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The QNB campaign brings a global celebration of football passion to-
gether with its 450 winning customers from more than 35 nationalities.

QnB concludes 
‘Be on the winning 
team’ campaign

Tribune news neTwork
Doha

QNB Group, the largest financial institution 
in the Middle East and Africa, celebrated 
the football excitement by showcasing its 
official FIFA World Cup 2022 TVC to a large 
crowd of football fans at the Boulevard, in 
Saudi Arabia’s capital city of Riyadh.

QNB surprised the crowd at the boule-
vard by screening its Official World Cup 
TVC. Featuring both QNB brand ambassa-
dors, Khaby Lame, the famous Tiktok sen-
sation, and Neymar Jr, the international 

football star, the TVC is all about the Bank’s 
“Dream Bigger “concept and essence of the 
FIFA World Cup 2022, a concept that is 
built on achieving the impossible through 
determination, ambition and hard work.

Amid the excitement of the crowd, 
QNB also held a musical performance by 
a traditional Qatari band, sharing a mu-
tual Gulf music taste and culture with the 
crowd. The events biggest joy occurred 
when QNB also organizing a draw for the 
audience for a chance to win FIFA World 
Cup 2022 match tickets.

This event comes as part of the Group’s 

various initiatives held across the region, 
aimed at celebrating the once in a lifetime 
and sharing the football excitement with 
various football fans, especially as the kick-
off is getting closer.

It’s worth mentioning that Riyadh’s 
Boulevard is a popular spot famous for its 
several landmark attractions like Square 
sub-zone, a replica of New York’s Times 
Square. QNB Group, currently ranked as 
the most valuable bank brand in the Mid-
dle East and Africa, is proud to be the Of-
ficial Middle East and Africa Supporter of 
the FIFA World Cup 2022.

Qnb extends FIFa WC
celebrations to riyadh

Tribune news neTwork
Doha

QNB Group, the largest finan-
cial institution in the Middle 
East and Africa and the Official 
Middle East and Africa Sup-
porter of the FIFA World Cup 
2022, announced the winners 
of the final draw of its “Be on 
the winning team” campaign.

QNB is the only bank in the 
world offering its customers 
1000 match tickets, to experi-
ence a once-in-a-lifetime op-
portunity of attending the most 
anticipated FIFA World Cup 
Qatar 2022 held for the first 
time in the Middle East.

The campaign brings a 
global celebration of football 
passion together with its 450 
winning customers from more 
than 35 nationalities, cheering 
for their favourite team and 
making the tournament a suc-

cess that will be remembered 
for generations.

Running under the theme 
of “Be on the winning team”, 
QNB is the only bank in the 
world to have launched an ex-
clusive campaign for existing 
and new customers, to benefit 
from a wide range of banking 
products such as personal and 
vehicle loans, opening accounts 
and fast international digital 
money transfers or increasing 
their deposits balances.

QNB General Manager 
Group Retail Banking Adel Ali 
Al Malki said, “QNB is privi-
leged to exclusively take 1000 
of its loyal customers to the 
World Cup stadiums to live 
the excitement and passion of 
football. This campaign was 
launched to celebrate the big-
gest event of the year and to ex-
ceed the customers’ aspirations 
for this authentic experience.’’

QNB surprised the crowd at the Riyadh’s boulevard by screening its Official World Cup TVC featuring both QNB brand ambassadors, Khaby Lame, the 
famous Tiktok sensation, and Neymar Jr, the international football star.

Plan your trips and your 
meetings – enjoy it all

Play it right! Visit
Qatar2022.qa/transport 

QDB launches rowad 
Qatar 2022 in new format 
featuring digital platform

Tribune news neTwork
Doha

IN its endeavours to enrich 
and enhance the national busi-
ness ecosystem, Qatar Devel-
opment Bank (QDB) on Sat-
urday announced the launch 
of the ‘ROWAD Qatar 2022’ 
digital platform for the Qatar 
Entrepreneurship Conference.

In line with QDB’s digital 
transformation efforts, and for 
the first time in Qatar, the con-
ference will be delivered virtu-
ally on the all-new video-on-
demand platform, coinciding 
with the state’s hosting of the 
largest sporting event this year.

Held under the theme 
‘Beyond 2022: Qatar’s Next 
Frontier’, the digital plat-
form of ROWAD Qatar 2022 
will provide specialized pre-
recorded educational con-
tent, alongside a rich digital 
library that includes a vari-
ety of workshops and training 
sessions on the most relevant 
entrepreneurial and business 
domains.

The 8th edition of the Qa-
tar Entrepreneurship Confer-
ence ‘ROWAD Qatar’ coin-
cides this year with the 15th 
anniversary of launching the 
Global Entrepreneurship 

Week (GEW), of which the 
conference is a part.

