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Continuing its gaining trend 
for the second week in a row, the 
Qatar Stock Exchange (QSE) in-
dex increased 251.19 points, or 
2 percent, during the week to 
close at 12,557.26 points.

the week saw QSE’s mar-
ket capitalisation increase by 
1.9 percent to reach QR700.2 
billion (bn) compared with 
QR687.2 billion at the end of 
the previous trading week.

the gain was mainly led 
by foreign institutions that 
remained bullish, closing the 
week with a net buying of 
QR331.1 million against a net 
buying of QR322.1 million in 
the previous week.

Foreign retail investors, 
however, closed the week with 
a net selling of QR33.9 million 
against net selling of QR75 
million in the previous week.

According to an estimate 

by QnB Financial Services 
(QnBFS), foreign institutions 
were net buyers of Qatari 
stocks worth $4.35 billion as 
of thursday’s closing since the 
start of this financial year.

Qatari institutions re-
mained bearish with a net 
selling of QR210.2 million 
against net selling of QR145.7 
million in the week before. 
Qatari retail investors were 
also bearish with a net sell-
ing of QR87 million against 
net selling of QR101.5 mil-
lion the week before.

the traded value during 
the week decreased 18.1 per-
cent to reach QR2,239 million 
from QR2,733.7 million in the 
previous trading week. QnB 
group (QnBK) was the top-
value traded stock during the 
week with a total traded value 
of QR381.3 million.

traded volume declined 
42.8 percent to 567.1 million 
shares compared to 991.3 

million shares in the previ-
ous trading week. Qatar Alu-
minum Manufacturing Com-
pany (Qamco) was the top 
volume traded stock during 

the week with a total traded 
volume of 62 million shares.

the number of transac-
tions also declined 4.3 percent 
to 81,401 against 89,857 in 

the previous week.
Qatar islamic Bank (QiB), 

ooredoo, and QnB group 
were the primary contribu-
tors to the weekly index gain 
QiB and ooredoo added 75.67 
and 33.91 points to the index, 
respectively. Further, QnB 
added another 28.54 points.

Mannai Corporation was 
the best-performing stock for 
the week, rising 18.3 percent. 
Meanwhile, Dlala Brokerage 
& investment Holding was the 
worst-performing stock for the 
week, dropping by 5.9 percent.

of the 46 traded compa-
nies, 30 ended the week high-
er, 15 ended lower and one 
remained unchanged. 

Commenting on QSE’s 
weekly performance, Finan-
cial Analyst tamer Hassan 
told QnA said he expects fur-
ther upside momentum in the 
short-term, especially as the 
FiFA World Cup Qatar 2022 
start date approaches and 

the MSCi emerging index an-
nounces the rebalancing.

He said he expects some of 
the companies in the financial 
sector to see their weighting 
raised.

He said that some sectors 
will benefit more than others, 
like telcos, real estate, and 
services. He noted that the 
index has been seeing mostly 
sideways action, with consoli-
dation in the range of 12600-
12700 points.

He noted that this price 
action was positive given the 
pressure rising rates have 
been applying to equity risk 
premiums.

He added that the Qatari 
stock market was benefit-
ing from the decision to raise 
foreign ownership in public-
ly-listed companies to 100 
percent, with many foreign 
portfolios increasing their 
exposure to this part of the                   
market. 

QSE market cap soars past QR700 billion as rally continues 

Satyendra Pathak 
Doha 

tHE final phase of Hamad 
international Airport (HiA) 
expansion will start early next 
year and will further increase 
the annual capacity of the air-
port to up to 75 million pas-
sengers, Qatar Airways group 
Chief Executive Akbar Al Baker 
said on thursday.

Addressing media on the 
occasion of unveiling the first 
phase of the HiA expansion 
project to the world, Baker 
said, “With Phase A of HiA’s 
expansion plans now up and 
ready in time for the much-
anticipated FiFA World Cup 
Qatar 2022, Phase B of the ex-
pansion is set to commence in 
January next year that will see 
the construction of two new 
concourses within the existing 
terminal.”

the two new concourses 
will connect to 24 more aero 
bridges, he said. 

Commenting on the first 
phase of expansion, Qatar Air-
ways group Chief Executive 
Akbar Al Baker said, “We are 
very pleased to be launching 
the expansion of Hamad in-
ternational Airport, an airport 
that has truly grown to be-
come the ultimate example of 
a successful, sustainable global 
facility. HiA continues to im-
press with its innovative plan-
ning, execution, and invest-
ment – enhancing its position 
as the preferred hub for global 
travelers and reinforcing HiA’s 
position among the top air-
ports. the opening of our new-
ly expanded terminal further 
connects the growing number 
of travelers to all corners of 
the world, enriching people’s 
experiences and proudly rep-
resenting Qatar’s rich culture 
and prestige.”  

