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QNB Group, the Official Mid-
dle East and Africa Supporter 
of the FIFA World Cup 2022, 
presented tickets to a num-
ber of Brazil fans to attend 
matches involving  the Brazil-
ian team during the tourna-
ment hosted for the first time 
in the Arab world and the Mid-
dle East.

This special gesture from 
the bank provided a once-

in-a-lifetime opportunity for 
Brazilian fans to support their 
national team on the field and 
enjoy the charming football 
performances of the Samba 
Stars, while the excitement over 
the tournament grows.

This initiative comes within 
the framework of QNB Group’s 
continued celebration of the 
World Cup through a range of 
entertainment programmes full 
of various events and activities 
in all the World Cup stadiums, 
adding a distinctive festive at-

mosphere that increased the 
enthusiasm of football fans who 
flocked in large numbers to the 
QNB pavillion. 

The bank also celebrated the 
arrival of the four Argentine fans 
Matias Villarroel, Silvio Gatti, 
Leandro Blanco, and Lucas Le-
dezma, who arrived in Qatar by 
bicycle, on a journey that started 
from South Africa to support 
their national team during the 
FIFA World Cup Qatar 2022, af-
ter cycling for over 177 days.

In recognition of their ad-

venturous spirit and their role 
in inspiring millions of fans 
around the world, QNB offered 
them tickets to attend matches 
of the Argentine national team 
and a number of QNB and 
FIFA 2022-inspired gifts and 
keepsakes.

Both teams’ fans will also 
get a unique chance to attend 
the last 10 minutes of the game 
from the pitch.

QNB Group Communica-
tions General Manager Heba 
Ali Al Tamimi said, “QNB offers 

fans from all over the world an 
exceptional opportunity and we 
are proud to be here to inspire 
and motivate them to achieve 
their dreams during this won-
derful tournament. With the 
increasing enthusiasm and ex-
citement during this stage of 
the tournament, we promise 
fans more amazing surprises 
for unforgettable times of pas-
sion and pleasure.”

QNB Group, currently 
ranked as the most valuable 
bank brand in the Middle East 

and Africa, is proud to be the 
Official Middle East and Africa 
Supporter of the FIFA World 
Cup 2022.

Through its subsidiaries 
and associate companies, the 
Group extends to more than 30 
countries across three conti-
nents providing a comprehen-
sive range of advanced prod-
ucts and services. The total 
number of employees is 27,000 
operating through 1000 loca-
tions, with an ATM network of 
more than 4,700 machines.
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QATAR’S Industrial Production 
Index (IPI) for October 2022 
reached 154.49 points, record-
ing an increase of 19.85 percent 
year-on-year, compared to the 
same period in 2021, while it re-
corded a decrease of 5.8 percent 
compared to September 2022.

According to the Planning 
and Statistics Authority (PSA) 
data showed on Wednesday, 
a decrease in the mining and 
quarrying sector index by 6.59 
percent compared to the pre-
vious month was recorded as 
a result of the decrease in the 
prices of the extraction of crude 
oil petroleum and natural gas 
with the same percentage.

While ‘Other mining and 
quarrying’ remained un-
changed, when compared to 
the corresponding month of the 
previous year (October 2021) 
the IPI of Mining increased by 
23.86 percent.

In the manufacturing sec-
tor, the index showed a de-
crease of 0.84 percent com-
pared to the previous month 
(September 2022). The groups 
showed an increase including 
‘Manufacture of refined petro-
leum products by 3.73 percent, 
‘Manufacture of basic metals’ 
by 1.86 percent, and ‘Manu-
facture of rubber and plastics 
products’ by 0.71 percent.

However, a decrease was 
recorded in ‘Manufacture of 
food products’ by 0.1 percent, 
followed by ‘Manufacture of 
chemicals and chemical prod-
ucts’ by 0.05 percent, and 
‘Manufacture of beverages’ and 
‘Manufacture of Cement and 

non-metallic mineral products’ 
by 0.01 percent each, while no 
change was recorded in ‘Print-
ing and reproduction of record-
ed media’ in October.

On the other hand, in terms 
of annual change, compared 
to October 2021, a decrease 
of 0.42 percent was recorded, 
and that due to the decrease in 
‘Manufacture of chemicals and 
chemical products’ by 6.31 per-
cent, followed by ‘Printing and 
reproduction of recorded me-
dia’ by 3.49 percent.