Moreover, ROWAD Qatar 
2022 features several national 
and international partners, as 
well as key sponsors includ-
ing QNB, the largest finan-
cial institution in the Middle 
East and Africa, as the Stra-
tegic Sponsor, Qatar Finan-
cial Center as the Platinum 
Sponsor, Qatar Finance and 
Business Academy and Qatar 
Free Zones Authority as Gold 
Sponsors, and Ooredoo as the 
Telecom Sponsor.  

The digital platform pro-
motes the culture of entrepre-
neurship and underscores the 
importance of strengthening 
and diversifying the local pri-
vate sector. ROWAD Qatar 
is a celebration of Qatari en-
trepreneurial milestones and 
achievements, both locally 
and globally. Hence, it encour-
ages entrepreneurs, startups, 
and SMEs to hone their en-
trepreneurial knowledge and 
capabilities, as well as transfer 
them to other players in the 
entrepreneurial ecosystem. 
It also celebrates the culture 
of entrepreneurship, creativ-
ity, and innovation, advancing 
them on a national level

On launching the digital 

platform, QDB Acting CEO 
Abdulrahman Hesham Al So-
waidi encouraged all entre-
preneurs to capitalize on the 
platform’s rich content, which 
is accessible to all through the 
dedicated website.

He said, “We look forward 
to boosting access to the State 
of Qatar’s entrepreneurship 
community through the new 
ROWAD Qatar 2022 digital 
platform, especially with the 
intuitive features that it offers 
to all those interested, as well 
as the diverse content it pre-
sents, designed with all start-
ups and SMEs in mind, and 
in line with the overarching 
objective of bolstering Qatar’s 
private sector.”

The ROWAD Qatar 2022 
digital platform aims to tackle 
a number of topics pertaining 
to entrepreneurship, such as 
establishing new ventures, ac-
celerating the growth of start-
ups and elevating them to new 
heights, and matters pertain-
ing to the Fourth Industrial 
Revolution, such as embrac-
ing the next generation of ad-
vanced industries, in addition 
to Angel Investment, and how 
to raise critical funding to 
grow a business.

QNB General Manager 
Group Corporate and Institu-
tional Banking Khalid Ahmed 
Al Sada said, “We are delight-
ed to be partnering with Qa-
tar Development Bank (QDB) 
and to be a strategic sponsor 
of ROWAD Qatar 2022. Digi-
tal innovation is one of the 
most important pillars of QNB 
Group’s strategy to enhance 
its leading position in provid-
ing the latest digital banking 
services that offer growth op-
portunities for SMEs, as we 
believe that entrepreneurship 
plays a fundamental and vi-
tal role in economic develop-
ment, not only in the Qatari 
market but also in the global 
market as a whole.”

The 8th edition of the Qatar Entrepreneurship Conference ‘ROWAD Qa-
tar’ coincides this year with the 15th anniversary of launching the Global 
Entrepreneurship Week of which the conference is a part.
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United development Company 
(UdC), the master developer of the 
Pearl and Gewan islands, has an-
nounced its FiFA World Cup pro-
gramme, which includes events, new 
landmarks and festivities aimed at at-
tracting a large number of visitors and 
tourists during the tournament. 

the Pearl island, with its stun-
ning and serene scenery and lively 
and vibrant shopping and dining ar-
eas, houses more than 360 retailers of 
world class quality that include: shops, 
restaurants, cafes, entertainment out-
lets and various other services.

All construction works are pro-
gressing at full swing and according 
to schedule as planned, many projects 
have already been completed while 
others are ready to be official inau-
gurated soon, keeping in line with vi-
sions and promises made to fans and 
residents in becoming an ultimate fan 
destination for World Cup visitors. 

Very soon, the iconic Corinthia 
Yacht Club in Porto Arabia will join 
the list of officially inaugurated land-
marks with the announcement of its 
opening to yachting enthusiasts, yacht 
owners and, of course, Asian cuisine 
foodies with the opening of the fa-
mous Kai’s Songbird Restaurant from 
London.

Also, the official opening of Gewan 
Golf Club on Gewan island, will pro-
vide state-of-the-art spacious golfing 
facilities in an innovative entertaining 
experience for golfing enthusiasts.

the Pearl island has once again 
been transformed to accommodate 
different tastes and whims through 
these projects and countless enter-
tainment programmes that are sched-
uled for a full month (covering the 
World Cup) all over the island. 

Qanat Quartier will be adorned 
with the ‘Qarnevale Quartier’ event, 
an international masquerade-style 
festival, under the supervision of “Fes-
ti Group”, the organizer of the famous 
Venice Carnival, which will create an 
enchanting atmosphere that will in-
crease the precinct’s splendor and 
captivating beauty.