HiA Chief operating of-
ficer Engr. Badr Mohammed Al 
Meer said, “We are immensely 
proud to officially launch our 
airport expansion. our growth 
plan will see us welcome over 
58 million passengers annually 
– offering global travelers the 
best services the industry has 
to offer. through the expan-
sion, we have upgraded our 
facilities and offerings – creat-
ing the ultimate destination for 
passengers. From world-class 
services to endless F&B and 
retail offerings, the expansion 
further strengthens our ambi-
tion as we look towards main-
taining our status as the best 
airport in the world.”

the magnificent expansion 

features more than 90 brands 
in one vast shopping area, a 
world-class art collection, a 
refreshing environment with 
lush greenery, and a 10,000sq 
m indoor tropical garden called 
the orchard with a 268-sqm 
water feature – designed to be 
a focal point for all travellers.

the unique design of the 
area allows trees and plants to 
adapt easily to internal condi-
tions and grow throughout the 
life of the airport. the orchard 
benefits from copious natural 
light, an approach designed to 
create a calming ambiance and 
promote a sense of well-being.

the orchard’s extensive 
flora includes over 300 trees 
and more than 25,000 plants 
and shrubs sourced from sus-
tainable forests around the 
world, including Malaysia, 

thailand, and Singapore. the 
commercial offer boasts 65 
stores and 35 food & beverage 
outlets, with some operations 
featuring world-first mixes  
     of both.

As part of the expansion, 
HiA has launched the second 
airport hotel within its transfer 
area, the oryx garden Hotel.

Located in the north Plaza, 
the 100-room hotel focuses 
on sustainability, with rooms 
ranging from king to twin, as 
well as suites strategically lo-
cated moments away from the 
boarding gates.

the HiA expansion also 
sees four brand new lounges 
for passengers to relax and 
unwind, namely ‘Al Mourjan 
Business Lounge- the gar-
den’, ‘Al Mourjan Business 
Lounge- north’, ‘Platinum and 

gold lounge- north’ and ‘Silver 
Lounge – north’.

Consisting of one expan-
sive terminal, the two-time 
world’s best airport will wel-
come passengers with facili-
ties and services curated for 
all ages. the expansion now 
enables travelers to seamlessly 
transfer from one area to an-
other, exploring the wonders 
that HiA has to offer with its 
infused warmth and hospital-
ity. From discovering new fla-
vors with exquisite fine dining 
to exploring the depths of the 
art collections and luxurious 
shops – the airport continues 
to actively enrich travelers’ ex-
periences with tranquility and 
profound culture.

the airport’s expanded 
operations will greatly reduce 
waiting time, thanks to the new 

transfer hall on concourse C 
(transfer Hall C) – the level of 
security, customer service, and 
efficiency will allow passengers 
to smoothly arrive and depart 
the award-winning airport.

Qatar Duty Free unveils a 
brand new, unparalleled lux-
ury offer at HiA’s expansion 
with world-class retail and 
F&B options with more than 
65 retail and dining outlets 
spread across its three levels. 
F&B options at the HiA expan-
sion include over 20 cafes and 
restaurants offering delicious 
local and global cuisines for an 
ultimate dining experience.

the retail and F&B offer at 
the expansion features many 
world firsts and exclusives, 
including a Fendi Boutique 
with the first Fendi Cafe in an 
airport, and the first Ralph’s 

Coffee Shop in an airport. the 
north node also houses the 
world’s first oreo Café in an 
airport.

the enhanced retail offer 
also includes an unrivaled se-
lection of luxury boutiques, in-
cluding the first Dior Boutique 
at HiA, the only FiFA shop in 
the world, thom Brown only 
store in an airport, the largest 
Ray Ban store in an airport, 
and a lineup of prestigious 
brands such as flagship Louis 
Vuitton Boutique, gucci, Burb-
erry, tiffany, and Co. Bvlgari, 
and many more world-class 
brands.

Passengers traveling 
through HiA will be able to 
explore hundreds of curated 
experiences all under one roof, 
surrounded by a true architec-
tural and tropical masterpiece.

Final phase of expansion to raise 
Hia capacity to 75 million : baker

Foreign institutions remained bullish, closing the week with a net buying 
of QR331.1 million.

Qatar Airways Group Chief Executive Akbar Al Baker and HIA Chief Operating Officer Engr. Badr Mohammed Al Meer speak at a ceremony to mark the opening of HIA’s first phase of 
expansion that will see the annual capacity to rise up to 58 million passengers.  