An increase was recorded 
in ‘Manufacture of rubber and 
plastics products’ by 23.21 per-
cent, followed by ‘Manufacture 
of refined petroleum products’ 
by 13.11 percent, ‘Manufac-

ture of basic metals’ by 7.45 
percent, ‘Manufacture of Ce-
ment and other non-metallic 
mineral products’ by 5.22 
percent, “Manufacture of food 
products” by 3.22 percent and 
“Manufacture of beverages” by 
1.06 percent.

In the electricity and gas 
supply sector, an increase of 
2.8 percent was noticed com-
pared to the previous month 
(September 2022). Compared 
with the corresponding month 
(October 2021), an increase of 
6.9 percent was recorded.

In the water supply sector, 
a decrease of 1.42 percent was 
recorded compared to Septem-
ber 2022, and by 4.06 percent 
compared to October 2021.

Qatar’s IPI rises 19.85% 
in October 2022: PSA

QNB provides Brazil, Argentina fans 
with FIFA World Cup match tickets
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In Qatar’s manufacturing sector, the index showed a decrease of 0.84 
percent in October 2022 compared to the previous month. 

QNB Group presented match tickets to a number of Brazil fans to attend matches of the Brazilian team during the FIFA World Cup Qatar 2022. The bank also celebrated the arrival of the four Argentine fans Matias Villar-
roel, Silvio Gatti, Leandro Blanco, and Lucas Ledezma by bicycle, on a journey that started from South Africa to support their national team during the World Cup, after cycling for over 177 days.
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THE comeback of the popular 
HUAWEI Mate smartphones is 
making waves across markets, 
especially with the announce-
ment of the HUAWEI Mate50 
Pro. As the first country to 
launch the phone, sales figures 
from China look impressive. 
In many stores, the HUAWEI 
Mate50 Series, especially the 
HUAWEI Mate50 Pro, has 
been sold out immediately af-
ter the launch.

Recently, DXOMARK re-
leased the Camera score of 
the HUAWEI Mate50 Pro. 
It has scored an impressive 
149 points, according to DX-
OMARK, higher than any other 
smartphone camera.

DXOMARK is an engineer-
ing services company whose 
testing, software, and bench-
marking services help smart-
phone, speaker and digital 
camera makers create the best 
possible products. Its website 
—dxomark.com — is trusted 
by consumers and industry 
leaders to produce objective, 
accurate analyses of the perfor-
mance of new products.

But the good news for Hua-
wei fans and anyone who loves 
smartphones is that the HUA-
WEI Mate50 Pro – the futur-
istic tech flagship smartphone 
with the ultimate Ultra Ap-
erture XMAGE camera – will 
soon be available for purchase 
in Qatar. The much-awaited 
premium flagship from Hua-
wei comes with a stunning new 
design, Ultra Aperture XMAGE 
Camera, and sets a new stand-

ard for smartphone perfor-
mance.

In addition to the iconic 
symmetry and Space Ring De-
sign, the HUAWEI Mate50 Pro 
also makes use of the elegant 
Clous de Paris step-patterned 
embossing design for the first 
time ever, showcasing a new 
kind of ordered beauty that’s 
crafted down to the last de-
tail. The new Ultra Aperture 
XMAGE Camera boasts the 
first-ever 10-scale adjustable 
physical aperture and the most 
versatile photography capabili-
ties ever seen on a Mate smart-
phone. Furthermore, the new 

ultra-durable Kunlun Glass 
improves drop resistance by 10 
times. 

The phone is also said to 
pack some cutting-edge tech-
nology that substantially boosts 
performance. The HUAWEI 
Mate50 Pro will be the first to 
run on EMUI 13, which stream-
lines daily interactions with ef-
fortless one-touch navigation.

The HUAWEI Mate50 Pro 
comes in Orange, Silver and 
Black and will be available for 
pre-order in Qatar starting 
from 15 December 2022. More 
information about the price 
will be announced later.

HUAWEI Mate50 Pro
coming to Qatar soon
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EXECUTIVES in Qatar remain 
bullish about future prospects 
for the country, with around 
82% expecting the economic 
growth in the coming five years 
to meet or exceed forecasts, ac-
cording to the latest findings in 
the Qatar Investment Outlook 
Pulse 2022 from EY.

The report is based on ex-
tensive one-on-one discus-
sions, from Q4 2021 to Q1 
2022, with executive decision-
makers across the largest busi-
nesses in Qatar.