As for Medina Centrale, ‘Medin-
afest’s’ epic parades will fill the lively 
and vibrant streets complete with 
world class entertainment in all forms 
including mobile car shows that will 
be presented by a selection of artists, 
musicians, and acrobats from around 
the world.

Catering to different tastes and 
bringing them together at the same 
time, Porto Arabia will have two fes-
tive events on opposite sides of the 
beautiful marina boardwalk, the first 
with an Arabian flavor and character 
‘Arabia experience’, where a group 
of handicrafts and traditional goods 
from Qatar’s rich heritage will be dis-
played, as well as enjoyable cultural 
activities. As for the second event 
‘Porto Beat’, a modern, vibrant, and 
musical aesthetic during which lights, 
glowing structures and live dJ perfor-
mances create a captivating atmos-
phere.

A new completed landmark that 
has already attracted many visitors 
in Porto Arabia is the newly inaugu-
rated Pearl Fountain. Other amazing 
projects getting finishing touches are: 
duck Lake, Beach Centrale and the 
Pearl Photo Walk. 

the family-friendly “Beach Cen-
trale”, which is located in the middle of 
the Pearl island, has a main pool for 
adults connected to an artificial sandy 
beach, and another swimming pool 

and waterpark for kids, in addition to 
kiosks selling food and drinks, as well 
as showers and changing rooms.

Adjacent to this beach, the new 
duck Lake features a large duck pond 
where the whole family can enjoy feed-
ing the ducks and riding pedal boats, 
in addition to taking delight in vast 
green areas, two cycling and walking 
trails, as well as a beautiful 15-meter 
water fountain.

As more and more recreational 
spots and attractions are being made 
ready for visitors to enjoy during their 
visit to the Pearl island, the duck 
Lake and Beach Centrale facilities are 
expected to be the new family favorite 
hotspots. Children can engage in fun 
activities that not only contribute to 
their physical development but also 
strengthen family bonds and quality 
time on the island.

And, in order to facilitate move-
ment between different landmarks, 
projects and events, United develop-
ment Company has made available to 
residents and visitors alike a new and 
essential “Pearl Bus” service, which is 
completely free of charge, a hop- on 
hop- off system that improves conven-
ience for everyone on the island. in 
addition to this a new smart applica-
tion has been developed that includes 
all the services, information, and de-
tails a resident or tourist may need at 
their fingertips.

The Pearl Island gets ready 
to welcome the World Cup

Duck lake

Corinthia Golf Club

The Pearl Fountain

Corinthia Yacht Club

The Pearl Photo Walk

Beach Centrale

The iconic destination has lined up a string of World Cup activities as it readies new 
landmarks, offers exciting services and events to attract a large number of visitors
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Ooredoo enhances  
financial inclusion via 
MoU with SkipCash

QNA
Doha

OOredOO Money, Qatar’s first 
licensed PSP and the leading 
fintech in Qatar, has signed a 
Memorandum of Understand-
ing with SkipCash, designed to 
support Qatar National Vision 
2030 by providing state-of-the-
art digital financial services both 
to customers and merchants.

The MoU is the start of a 
long-lasting journey between 
both organizations. Multiple 
services will be introduced 
jointly to provide for the needs 

of all Ooredoo Money and Skip-
Cash users and merchants.

CCO at Ooredoo Sheikh 
Nasser bin Hamad Al Thani 
said, “This occasion sees the 
first step towards a long-lasting 
partnership between Ooredoo 
Money and SkipCash, and sig-
nals Ooredoo’s commitment to 
supporting Qatar’s home-grown 
businesses and entrepreneurs. 
Our determination to support 
Qatar in its Vision 2030 means 
we will continue to provide the 
best services to our customers 
in Qatar and build on the trust 
that people have accumulated 

in Ooredoo Money for more 
than a decade.” 

The Co-founder at SkipCash 
Mohamed Al-delaimi said, 
“This is a very exciting moment 
to join forces with the most 
well-known brand in telecom 
and financial services. This will 
help both parties to expand our 
solutions to wider business seg-
ments for higher financial inclu-
sion.” 

SkipCash is a payment solu-
tion provider engaged in mer-
chant acceptance, provision of 
value added and aggregation 
services.