One of the main attractions of HIA is refreshing environment with lush greenery and a 10,000sqm indoor tropical garden called The Orchard. It’s extensive flora includes over 300 trees 
and more than 25,000 plants and shrubs sourced from sustainable forests around the world, including Malaysia, Thailand, and Singapore. 
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Job cuts come just a week after widespread layoffs at Twitter under its new owner Elon Musk
Agencies

Elon Musk sought to reassure 
big companies that advertise 
on Twitter on Wednesday that 
his chaotic takeover of the so-
cial media platform won’t harm 
their brands, acknowledging 
that some “dumb things” might 
happen on his way to creating 
what he says will be a better, 
safer user experience.

The latest erratic move on 
the minds of major advertisers 
— that the company depends on 
for revenue — was Musk’s deci-
sion to abolish a new “official” 
label on high-profile Twitter ac-
counts just hours after introduc-
ing it.

Twitter began adding gray 
labels to prominent accounts 
Wednesday, including brands 
like Coca-Cola, nike and Apple, 
to indicate that they are authen-
tic. A few hours later, the labels 
started disappearing.

“Apart from being an aes-
thetic nightmare when looking 
at the Twitter feed, it was simply 
another way of creating a two-
class system,” the billionaire 
Tesla CEo told advertisers in an 
hour-long conversation broad-
cast live on Twitter. “It wasn’t 
addressing the core problem.” 
Musk’s comments were his most 
expansive about Twitter’s future 
since he closed a $44 billion 
deal to buy the company late last 
month, dismissed its top execu-
tives almost immediately and, 
on Friday, fired roughly half of 

its workforce. Major brands in-
cluding General Motors, United 
Airlines, General Mills and oth-
ers have temporarily halted buy-
ing ads on the platform as they 
watch whether Musk’s plans 
to loosen its guardrails against 
hate speech will lead to a rise in 
online toxicity.

Scores of companies big 
and small made their presence 
known among the more than 
100,000 Twitter Space listeners 
by signing in with their brand 
Twitter accounts. The brand 
accounts for companies includ-
ing banks Deutsche Bank, TD 
Ameritrade, gas company Chev-
ron, automaker nissan, airline 
Air Canada and many others 
appeared. Car brand Audi, 
which has paused Twitter ads, 
was there, as was retailer R.E.I., 
which said after the call its ads 
were still paused.

Musk said he’s still plan-
ning a “content moderation 

council” representing diverse 
viewpoints that will tackle inap-
propriate content and reassure 
advertisers, but it would take 
“a few months” to put together. 
He said it will be advisory and 
“not a command council.” lou 
Paskalis, longtime marketing 
and media executive and former 
Bank of America head of global 
media, said the briefing raised 
questions that will likely leave 
Fortune 500 advertisers uneasy.

The biggest concern for big 
advertisers is brand safety and 
risk avoidance, he said. And 
Musk seems uninterested in 
reining in his Twitter persona 
that can be divisive — such as 
his tweet ahead of the election 
advising Americans to vote Re-
publican.

“To come out like Elon did... 
and say ‘vote Republican since 
there’s a Democrat in the White 
House’ — I don’t know what 
marketer wants to go near that,” 

he said. one solution could be to 
hire a CEo to run the company 
and create stability while Musk 
continues to be his “Chief Twit” 
persona, Paskalis said.

Musk had earlier threatened 
by tweet a “thermonuclear name 
& shame” on advertisers that 
quit Twitter. But he took a more 
measured approach Wednes-
day, asking them to “give it a 
minute and kind of see how 
things are evolving.” “The best 
way to understand what’s going 
on with Twitter is use Twitter,” 
he told the group, which was 
represented mostly by the head 
of the Interactive Advertising 
Bureau, a trade association.

However, the confusion on 
Twitter continued Wednesday. 
The rollout hours earlier of the 
“official” labels appeared ar-
bitrary, with some politicians, 
news outlets and well-known 
personalities getting the label 
and others not. In some cases, 
whether users could see an ac-
count’s “official” label appeared 
to depend on what country they 
were in. Then the labels started 
disappearing.

YouTube personality and 
author John Green got the la-
bel but his younger brother and 
“vlogging” partner Hank Green 
didn’t make the cut. Then John 
Green’s label was gone. Another 
popular YouTuber, Marques 
Brownlee, who posts videos on 
technology, tweeted he got the 
label, then tweeted again that it 
disappeared.

After chaos, Musk seeks to  
reassure advertisers on Twitter

Agencies

EURoPEAn Union Commis-
sion President Ursula von der 
leyen paid an official visit to 
Moldova Thursday, where she 
announced a 250 million dol-
lar support package to help 
the small nation overcome an 
acute winter energy crisis amid 
Russia’s war in Ukraine.

The EU chief said that Mol-
dova, which neighbors Ukraine, 
will receive 100 million euros 
in grants and the same amount 
again in loans from the 27-na-
tion bloc to help it meet its gas 
needs this winter, starting Jan. 
1. An additional 50 million eu-
ros will help the country’s most 
vulnerable citizens, she said.

