant ra-
tio dropped 0.01 point from 
the previous month to 1.35, 
marking the first decline since 
August 2020, the Ministry of 
Health, Labor and Welfare 
said. The ratio means there 
were 135 job openings for eve-
ry 100 job seekers.

The seasonally adjusted 
jobless rate in the reporting 
month fell 0.1 point from De-
cember to 2.4 percent, the first 
improvement in two months, 
according to separate data 
from the Ministry of Internal 
Affairs and Communications.

The drop in the job avail-
ability ratio came as the num-
ber of people seeking work 
increased 0.6 percent from 

the previous month, while the 
number of jobs fell 0.1 per-
cent.

Job offers in the informa-
tion and communications sec-
tor decreased 7.3 percent from 
a year earlier, while those in 
construction firms shed 5.4 
percent. But accommodation 
and restaurant services job of-
fers grew 27.0 percent on the 
back of recovering tourism de-
mand.

“Although companies are 
facing a labor shortage, soar-
ing material prices have pres-
sured their earnings, prompt-
ing them to hold off hiring,” a 
labor ministry official said.

The total number of unem-
ployed stood at a seasonally 
adjusted 1.67 million people 
in January, down 2.3 percent 
from the previous month, data 
from the internal affairs min-
istry showed.

Among them, 680,000 
people voluntarily left their 
jobs, down 2.9 percent, while 
420,000 people were dis-
missed, up 7.7 percent.

Qatar’s producer 
price index down 
1.75% in January

QnA
Doha

QATAR’S Producer Price Index 
(PPI) for January 2023 is esti-
mated at 129.59 points, show-
ing a decrease of 4.71 percent, 
when compared to that of De-
cember 2022, and a decline of 
1.75 percent, as against the PPI 
of January 2022.

These are according to the 
Planning and Statistics Author-
ity’s (PSA) new monthly PPI of 
the industrial sector for Janu-
ary 2023, which is calculated 
based on 2018 where the de-
tails of relative importance and 
prices for the base year of 2018 
are used.

For Mining and Quarry-
ing, the PPI of January 2023 
for this sector showed a de-
crease by 5.61 percent when 
compared with PPI of Decem-
ber 2022, primarily due to 
the price decrease on “Crude 
petroleum and natural gas” by 
5.61 percent, while no change 
in “Other mining and quarry-
ing”. PPI of Mining of January 
2023, when compared with its 
counterpart in previous year 
(January 2022), there was an 
increase of 0.82 percent.

On Manufacturing, an in-
crease of 0.08 percent has been 
recorded in January 2023, 
when compared with the pre-

vious months Manufacturing 
index (December 2022). The 
prices increase is seen in: “Re-
fined petroleum products” by 
7.49 percent, followed by “Rub-
ber and plastics products” by 
5.50 percent, “Cement & other 
nonmetallic mineral prod-
ucts” by 0.93 percent, “Basic 
metals” by 0.89 percent, and 
“Beverages” by 0.82 percent, 
The decreasing prices are no-
ticed in “Chemicals and chemi-
cal products” by 2.44 percent, 
and “Food products” by 0.49 
percent. No change noticed in 
“Printing and reproduction of 
recorded media” in January 
2023.

Comparing with the index 

of counterpart in the previous 
year (January 2022), “Manu-
facturing” PPI of January 2023 
showed a decrease of 13.85 per-
cent. The major groups which 
explain this price decrease are 
“chemicals and chemical prod-
ucts” by 23.10 percent, and 
“Basic metals” by 9.32 percent. 
However, the increasing prices 
are noticed in: “Printing and 
reproduction of recorded me-
dia” by 13.20 percent, followed 
by “Refined Petroleum prod-
ucts” by 12.39 percent, “Rub-
ber and Plastics products” by 
6.45 percent, “Food products” 
by 6.22 percent, “Beverages” 
by 0.95 percent, and “Cement 
& other non-metallic mineral 
products” by 0.09 percent.

Concerning electricity, gas, 
steam and air conditioning 
supply, the PPI of this group 
showed an increase of 4.12 per-
cent compared to December 
2022. When compared the PPI 
of January 2023, to the PPI of 
January 2022 Y-o-Y, showed a 
decrease of 8.29 percent.

For water supply, the PPI of 
this group showed a decrease 
of 4.19 percent compared to 
December 2022. When com-
pared the PPI of January 2023, 
to the PPI of January 2022 Y-
o-Y, showed a decrease of 2.58 
percent.

Mining down 
For mining and quarrying, the 
PPI of January 2023 showed a 
decrease by 5.61% when 
compared with PPI of 
December 2022, primarily due 
to the price decrease on 
“Crude petroleum and natural 
gas” by 5.61%, while no 
change in “other mining and 
quarrying”. 