Global trade is often referred to as 
a key barometer of economic ac-
tivities across countries. In fact, few 

indicators reflect the overall health of the 
global economy as well as trade data does. 
Underpinned by real cross-border transac-
tions, trade data captures the demand for 
key products as well as production factors, 
including physical consumer goods, capital 
goods, basic inputs and commodities. As a 
result, global trade data tends to be highly 
sensitive to macro conditions, moving along 
with the cycles of economic expansion and 
contraction. 

recently, after the sharp but short-lived 
collapse in activity following the onset of the 
pandemic, global trade rebounded strongly. 
According to the Central Planning Bureau of 
Netherlands for economic Policy Analysis 
(CPB NePA), global trade volumes surged by 
more than 30% since the depths of the Great 
Pandemic downturn in early 2020, far sur-
passing pre-pandemic levels and comforta-
bly reaching all-time highs. Surprisingly, this 
has been taking place even as bottlenecks 
and supply-chain constraints persisted.  

However, global trade volume data 
tends to give us a picture of the recent past 
rather than the present or incoming future. 
CPB NePA data, for example, are released 
with a delay of three months, which means 
that their recent print reflect trade volumes 
from August 2022. It is preferable to look to 
alternative data points that tend to provide 
forward looking insights, rather than back-
ward looking ones. 

In our view, leading indicators are sug-
gesting that global trade will not continue to 
grow but slow down and even contract for a 
few months. Three main points support our 
analysis.

First, high frequency data from key 
major economies (US, euro area and Japan) 
are pointing to a “global trade recession.” 
The flash Purchasing Managers’ Index (PMI) 
surveys from advanced economies printed 
consecutive months of slowdown in new 
export orders which slipped further into 
contractionary territory in October. High 
inflation is negatively affecting disposable 
income across major economies, dampen-
ing overall demand. This is in line with a 
continued deceleration of trade growth in 
early reporting Asian exporters (Japan, 
South Korea, Singapore and Taiwan). These 
countries tend to lead global trade patterns, 
as they play a key role in the supply chain of 
manufacturing activities across continents. 

Second, forward-looking investors are 
also anticipating a significant contraction. 
Indeed, investor expectations about future 
earnings of the transportation sector, a key 
leading indicator for future growth in global 
trade, is indicating a sharp contracting in 

demand for physical goods. The dow Jones 
Transportation Average, an equity index 
comprised of airlines, trucking, marine 
transportation, railroad and delivery compa-
nies, whose performance leads global ex-
ports by at least 3 months, peaked in March 
2021, declining rapidly ever since to deep 
contraction rates.  

Third, foreign exchange (FX) move-
ments are also likely to further play their 
part in depressing global trade. USd 
strength, predicated in more aggressive 
policy rate hikes and a better performing 
US economy, is a major drag to global trade 
growth. Around 40% of global trade flows 
are invoiced in USd and a stronger USd 
makes non-US imports more expensive. 
This further squeezes disposable incomes or 
even supports the substitution of imports for 
domestic products, negatively affecting trade 
volumes.   

All in all, global trade volumes are set to 
decline substantially over the next months. 
Trade reflects the overall macro-economic 
environment and is just another indicator 
of the difficult environment that has been 
prevailing in recent months.

 — By QNB Economics Team

Global trade is set to contract 
over the coming months

QNB EcoNomic commENtary

Oil prices settled higher 
last Friday but fell 
week-on-week after 

health authorities in China 
eased some of the country’s 
heavy COVId-19 curbs, rais-
ing hopes for improved eco-
nomic activity and demand 
in the world’s top crude im-
porter. 

Brent crude futures set-
tled up $2.32 at $95.99 a 
barrel, extending a 1.1% rise 
from the previous session 
but falling 2.6% on the week. 
WTI crude futures settled 
up $2.49 at $88.96 a barrel, 
climbing 0.8% in the previ-
ous session but down nearly 
4% on the week. The easing 
curbs in China include short-
ening quarantine times for 
close contacts of cases and in-
bound travelers by two days, 
as well as eliminating a pen-
alty on airlines for bringing in 
infected passengers. 

A weaker U.S. dollar also 
supported oil prices as it 
makes the commodity cheap-
er for buyers holding other 
currencies. Prices also picked 
up on Friday after milder-
than-expected U.S. inflation 
reinforced hopes that the 
Federal reserve would slow 
down rate increases, boost-
ing chances of a soft land-

ing for the world’s biggest  
economy. 

Meanwhile, Saudi Ara-
bia’s energy minister said 
OPeC+ will remain cautious 
on oil production, noting that 
members saw “uncertainties” 
in the global economy ahead 
of the bloc’s next meeting in 
december.

Asia spot prices slip 
as mild weather curbs  
demand

Asian spot liquefied natu-
ral gas (LNG) prices slipped 
last week as mild tempera-
tures and ample inventories 
in Asia and europe muted 
buying activity. The aver-
age LNG price for december 
delivery into north-east Asia 
was $26 per million British 
thermal units (mmBtu) last 
week, down $2, or 7.1%, from 
the previous week, industry 
sources estimated. 