“European solidarity with 
the Republic of Moldova is un-
shakable,” von der leyen said at 
a news conference in the capital, 
Chisinau, after meeting with 
pro-Western President Maia 
Sandu. “We assure you that 
we will do our best to help you 
through this crisis.”

Moldova, which has a popu-
lation of about 2.6 million, is 
entirely dependent on Russia 
for its natural gas. But Russia 
has used that dependence to 
pressure the country over its 
alignment with the West and 
in recent weeks halved its gas 
supplies, triggering an unprec-
edented energy crisis as winter 
begins to grip.

Sandu has said that Mos-
cow’s decision to reduce supplies 
amounts to “political blackmail” 
in the country where household 
energy tariffs have increased 
six-fold in the past year amid 
skyrocketing inflation.

“We are facing the worst 
energy crisis in three decades,” 
Sandu said Thursday. “A crisis 
in which energy resources are 
being used as weapons against 
democracy.”

“only together, in solidar-
ity, will we be able to survive 
the coming winter and preserve 
our freedom and a peaceful and 
democratic future,” Sandu add-
ed.

In June, Moldova was grant-
ed EU candidate status, but the 
country likely won’t obtain full 
membership for years, since it 
is conditional on a series of re-
forms in areas such as tackling 
corruption, organized crime and 
strengthening human rights and 
the rule of law.

“We want to bring Moldova 
into the safe and prosperous 
space of the European Union,” 
Sandu said, “where human life 
and freedom are supreme values 
… and states are not attacked 
for the development path they 
choose.”

Von der leyen also said 
Thursday that a donors’ meet-
ing will be held in Paris later this 
month, to help Moldova pur-
chase energy resources. 

EU pledges 
$250M to 
Moldova to 
tackle acute 
energy crisis

Cryptos 
plunge as 
Binance 
scraps deal 
for FTX

Agencies

CRYPToCURREnCY pric-
es plunged for a second-
straight day after crypto 
exchange Binance said it 
was pulling out of a deal to 
purchase failing rival FTX 
Trading.

Bitcoin sank to a two-
year low after Binance 
confirmed earlier rumors 
and news reports that it 
was ready to back out of 
the FTX deal, struck be-
tween the CEos of the two 
exchanges on Tuesday. The 
deal was pending Binance’s 
due diligence on FTX’s bal-
ance sheet.

After an initial review, 
Binance said in a statement 
Wednesday that it had sig-
nificant concerns that con-
vinced it to back out of the 
deal.

“In the beginning, our 
hope was to be able to sup-
port FTX’s customers to 
provide liquidity, but the is-
sues are beyond our control 
or ability to help,” Binance 
said in a statement.

The price of bitcoin 
plunged more than 13% 
to $15,840, according to 
CoinDesk, its lowest level 
since november 2020. It 
had been above $20,000 
earlier in the week. The 
other major cryptocur-
rency, Ethereum, dropped 
13%.

FTX had agreed to sell 
itself to Binance after ex-
periencing the cryptocur-
rency equivalent of a bank 
run. Customers fled the 
exchange after becoming 
concerned about whether 
FTX had sufficient capi-
tal. The sudden sale was 
a shocking turn of events 
for FTX CEo and founder 
Sam Bankman-Fried, who 
was hailed as somewhat 
of a savior earlier this year 
when he helped shore up a 
number of cryptocurrency 
companies that ran into fi-
nancial trouble.

FTX’s own crypto 
token, known as FTT, 
plunged more than 50% 
on the reports. The token, 
now worth around $2.50, 
was worth 10 times that 
amount only a week ago. 
Many of crypto inves-
tors’ concerns centered on 
whether the balance sheet 
of an affiliated company 
of FTX known as Alameda 
Research was saturated 
with increasingly worth-
less FTT tokens, whose to-
tal value would not exceed 
the exchange’s liabilities, 
effectively making FTX in-
solvent.

Agencies

WHEn it comes to helping 
poor nations cope with climate 
change, the United States gov-
ernment left its wallet at home. 
So it hopes its friend, big busi-
ness, can help pick up the tab.

Unable to persuade Con-
gress or the American public to 
spend billions of dollars more 
a year in climate financial aid, 
the U.S. government is trying to 
make it easier for private corpo-
rations to send cash to the de-
veloping world in exchange for 
looking green at home.

The plan, announced 
Wednesday by U.S. climate en-
voy John Kerry at the CoP27 
climate summit in Egypt, es-
sentially amounts to tapping 
private funds to finance de-
veloping nations’ transition to 
clean energy by selling “high 
quality” carbon credits to com-
panies trying to make their car-
bon emissions “net zero.” “our 
intention is to put the carbon 
market to work, to deploy capi-
tal otherwise unemployable, to 
speed the transition from dirty 
to clean power,” and replace 
dirty coal-fired power plants 
with renewable energy sources, 
Kerry said at a launch event.