The country’s GDP is ex-
pected to rise to QR764 billion 
this year, significantly up com-
pared to the QR525.7 billion 
reported in 2020, when the 
country was in the grip of the 
COVID-19 pandemic. Oil and 
gas and consumer services had 
the most positive sentiments, 
with respectively 64 percent 
and 45 percent of interviewees 
expecting the sectors to out-
grow the general economy over 
the next five years.

EY Qatar Country Market 

Leader Ammar Sudki Hattab 
says: “Qatar has shown great 
resilience in the face of many 
challenges and has resolutely 
navigated regional and global 
events, particularly the COV-
ID-19 pandemic, which was 
brought under control through 
an efficient and agile vaccina-
tion program. This has instilled 
great confidence in executives 
and investors, despite the on-
going global economic head-
winds, with optimism around 
the promise of more opportu-
nities throughout the country.”

Around 55 percent of in-
terviewees had bearish senti-
ments relating to the growth 
of the construction sector, es-
pecially since most mega pro-
jects will be either complete or 
nearly complete in the coming 
months. 

New mega projects, howev-
er, such as the postponed Sharq 
Crossing, the planned airport 
expansion, and the develop-
ment of the Lusail City project, 
may help alleviate some of the 
worries surrounding the sec-
tor’s prospects.

Nearly 60 percent of inter-

viewed executives indicated 
that their investments have 
managed to yield positive re-
turns in the past 12 months 
(Q3/ Q4 2020 to Q3/Q4 2021), 
through a period that still had 
many imposed restrictions 
from the COVID-19 pandemic, 
indicating business and con-
sumer activities in the country 
were largely resilient.”

Despite geopolitical crises 
outside of the region and in-
creasing inflation, executives in 
Qatar remain highly optimis-
tic regarding investment per-

formance over the coming 12 
months. The report found that 
91 percent of them indicated 
that they expect their invest-
ment performance to improve 
relative to the previous year’s 
performance.

Around 64 percent of in-
terviewed executives indicated 
some difficulties in access to 
capital. However, recent initi-
atives indicate that regulators 
are taking steps to improve 
capital accessibility, such as 
with the launch of the Qatar 
Venture Market, aimed at in-
creasing access to capital for 
SMEs. 

Furthermore, the Qatar 
Fintech Hub was launched as 
part of a wider strategy to im-
prove innovation and access 
to capital within the Qatari 
economy.

The report revealed that 82 
percent of interviewed execu-
tives believe that hosting the 
current prestigious football 
event would make a “strong” 
to a “very strong” impact in 
shifting the perception of Qa-
tar as a global tourism hub, ul-
timately resulting in improved 

tourism flows and spending.
While 55 percent indicated 

that they have invested in pro-
jects specifically to capitalize 
on the opportunities present-
ed by the football event. Half 
of these investments went into 
tourism, hospitality, and real 
estate.

The prestigious football 
event, the start of the North 
Field South (NFS) expansion, 
the award of the 2030 Asian 
Games, and the strategic na-
tional goal of diversifying the 
economy away from hydrocar-
bons, have all drawn the atten-
tion of foreign investors and 
resulted in positioning Qatar 
as an investment destination 
of choice.

Ammar concludes: “There 
is no doubt that the ongoing 
football event will have a posi-
tive impact on the country’s 
economy. But what is equally 
pleasing to see is the optimism 
of leading executives for when 
the final whistle blows and the 
legacy that the tournament 
will leave for the country. The 
strong investment sentiment 
bodes well for the future.”

Qatar executives bullish on economic growth: EY
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QATAR’S GDP growth is expected to 
accelerate this year as non-hydrocar-
bon sectors such as tourism, trans-
port, and construction benefit from 
Qatar’s hosting of the World Cup, 
FocusEconomics has said in a report 
released on Wednesday.

According to the report entitled 
‘Will the World Cup bring home an 
economic win for Qatar?’, FocusEco-
nomics, a leading provider of con-
sensus economic forecasts, said: “We 
anticipate an acceleration in GDP 
growth this year as non-hydrocarbon 
sectors such as tourism, transport, 
and construction benefit from Qatar’s 
hosting of the World Cup, which is 
expected to bring in about 1.2 million 
tourists. Economic growth thereafter 
is likely to be relatively soft through 
2025. Government investment, much 
of which is outside the hydrocarbon 
sector, will gradually decline, with 
major infrastructure projects nearing 
completion.”