Warm weather in Asia 
and europe continues to 
weigh on prices as seasonal 

heating demand has yet to 
pick up. Meanwhile, invento-
ries are currently high in both 
Asia and europe, and LNG 
cargoes are being floated off 
europe in anticipation of 
higher demand and prices. 

But an easing of stringent 
COVId rules in China, which 
have impacted economic ac-
tivity this year, could boost 
demand. In europe, dozens 
of LNG vessels that have been 
circling off Spain and the 
Mediterranean since October 
due to limited slots to unload 
their cargoes are likely to stay 
there in anticipation of rising 
european gas prices. 

In the U.S., front-month 
natural gas prices dropped 
36 cents, about 6%, to settle 
at $5.88 per mmBtu last Fri-
day in what has already been 
an extremely volatile week 
on forecasts for less cold and 
heating demand this week 
than previously expected.

 — By The Al-Attiyah 
Foundation

Oil posts weekly loss as  
China eases COVID curbs

WEEkly ENErgy markEt rEviEW Injaz Qatar wins 3 awards at Young 
Entrepreneurship Celebration

TribuNe News NeTwork
Doha

INJAz Qatar, a non-profit or-
ganization and a member of 
the Junior Achievement (JA) 
Worldwide, celebrated the 
16th edition of Injaz Al Arab’s 
“Young entrepreneurship Cel-
ebration” in dubai, the United 
Arab emirates.

The celebration, which 
marked a return to in-person 
events following two years of 
virtual programming, was or-
ganised in partnership with 
the Federal Youth Authority. 
It also brought to the spotlight 
the achievements of students 
who participated and won the 
National Company Program 
Competition in their respective 
countries.

The competition saw 80 
students from across 12 coun-
tries compete for awards fol-
lowing a rigorous period of 
mentorship and programming. 
This year’s teams were men-
tored by industry experts from 
across Boeing, Fedex, Master-
card, InvestCorp, the Project 
Management Institute and Citi 
Foundation, exploring in depth 
skills sessions across design 
thinking, innovation, growth 
and development, customer 
service and business strategy, 
and deepening their under-
standing on a wide spectrum of 
business concepts. 

Following the judging pro-
cess, the coveted ‘Company of 
the Year’ university prize was 
awarded to Injaz Qatar - team 
“Homey” which consists of stu-
dents Latifa Al Naimi and Ma-
ria Mina from Carnegie Mellon 
University in Qatar, and Jana 
elbanna from Qatar University. 
Homey is an application that 
connects the home business 
owners with the customers who 

want to buy from these home-
based businesses. To save peo-
ple’s time, money, and effort, 
Homey brings all the home 
businesses (i.e., food, cloth-
ing, jewellery and embroidery) 
under one platform to provide 
their services to customers who 
wants to buy them. The high 
school edition of the prize was 
awarded to “Join Me” from In-
jaz, UAe. 

Sheikha Hanadi Nasser Al 
Thani, the Chairperson of In-
jaz Qatar and Injaz Al Arab, 
said: “Congratulations to our 
high school and university stu-
dents from the State of Qatar 
for winning three awards and 
for the university team on seiz-
ing the ‘Best Company of the 
Year’ prize at JA-INJAz Al Arab 
Young entrepreneurship Cele-
bration 2022. We are extremely 
proud for reaching this stage. 
These competitions enhance 
their skills and motivate them 
to create an influential society 
in entrepreneurship. This win 
is an expression of our vision in 
empowering a promising future 
generation of leaders and entre-
preneurs in the State of Qatar. “

Akef Aqrabawi, President 
and CeO, Injaz Al Arab, said: 
“Year after year, we continue 
to see incredible innovation 

and creativity driven by today’s 
youth, and this year’s partici-
pants are no exception. We are 
proud to be celebrating the 2022 
winners of the Injaz Al-Arab 
Young entrepreneurs Competi-
tion, and to witness the contin-
ued impact of our programmes 
in empowering our future. 
Thank you to our students, vol-
unteers, partners, and judges for 
yet another successful edition of 
the Young entrepreneurs Com-
petition, and we look forward 
to what’s to come as we work 
together for the future of our 
youth and the region.”

Additional awards included 
two more prizes to Injaz Qa-
tar that was presented to team 
“Homey”, the ‘InvestCorp Value 
Creation’ Award. The ‘Boe-
ing Business Challenge’ Award 
won by team “GoForFit” that 
includes students Ubaida Al 
Aani and Fatima Marafiya from 
Michael e deBakey High School 
For Health Professions.