But the idea faced stiff re-
sistance from environmental 

groups and climate experts, 
who said it would give pollut-
ers a license to keep polluting. 
It came a day after the United 
nations warned about shady 
carbon credits that businesses 
count on to meet their net-zero 
targets.

Underscoring the opposi-
tion, an activist heckled Kerry 
as he launched the plan, accus-
ing him of “promoting false so-
lutions,” before security guards 
pushed him away. At this year’s 
CoP summit, poorer nations 
have lambasted wealthier ones 
for not putting up enough mon-
ey to finance their so-called 
green transition.

The developing world needs 
hundreds of billions of dol-
lars to help them ditch coal, oil 
and natural gas, but the United 
States Congress has been reluc-
tant to spend much in financial 
aid.

“If we don’t find more mon-
ey... we ain’t going to get this 
done,” Kerry said of the fight 
against climate change.

Kerry’s proposal is dubbed 
the Energy Transition Accelera-
tor and is backed by two major 
philanthropies, The Rockefel-
ler Foundation and the Bezos 
Earth Fund. They hope it could 
unlock $100 billion or more in 
financing for green projects by 

2030. Kerry said he wants to 
have it up and running by next 
year’s CoP meeting.

Details about how it will 
work are still sparse, but under 
the plan, verified greenhouse 
gas emission reductions would 
be generated that could then 
be sold as carbon credits. Kerry 
said there’s been “strong inter-
est” to buy them from corpo-
rations including PepsiCo and 
Microsoft.

There would be “strong 
safeguards” on who could buy 
the credits, Kerry said. Buyers, 
“not including fossil fuel com-
panies,” will need a goal for get-
ting to net-zero carbon dioxide 
emissions and a science-based 
interim target on the way to 
meeting that goal, he said. The 
credits can’t be used as substi-
tutes for making deep cuts to 
their own emissions but as an 
extra boost to those efforts.

Unlike other carbon cred-
its criticized as prone to abuse, 
these credits would only be al-
lowed to be used to phase out 
coal power plants in develop-
ing nations and creating more 
renewable power and would be 
time limited, Kerry said. That, 
he said, would be “guardrails 
against abuse.” Carbon credits 
have evolved into a multibil-
lion-dollar market for compa-

nies, governments and individ-
uals who want to reduce their 
carbon footprint. But they’ve 
also become a source of con-
troversy among environmental 
and climate activists, who say 
they’re problematic because 
there’s no guarantee they’ll de-
liver on reducing emissions.

The basic idea is that emis-
sions from polluting human ac-
tivities can be offset elsewhere, 
either through farming prac-
tices that store carbon, planting 
trees, or by capturing climate-
changing gases from smoke-
stacks and other equipment.

These activities are mone-

tized and sold as offsets and are 
popular with companies mak-
ing them a part of their net-zero 
plans.

on Tuesday, a U.n. expert 
panel warned that tougher 
standards were needed to fight 
back against greenwash by 
companies and investors mak-
ing net-zero pledges, including 
a ban on businesses and local 
governments buying cheap car-
bon credits that lack integrity 
instead of deeply cutting their 
own emissions.

The idea proposed Wednes-
day faced plenty of skepticism.

Mohamed Adow, director 

of Power Shift Africa, a climate 
and energy think tank, called 
carbon offsets an “accounting 
trick” that paves the way for big 
polluters to carry on polluting.

Big cuts in greenhouse 
gas emissions in both wealthy 
northern nations and devel-
oping countries in the global 
South are what’s needed, Adow 
said, “not rich polluting com-
panies in the north paying for 
the privilege of continuing 
to destroy the planet.” “John 
Kerry knows the science on 
climate, he knows what is at 
stake for people, and yet what 
he’s proposing with his offsets 
threatens to badly undermine 
global efforts to cut emissions,” 
Adow said. Climate scientist 
Bill Hare of Climate Analytics, 
who was on the United nations 
expert panel, said the proposal 
shocked people at the climate 
summit and upset many gov-
ernments.

“The reason why is because 
we’re at that stage of history 
now where everyone has to 
reduce emissions. And the im-
plications of John Kerry’s pro-
posal is that companies would 
not actually have to reduce 
emissions if they buy offsets.” A 
senior European official voiced 
skepticism at the U.S. proposal 
ahead of the launch.

US plan to tap businesses for green finance meets resistance

Twitter headquarters is shown in San Francisco on Nov. 4, 2022.