“Our panelists expect GDP growth 
to more than triple this year from 
2021’s modest 1.6 percent,” it said.

“In Q422, the hosting of the tour-
nament will have immediate positive 
effects on Qatar from the perspec-
tives of real GDP growth and the 
balance of payments via higher con-
sumption, government spending, and 
services exports. On the other hand, 
the surge in Qatar’s population dur-
ing the months of the World Cup 
tournament will lead to substantial 
demand-side pressure, which will 
contribute to above-trend inflation 
and will require a significant increase 
in goods imports, including food and 
beverages, as well as a fall in the vol-
umes of LNG available for export,” 
the report said.

“The 2022 World Cup is marked 
by superlatives. It is the first time 
the global football tournament is tak-
ing  place in a Gulf nation. Qatar is 
the smallest country ever to host the 
month-long event. This year’s World 
Cup is also the most expensive, at 
least 20 times more pricey than past 
tournaments,” the report said.

“The country has shelled out an 
estimated $220 billion, roughly 100 
percent of GDP, since winning the 
bid in 2010. These funds were used to 
construct seven new stadiums, refur-
bish one older stadium, and create a 
new metro system linking these ven-
ues. Other huge infrastructure invest-
ments included upgrading an old air-
port, building hundreds of hotels, and 
upgrading significant portions of the 
country’s roads,” it said.

“Over one million tourists are 
expected to fill these new structures 

over the next month, providing a 
near-term boon to the economy, es-
pecially thanks to increased spend-
ing on food and hospitality support 
services. Increased domestic demand 
will also drive inflation up. Our Con-
sensus Forecast expects inflation to 
more than double from 2021’s figure 
an average of 4.6 percent in 2022, 
well above the GCC average,” the re-
port said.

The report, however, said that 
several factors limit how much rev-
enue Qatar will reap from the Cup. 

“FIFA will take home much of the 
profit generated during the games 
by selling its own products. Further-
more, host countries must give tax 
breaks on merchandise, food, and 
other purchases from FIFA and its 
partner brands, limiting the boost to 
government coffers. 

“Overall, official estimates are 
that the World Cup will generate $17 
billion for the Qatari economy while it 
takes place,” it said.

While the soft power gains Qatar 
can expect from hosting the World 

Cup are more complex to quan-
tify than the costs, the report said, 
the Cup may go some way towards 
strengthening regional ties as neigh-
bors benefit from the Cup. 

For instance, it said, the UAE is 
seeing increased tourism numbers 
as some fans decide to reside in the 
country rather than in Qatar and 
has introduced a multiple-entry visa 
for those attending the competition. 
Kuwait and Jordan are also receiving 
more tourists, and Saudi Arabia ex-
pects a spike in pilgrims and related 

hotel stays.
“Moreover, Qatar is wagering 

that the Cup will jump-start tourism 
in the longer term, too. The govern-
ment is targeting 6 million visitors 
annually by 2030, up from 2 million 
in 2019. Finally, at least some of the 
infrastructure built for the competi-
tion—including a metro line in Doha 
and an airport—will serve a perma-
nent economic purpose, dovetailing 
with the objectives of encouraging 
tourism and diversifying the econo-
my,” the report said.

FIFA World Cup set to boost 
Qatar’s GDP growth: Report
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Qatar’s GDP growth is expected to more than triple this year from 2021’s modest 1.6 percent, FocusEconomics report says 

The FIFA World Cup Qatar 2022 is marked by superlatives as the global football tournament takes place in a Gulf nation for the first time

QSE index 
rises 1.07% 
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THE Qatari stock market ex-
tended its rebound after a long 
period of decreases, thanks to 
the uptrend in natural gas pric-
es despite the volatility.

Qatar Stock Exchange 
(QSE) index gained 126.08 
points, or 1.07 percent, to close 
trading at 11,925.98 points on 
Wednesday.

The volume of shares trad-
ed increased to 238.160 million 
from 99.924 million on Tues-
day and the value of shares in-
creased to QR494.944 million 
from QR490.395 million on 
Tuesday.

Shares of 25 companies 
rose in today’s session, while 
the shares of 18 companies 
decreased, and one company 
maintained its previous closing 
price.

The market capitalisation 
at the end of the trading ses-
sion amounted to QR669 bil-
lion compared to QR661 billion 
in the previous session.

EY Qatar Country Market Leader 
Ammar Sudki Hattab 