Launched in 2007, the Injaz 
Al-Arab Youth entrepreneur-
ship Celebration is the culmina-
tion of six months of rigorous 
experiential learning and ap-
plication for students across the 
MeNA region who have won the 
internationally acclaimed Injaz 
National Company Program. 
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Baladna Food Industries, a 
leading and largest dairy pro-
ducer in Qatar, has joined forc-
es with the Gulf Organisation 
for Research and development 
(GORd) to explore synergies 
aimed at enhancing Qatar’s 
food security through sustain-
able innovations. 

To this end, a memorandum 
of understanding (MoU) was 
signed on november 9, 2022, 
at the UnFCCC (COP 27) taking 
place until november 18, 2022, 
in Sharm El Sheikh, Egypt. ar-
eas of collaboration covered in 
the recent MoU include works 
on RdI activities to support 
sustainable solutions aimed at 
ensuring food security; capacity 
building through trainings and 
educational programs, and de-
carbonization initiatives aimed 
at achieving carbon mitigation. 

GORd’s Founding Chair-
man dr Yousef alhorr and 
Sustainability director at Bal-
adna Wafaa al Saffar signed 
the agreement. Speaking at 
the MoU signing ceremony, 
dr Yousef alhorr said, “as Qa-
tar continues to make major 
strides towards self-reliance in 
food security, adopting sustain-
able farming and eco-friendly 
agriculture solutions is impera-
tive for the nation’s develop-
ment. Baldana is a key player in 
strengthening Qatar’s food se-
curity, all the while initiating a 
range of climate conscious pro-
jects. Our MoU with Baladna 
aims at pursuing more research 
to reduce carbon footprint by 
developing sustainable cool-
ing technologies in agriculture 
in places like Qatar that have 
harsh climatic conditions. Our 
collaboration today provides 
an example for organizations 
across diverse sectors to ex-
plore synergies aimed at cata-
lyzing climate action.”

Speaking on behalf of Bal-
adna, Wafaa al Saffar, Envi-
ronmental, Social and Govern-
ance director, said, “Today we 
are celebrating our partnership 
with GORd. We are privileged 
to be invited at COP27 to for-
malize this collaboration, which 
we believe will be very crucial in 
strengthening Qatar’s food se-
curity and ensuring its sustain-
able development. We are very 
pleased to work with GORd 
through the years, pushing our 
mutual agenda towards a sus-
tainable future.” Giving details 
about specific projects of col-
laboration, she added, “Qatar 
has a very harsh climate which 
makes dairy farming very chal-
lenging. Through our MoU, 
Baladna and GORd will be col-
laborating on the development 
and application of GORd’s nov-
el cooling technology for clima-
tizing barns.”

at COP27, Baldna is also 
joining GORd Pavilion as 
the Eco-Champion of des-
tination Green Program – a 
multi-stakeholder initiative 
gathering organizations to 
share their success stories in 
the field of sustainability by 
showcasing them at interna-
tional platforms such as COP 
27. The idea behind GORd’s 
destination Green is to widen 
the impact of the ongoing sus-
tainability efforts by explor-
ing cross-sector synergies and 
promoting stakeholder en-
gagement beyond their field of 
business. Sharing details about 
Baladna’s engagements at 
COP27, Francis Higgins, Cor-
porate Communications di-
rector, said, “Baladna is here at 
COP27 to share its unique sto-

ry about how despite all odds 
it overcame a dire situation 
that Qatar faced with no dairy 
in the country due to blockade. 
Here in COP27’s Blue Zone 
and Green Zone, we are listen-
ing to the talks to learn how we 
can do even more to address 
climate change and achieve 
sustainable development. We 
are also here to support GORd 
as our strategic partner. We 
have a multistakeholder part-
nership whereby Baladna has 
been able to reduce its climate 
impact.”

The recent MoU between 
GORd and Baladna comes as a 
continuation of a former agree-
ment between the two entities 
where they collaborated on the 
methane abatement project 
targeting GHG reduction.

GORD, Baladna join global 
climate action at COP27

GORD, Doha Bank 
commence climate 
partnership at COP27
Tribune news neTwork

Doha

THE Gulf Organisation for 
Research and development 
(GORd) and doha Bank have 
signed a memorandum of un-
derstating (MoU) to cooper-
ate in driving change towards 
the creation of the circular 
economy through sustain-
ability initiatives in financial 
sector. 

The MoU was signed by 
dr Yousef alhorr, Found-
ing Chairman of GORd, and 
Yousef abdulla a M al-Meer, 
Head of Strategy, Marketing 
& ESG of doha Bank on no-
vember 10, 2022, in Egypt. 
The country hosted the 27th 
session of the Conference of 
the Parties (COP27) to the 
UnFCCC, where govern-
ments, nGOs, trade unions, 
businesses and stakehold-
ers with interest in climate 
change met to review and ne-
gotiate global action.