LuLu Exchange opens in Barwa Madinatna, its 5th in Qatar
Tribune news neTwork

Doha

lUlU Exchange, one of the 
Qatar’s leading remittance and 
foreign exchange companies, 
has opened its newest branc 
at Barwa Madinatna inside 
the lulu Hypermarket. Adeeb 
Ahamed, Managing Director 
of lulu Exchange, and other 
top corporate officials presided 
over the branch launch, which 
was held as a hybrid event.

Addressing online, Adeeb 
Ahamed said, “We are proud to 
open our newest branch in time 
for the world’s most exciting 
sporting event, Football World 
Cup. As a trusted payments 
provider to the people of Qa-
tar, our new branch will serve 
football lovers from across the 
world, as well as the people of 
Qatar, while building upon our 
vision to help in our customers’ 
transition to our digital pay-
ments app lulu Money.”

This is the company’s fifth 
branch in Qatar.

US climate envoy John Kerry
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The executive Director of 
Strategy and Business Devel-
opment at Qatar Development 
Bank, Farha Ahmed Al Kuwari, 
has hailed the role of the Qa-
tari small and medium-sized 
companies being supported by 
the bank in contributing to the 
projects of the FIFA World Cup 
Qatar 2022. 

Many of them have been 
involved in the construction 
of stadium chairs, stadium 
structures, and outdoor light-
ing as well as in infrastructure 
projects for the World Cup in 
stadiums and metro stations, 
stadium control panels from 
video, audio and lighting and 
even in the field of technology 
and sports entertainment, she 
said. 

Qatari companies also con-
tributed in weeding stadiums 
and decorating outdoor gar-
dens for stadiums, in addition 
to its contribution to the field 
of multiple services, Kuwari 
added.

The official said the total 
volume of direct and indirect 
financing of the bank since its 
inception to the end of the third 
quarter of this year amounted 
to QR7.3 billion. 

The bank has financed 
more than 870 clients through 
several financing programmes 
and services, and direct invest-
ments in small and medium-
sized companies exceeded 
QR130 million, while the total 
volume of investments in the 
banks portfolio reached QR225 
million, with the support of 
nearly 100 companies.

Kuwari said the bank con-
tributed to the access of the 
projects it financed to global 
markets. This is done through 
Qatar export Development and 
Promotion Agency ‘Tasdeer’, 
which is the banks export arm. 
She noted that the volume of 
exports to the banks’ clients 
last year crossed the QR1 bil-
lion mark, with a growth rate of 
50% compared to 2020. 

The growth in the volume 
of exports is still positive until 
this year, and the number of 
beneficiaries of “Tasdeer” ser-
vices reached 445 companies 
up to the third quarter of this 
year, in addition to the launch 
of the Go Global Program last 
year, in which the first batch 
achieved 300 export opportu-
nities at a value of QR47.7 mil-
lion.

She pointed to supporting 
clients in two areas: develop-
ing exports by providing a va-
riety of services and initiatives 
to enhance their capabilities to 
export, in addition to promot-
ing exports by preparing bilat-
eral meetings between Qatari 
exporters and importers, as 
well as supporting exporters to 
participate in regional and in-
ternational exhibitions.

The sectors that received 
the largest share of support are 

the industry and services sec-
tors, in addition to education, 
health and the tourism sector.

The executive Director 
added that Qatar Development 
Bank is unique in a compre-
hensive and integrated sup-
port system that supports the 
entrepreneur in all stages of 
his project, starting from the 
pre-project stage such as the 
idea through the period of es-
tablishing the project and its 
operation to expansion and 
growth, explaining that the 
bank works through three 
main pillars: access to financ-
ing from By providing various 
packages of direct and indirect 
financing options, developing 
capabilities and developing the 
capabilities of entrepreneurs 
by providing various and com-
prehensive advisory and train-
ing programs and initiatives, 
and finally supporting entre-
preneurs in expansion and 
growth by helping them access 
markets in Qatar and abroad.

Al Kuwari said that the 
number of beneficiaries of the 
workshops and training until 
the third quarter of this year 
amounted to 684, while the 
total number of participants 
and attendance was more than 
5200 participants in the cur-
rent year only.

The bank manages various 
business incubators and ac-
celerators in specialized fields. 
The number of incubated and 
accelerator companies since its 
launch has reached more than 
700 companies until the third 
quarter of this year, in addi-
tion to providing various advi-

sory services such as auditing, 
consulting, and preparing con-
tracts, in addition to marketing 
services, which benefited more 
from of 200 clients this year, 
she added.

Al Kuwari emphasized the 
Bank’s role in supporting en-
trepreneurs by facilitating their 
access to market information 
to help them make successful 
investment decisions, through 
the issuance of studies, reports 
and processing and other stud-
ies available through our web-
site.

There are several direc-
tions for the bank, all of which 
focus on achieving the vision, 
as the bank continues to focus 
and benefit from the enormous 
potential of the creative and 
innovative system of entrepre-
neurship in the country, work 
to develop it to create its own 

imprint on the global map, 
achieve sustainability in line 
with the banks strategy and 
Qatar National Vision and sup-
port environmentally friendly 
projects in the national busi-
ness system, she said.

The executive Director 
mentioned several initiatives 
undertaken by the Bank, such 
as launching the Model Fac-
tory Program, which enhances 
and develops the capabilities 
of Qatari manufacturers, the 
launch of a digitalization and 
technology solutions financing 
product to help small and me-
dium-sized companies in their 
digital transformation process, 
the launch of the advanced in-
dustry platform in the State of 
Qatar in cooperation with the 
World economic Forum, in ad-
dition to making updates to Al 
Dhameen program for small 
and medium-sized companies, 
most notably providing a guar-
antee of 100 % of the value of 
the project and the launch of 
Al Dhameen Micro-enterprise 
Program.

executive Director of Strat-
egy and Business Develop-
ment at Qatar Development 
Bank (QDB) Farha Ahmed Al 
Kuwari highlighted that the 
previous years showcased the 
importance of digital trans-
formation for the growth and 
development of the economy. 
QDB is on a digital transforma-
tion journey as a development 
financial institution that deals 
with a wide range of entrepre-
neurs.

The bank has launched a 
set of platforms and digital so-

lutions, including the first in-
vestment platform of its kind 
in Qatar, a digital procurement 
platform for government and 
non-governmental contracts, 
an integrated platform for all 
small and medium-sized com-
panies, and providing options 
for obtaining remote advisory 
services. The bank also offers a 
financing program for digitiza-
tion and digital transformation 
solutions for companies wish-
ing to digitally transform or en-
hance their digital capabilities 
and services, in addition to the 
banks internal digital trans-
formation through the Qatar 
Digital Bank portal to speed up 
all operational procedures and 
help improve the experience of 
all customers, she explained.

Regarding the bank’s next 
phase, Al Kuwari said that they 
are a governmental institu-
tion with a development strat-
egy. The bank works accord-
ing to the needs of the market 
through continuous commu-
nication with entrepreneurs 
to know the most important 
challenges they face to provide 
solutions.

QDB is keen that the sup-
port it provides includes all 
production and service fields 
and many sectors. Of course, 
there are priority sectors such 
as the industrial sector, ser-
vices, education, health care, 
and financing livestock, fisher-
ies, and agriculture. The bank 
always tries to focus on the 
entrepreneurial mindset more 
than the field itself, as the en-
trepreneurs are knowledgeable 
and can provide innovative and 

creative solutions regardless of 
their field of work, she added.

The executive Director 
explained that the challenges 
facing entrepreneurs change 
according to the nature of the 
companies work. The bank is 
keen to overcome challenges 
from the companies’ early stag-
es, whether through feasibility 
studies, or testing the products 
they will offer in the market.

Al Kuwari stressed the in-
dustrial renaissance that the 
national economy witnessed in 
several areas, the most impor-
tant of which is self-sufficiency. 
Qatari product has proven their 
ability to meet the needs of the 
market, and even compete in 
global markets. The national 
business system is strong and 
competitive, especially after 
the COVID-19 pandemic and 
the rapid digital transforma-
tion that swept all the busi-
nesses in Qatar.

Al Kuwari considered that 
the failure of projects is one 
of the most important factors 
affecting the performance of 
projects that may lead to large 
losses. QDB is in constant con-
tact with its customers, follow-
ing up on the performance of 
their funded projects to find 
solutions to the problems fac-
ing companies before reaching 
the stage of failure. Addition-
ally, struggling projects can 
benefit from the services of the 
eyada program, which is con-
cerned with supporting falter-
ing companies by appointing 
experts to identify weaknesses 
in the company, suggest ap-
propriate solutions, and help 
the company in implementing 
these solutions. The program 
also offers a guidance consult-
ing service, through which the 
entrepreneur can book a ses-
sion with one of QDB’s experts 
to guide them towards taking 
the right next step.

The executive Director of 
the Bank touched upon their 
role in social responsibility, 
explaining that all the Bank’s 
initiatives fall into the field of 
social responsibility, as a de-
velopment financial institution 
whose mission is to support 
the private sector in the State 
of Qatar, implicitly support-
ing the country’s economy that 
supports the stability and de-
velopment of society.

She said that some pro-
grams and projects have a di-
rect impact on the economy, 
such as loans provided by the 
Bank to micro-enterprises, 
which include household pro-
jects. QDB supports food se-
curity initiatives by providing 
financing packages specialized 
in supporting agricultural pro-
jects, fisheries, and livestock. 
Additionally, it supports young 
entrepreneurs through compe-
titions, cooperating with educa-
tional institutions in initiatives 
to promote a culture of entre-
preneurship among students, 
and a step program for training 
and qualifying retirees.