In line with Qatar na-
tional Vision and the national 
Climate Change action Plan, 
the recent MoU will facili-
tate doha Bank to boost the 
bank’s green initiatives, de-
velop framework for a robust 
sustainability strategy,  ESG 
compliance with support 
from GORd’s experience and 
expertise in the sustainability 
landscape. 

addressing the audience 
of climate experts represent-
ing leading international or-
ganizations, institutions and 
think tanks attending the 
MoU signing ceremony at 
GORd Pavilion during COP, 
dr. Yousef alhorr, Found-
ing Chairman of GORd, said, 
“The last few years have seen 
a dramatic rise in greenwash-
ing practices, which are ham-
pering the progress of envi-
ronmental initiatives led by 
genuine parties. To address 
the issue, all public listed cor-
porates in Qatar are now re-
quired to review their climate 
impact through transparent 
sustainability reporting that 
reflects the organization’s ef-

forts in environmental, so-
cial and governance aspects. 
Today, we are collaborating 
with doha Bank to establish 
a foundational framework for 
the environmental footprint 
of organizations operating 
in the financial and business 
sector.”

Yousef abdulla a M al-
Meer of doha Bank extended 
his thanks to GORd’s Found-
ing Chairman for the continu-
ity of the strategic relation-
ship between the two parties. 
“Through our ongoing strate-
gic partnership with the Gulf 
Organisation for Research 
and development, doha Bank 
is continuing its commitment 
to the environment to reduce 
our carbon footprint and sup-
port Qatar’s vision of a sus-
tainable and carbon neutral 
economy. at doha Bank, as a 
financial institution, we main-
tain sustainability in our ap-
proach to business and to all 
stakeholders as a cornerstone 
of future growth. This would 
enable us to enhance our po-
sition locally, regionally and 
internationally in developing, 
supporting and contributing 
to green and eco-friendly so-
lutions.”

The recent MoU builds on 
a range of sustainable projects 
initiated by doha Bank over 
the years. doha Bank is the 
first bank in the State of Qatar 
to sign an agreement with the 
United nations (Un) for en-
vironmental, social and insti-
tutional sustainability stand-
ards. It is also the first bank 
in the State of Qatar to launch 
green banking products such 
as the green account, green 
car loans, green real estate fa-
cilities and other services and 
products.

GORd’s partnership with 
the bank is among a number 
of alliances the organization 
formalized during the first 
week of its participation at 
COP27 where a delegation of 
climate experts from GORd 
are offering insightful pres-
entations, seminars and panel 
discussions.

Food security 
as Qatar continues to make 
major strides towards 
self-reliance in food security, 
adopting sustainable farming 
and ecofriendly agriculture 
solutions is imperative for the 
nation’s sustainable 
development. Baldana has 
remained a key player in 
strengthening Qatar’s food 
security, all the while initiating 
a range of climate conscious 
projects,says GoRD’s Founding 
Chairman Dr Yousef alhorr

Dr Yousef Alhorr, Founding Chairman of GORD, and Yousef Abdulla A 
M Al-Meer, Head of Strategy, Marketing & ESG of Doha Bank, shake 
hands after signing the MoU.

GORD’s Founding Chairman Dr Yousef Alhorr and Sustainability Director at Baladna Wafaa Al Saffar after 
signing the agreement.

New, fully electric Volvo EX90: the start of a new era for Volvo Cars
Tribune news neTwork

Doha

a true seven-seater, all-electric 
SUV that further raises stand-
ards in safety and a more sus-
tainable lifestyle: the new Volvo 
EX90 represents the start of 
a new era for the company in 
which it sets a decisive course 
for a fully electric future.

Starting with the Volvo 
EX90, the company will reveal 
one new fully electric car each 
year. By 2030, it aims to sell 
only fully electric cars, one of 
the most ambitious electrifica-
tion blueprints in the automo-
tive industry and crucial to its 
ambition to be a climate-neutral 
company by 2040.

“We revealed our new fully 
electric flagship SUV to the 
world in downtown Stockholm 
today, reflecting our Swedish 
roots. at the same time, reflect-
ing our global footprint as a 
company, the Volvo EX90 will 
be built in the USa starting next 
year and later also in China. By 
then, we aim for those two pro-
duction facilities to be climate-
neutral,” the company said in a 
press release.

a new instant classic in 
Scandinavian design, the Volvo 
EX90 defines the principle of 
form following function. It’s a 
versatile, stylish family car with 

modern proportions, combined 
with cutting-edge technology 
in core computing, connectivity 
and electrification to optimise 
safety, efficiency and aesthetics.

 “The Volvo EX90 is a state-
ment for where we are, and 
where we are going,” said Jim 
Rowan, our chief executive. “It’s 
fully electric with a range of up 
to 600 kilometres on a single 
charge, designed to further raise 
our safety standards, the first 
Volvo car to be truly defined by 
its software and part of a wider 
ecosystem, connecting to your 
home and your other devices. 
The Volvo EX90 is the start of 
something new for Volvo Cars 
in many ways.”

 
Keeping you and your 
loved ones safe

The standard safety in the 
Volvo EX90 is also higher than 
any Volvo car before it. It’s de-
signed to understand you and 
its surroundings to help keep 
you, your loved ones and oth-
ers in traffic safe. It can also get 
smarter and safer over time, as 
it learns from new data and re-
ceives updates.

The Volvo EX90 has an in-
visible shield of safety enabled 
by our latest sensing technol-
ogy, inside and outside. State-
of-the art sensors like cameras, 
radars and lidar are connected 

to the car’s high-performance 
core computers, where nVIdIa 
dRIVE runs Volvo Cars’ in-
house software to create a real-
time, 360-degree view of the 
world.

“Our sensors don’t get tired 
or distracted. They are designed 
to respond and react when 
you’re just a fraction too late. 
Our lidar can sense the road in 
front of you, whether it’s day or 
night, also at highway speeds. It 
can see small objects hundreds 
of metres ahead, creating more 
time to inform, act and avoid. 
The sensors also contribute 
to improve the reliability and 
overall performance of our as-
sisted driving function Pilot as-
sist, with a new steering support 
while changing lanes.”

“Inside, our invisible shield 

of safety also looks out for you. 
Special sensors and cameras, 
powered by our own in-house 
developed algorithms, gauge 
eye gaze concentration. The 
technology allows the EX90 to 
understand when you’re dis-
tracted, drowsy or otherwise in-
attentive, beyond what has been 
possible in a Volvo car to date.”

It’ll alert you, first softly 
nudging, then more insistent. 
and if the unthinkable hap-
pens, and you fall asleep or are 
taken ill while driving, the Volvo 
EX90 is designed to safely stop 
and call for help.

Finally, thanks to the state-
of-the-art sensor set including 
lidar, the Volvo EX90 is the first 
Volvo that’s hardware-ready for 
unsupervised driving in the fu-
ture.

 
Technology with a  
purpose

a core system – powered 
by nVIdIa dRIVE platforms 
Xavier and Orin for safety sys-
tems and aI, Qualcomm Tech-
nologies’ Snapdragon® Cockpit 
Platforms and in-house devel-
oped software by Volvo engi-
neers – runs most of the core 
functions inside the car, from 
safety and infotainment to bat-
tery management. The end re-
sult is a more responsive and 
enjoyable experience inside the 
car.

In other words, your Volvo 
EX90 won’t be just a new car, it 
will be a highly advanced com-
puter on wheels. Even better, 
just like your smartphone or 
your laptop, the Volvo EX90 is 
designed to get better over time, 
thanks to regular over-the-air 
software updates.

By combining the state-
of-the-art computing power 
from Qualcomm Technologies 
Snapdragon’ Cockpit Platforms 
with the visualisation capabili-
ties of Unreal Engine, the 3d 
tool developed by Epic Games 
and used to power some of the 
world’s largest games, to give 
you lightning-fast computing 
power and high-quality graph-
ics on the in-car screens and 
head-up display.

a 15-inch centre screen is 
your gateway to one of the best 
infotainment systems on offer, 
with Google built in. Google 
apps and services including 
hands-free help from Google 
assistant, Google Maps naviga-
tion and more of your favourite 
apps on Google Play all come 
built in. The displays in the 
Volvo EX90 help you keep your 
eyes on the road by offering 
you the right information at the 
right time. The Volvo EX90 will 
also be compatible with wireless 
apple CarPlay.

Thanks to the standard 5G 
connection where available, it’s 
never been easier to install the 
apps you need on your home 
screen and enjoy highly in-
tuitive navigation. You can also 
stream your favourite music 
through the new, reference-
quality Bowers & Wilkins audio 
system featuring dolby atmos 
as a Volvo-first, plus head rest-
integrated speakers for immer-
sive sound.

The Volvo EX90 will also 
come with phone key technol-
ogy as standard. Your smart-
phone serves as your car key and 
automatically unlocks the car 
and starts a personal welcom-
ing sequence as you approach. 
Your personal profile will also 
be loaded automatically as you 
enter the car.
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