QDB lends a helping hand as Qatari SMEs make  
effective contributions to WC efforts: Top exec

Farha Ahmed Al Kuwari, the Executive Director of Strategy and Business Development at Qatar Development Bank, during an interview with a QNA journalist.

Over 870 clients 
QDB has financed more than 
870 clients through several 
financing programmes and 
services, and direct 
investments in small and 
medium-sized companies 
exceeded QR130 million, while 
the total volume of 
investments in the banks 
portfolio reached QR225 
million, with the support of 
nearly 100 companies.

Direct and indirect financing of QDB since its inception to the end of the third quarter of this year amounted to QR7.3 bn, says Farha Al Kuwari

US consumer inflation eased to 7.7% over past 12 months
AgeNcies

PRICe increases moderated in 
the United States last month in 
the latest sign that the inflation 
pressures that have gripped 
the nation might be easing as 
the economy slows and con-
sumers grow more cautious.

Consumer inflation 
reached 7.7% in October from 
a year earlier and 0.4% from 
September, the government 
said Thursday. The year-over-
year increase, a slowdown 
from 8.2% in September, was 
the smallest rise since January. 
A separate gauge called core 
inflation, which excludes vola-
tile food and energy, rose 6.3% 
in the past 12 months and 0.3% 
from September.

The numbers were all lower 
than economists had expected.

helping drive the inflation 
slowdown from September to 
October were used car prices, 
which dropped for a fourth 
straight month. Also down 
were the prices of clothing 
and medical care. Food price 

increases slowed. By contrast, 
energy prices rebounded in 
October after having declined 
in August and September.

even with last month’s 
tentative easing of inflation, 
the Federal Reserve is widely 
expected to keep raising in-
terest rates to try to stem per-
sistently high price increases. 
But Thursday’s better-than-ex-
pected data raised the possibil-
ity that the Fed could decide to 
slow its rate hikes — a prospect 
that sent stock prices jumping 
immediately after the govern-
ment issued the figures.

“We expect this to mark the 
start of a much longer disin-
flationary trend that we think 
will convince the Fed to halt its 
(hikes) early next year,” said 
Paul Ashworth, chief North 
American economist at Capital 
economics, a consulting firm. 
“With supply shortages nor-
malizing, deflationary pressure 
is now finally showing up.”

Many economists have 
warned that in continuing to 
tighten credit, the central bank 

is likely to cause a recession by 
next year. So far this year, the 
Fed has raised its benchmark 
interest rate six times in siz-
able increments, heightening 
the risk that prohibitively high 
borrowing rates — for mort-
gages, auto purchases and oth-
er high-cost expenses — will 
tip the world’s largest economy 

into recession.
Some economists sug-

gested that the latest inflation 
data shows that the hikes are 
beginning to achieve their goal, 
though the Fed needs to see 
further evidence.

“The data will be welcome 
news for the (Fed), finally 
showing some response in 

prices” to the rate increases, 
said Rubeela Farooqi, chief 
U.S. economist at high Fre-
quency economics.

In the midterm elections 
that ended Tuesday, roughly 
half of voters cited inflation 
as the top factor in their deci-
sions, according to VoteCast, 
an extensive survey of more 
than 94,000 voters nationwide 
conducted for The Associated 
Press by NORC at the Univer-
sity of Chicago. About 8 in 10 
said the economy was in bad 
shape, and a slim majority 
blamed President Joe Biden’s 
policies for worsening infla-
tion. Just under half said fac-
tors beyond Biden’s control, 
such as Russia’s invasion of 
Ukraine, were to blame.

Those economic anxie-
ties contributed to the loss of 
Democratic seats in the house 
of Representatives, though 
Republicans failed to score 
the huge political gains that 
many had expected. And a siz-
able chunk of voters — 44%, 
according to VoteCast — said 

their top concern was the fu-
ture of democracy, an issue 
that was emphasized by Biden 
and Democratic congressional 
candidates.

even before the release of 
Thursday’s figures, inflation 
by some measures had begun 
to ease and could continue to 
do so in coming months. Most 
gauges of workers’ wages, for 
example, show that the robust 
pay increases of the past 18 
months have leveled off and 
have begun to fall. Though 
worker pay is not a primary 
driver of higher prices, it can 
compound inflationary pres-
sures if companies offset their 
higher labor costs by charging 
their customers more.

except for automakers, 
which are still struggling to ac-
quire the computer chips they 
need, supply chain disruptions 
have largely unsnarled. Ship-
ping costs have dropped back 
to pre-pandemic levels. The 
backup of cargo ships off the 
port of Los Angeles and Long 
Beach has been cleared.

The US Federal Reserve may reach a turning point this week as it  
announces what’s expected to be another substantial three-quarter-
point hike in its key interest rate. 


