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DOHA

QNB, the largest financial insti-
tution in the Middle East and 
Africa, on Tuesday announced 
that Internet sensation Khabane 
‘Khaby’ Lame will be the bank’s 
official brand ambassador for 
FIFA World Cup Qatar 2022. 

The partnership will build 
on QNB Group’s role as the of-
ficial Middle East and Africa 
supporter and official Qatari 
Bank of the tournament.

As part of the partnership, 
Lame, who is the world’s most 
followed person on TikTok 
with 150 million followers, will 
launch his first-ever television 
commercial with QNB Group, 
exploring the theme of ‘dream-
ing big’ –underpinning the 
ethos of QNB Group’s role in this 
year’s FIFA World Cup tourna-
ment. The TVC was screened for 
the first time at an official sign-
ing ceremony that took place on 
September 27, 2022.

QNB Group Communica-
tions General Manager Heba 
Ali Al Tamimi said, “Choosing 
Khaby Lame as QNB’s ambassa-
dor during the tournament, re-
flects the boundless ambition of 
Qatar by hosting the FIFA World 
Cup Qatar 2022. By following 
his dreams, Lame, much like Qa-

tar, has achieved his goals. We 
are celebrating together a world 
where everything is possible. As 
Qatar prepares to welcome mil-
lions of football fans this winter, 
we can certainly be proud of 
what we have achieved, both as 
a bank and as a country.”

Khaby Lame said, “I am 
happy to be QNB’s ambassa-
dor during the FIFA World Cup 
Qatar 2022. I believe that I am 
very similar to QNB, I set my 
dreams and achieve the impos-
sible. I look forward to explor-

ing the tournament through 
QNB’s lens and making unfor-
gettable memories.”

QNB Group, currently 
ranked as the most valuable 
bank brand in the Middle East 
and Africa, is the Official Mid-
dle East and Africa Supporter 
of the FIFA World Cup Qatar 
2022. As part of its role, QNB 
will be granted various assets 
and rights across the region, as 
well as branding exposure in 
the Host Cities. The group has 
an extensive network of ATMs 

and locations and will be the 
sole provider of on-site ATMs 
at all eight FIFA World Cup 
Qatar 2022 stadiums.

Through its subsidiaries 
and associate companies, the 
Group extends to more than 30 
countries across three conti-
nents providing a comprehen-
sive range of advanced prod-
ucts and services. The total 
number of employees is 27,000 
operating through 1,000 loca-
tions, with an ATM network of 
more than 4,700 machines.

 Khabane ‘Khaby’ Lame, the world’s most followed person on TikTok, will be the Group’s of-
ficial brand ambassador throughout the tournament.   QNB spokesperson: Lame selected as a 
perfect representative of QNB Group’s values and Qatar’s can-do spirit. His ambitions have been 
achieved through a combination of hard work, determination, and imagination, much like Qatar

Khaby Lame named QNB’s brand 
ambassador for FIFA World Cup

Internet sensation Khabane ‘Khaby’ Lame, the world’s most followed person on TikTok, at the official sign-
ing ceremony with QNB Group Executive General Manager & Group Chief Operating Officer Ali Rashid Al                       
Mohannadi and QNB Group General Manager Group Communications Heba Ali Al Tamimi.

TRIBUNE NEWS NETWORK 
DOHA 

AS part of Qatar Investment 
Authority’s (QIA) commitment 
to support and develop Qatar’s 
local economy, QIA has set 
up a market-making initiative 
to boost liquidity at the Qatar 
Stock Exchange (QSE) via mar-
ket makers.

As part of the initiative, QSE 
licensed market makers will be 
able to access some of QIA’s 
stock inventory and incentives 
programmes to facilitate mar-
kets in QSE-listed stocks.

QIA CEO Mansoor bin Ebra-
him Al Mahmoud said, “Qatar is 
uniquely positioned to further 
open its capital markets to for-
eign issuers. QIA’s commitment 
to deepening its capital market 
is an important step to attract-
ing foreign asset managers to 
invest in Qatar and stimulat-
ing retail participation that will 
help diversify and broaden the 
market. This QIA-sponsored 
market-making initiative is the 
first step towards this goal and 
helps to further develop the Qa-
tari financial markets.”

QSE, as part of its wider re-
form strategy, has been work-
ing on various initiatives to 
enhance liquidity in its market 
and is working closely with Qa-
tar Financial Markets Authority 
(QFMA) and Qatar Central Se-
curities Depository (QCSD) on 
this important programme.

QSE is also engaged with 

various stakeholders to further 
increase the free float in the 
market. Recent announcements 
by major companies for the 
removal of foreign ownership 
limits are part of an overarching 
plan to enhance access for for-
eign investors. Supporting the 
development of the asset man-
agement industry is also part of 
QSE’s strategy. 

“We welcome QIA’s initia-
tive to enhance liquidity in the 
market. Higher liquidity will 
further attract investors into the 
market while improving price 
discovery and boosting investor 
confidence,” QSE Acting CEO 
Abdul Aziz Al Emadi said.

This year QSE has seen the 
largest foreign investment flows 
in its history given our renewed 
focus on liquidity. The launch 
of market making initiative will 
support the continuation of this 
momentum. The QSE is also 
working to attract more listings, 
and introduce more ETFs and 
derivatives to help investors di-
versify their portfolios and better 
manage their investment risks.

QIA launches market 
making initiative to 
boost liquidity at QSE

QSE stocks 
● QSE licensed market 
makers will now be able to 
access some of QIA’s stock 
inventory and incentives      
programmes to facilitate 
trading in QSE-listed stocks
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Qatar Chamber recently par-
ticipated in the third edition of 
the Gulf-Jordanian Communi-
cation Forum, which kicked off 
on tuesday in amman.

the forum is being organ-
ised by the Federation of Gulf 
Cooperation Council Cham-
bers (FGCCC), in cooperation 
with the Secretariat General of 
GCC and the Jordan Chamber 
of Commerce (JCC).

the Qatar Chamber’s dele-
gation was led by its Chairman 
Sheikh Khalifa bin Jassim 
al thani and includes board 
members abdel-rahman ab-
del-Jalil abdel-Ghani and Dr 
Mohamed Jawhar al Moham-
ed, as well as General Manager 
Saleh bin Hamad al Sharqi 
alongside with a number of 
prominent businessmen.

ambassador of Qatar to 
Jordan HE Sheikh Saud bin 
Nasser bin Jassim al thani 
was also present at the inau-
guration ceremony.

On the sidelines of the fo-
rum, Prime Minister of Jordan 
Dr Bisher Hani al Khasawneh 
met in his office with heads of 
delegations participating in 
the event, including QC Chair-
man Sheikh Khalifa bin Jas-
sim al thani.

In a statement, Sheikh 
Khalifa praised the close rela-
tions between GCC states and 
Jordan in all fields, especially 
in the economic and commer-

cial aspects, noting that the 
Gulf private sector enjoy dis-
tinguished relations with its 
Jordanian counterpart.

He expressed his hope the 
forum would contribute to 
boosting economic and com-
mercial ties between both 
parties and transferring the 
strong brotherly relations be-
tween the Gulf and Jordanian 
private sectors to broader ho-
rizons, in a way that creates 
common benefits to citizens, 
the economy and govern-
ments, and reflects a distinct 
model for arab-arab econom-
ic relations.

Sheikh Khalifa also 
stressed the historic deep-

rooted relations between Qa-
tar and Jordan at all levels, 
especially in the economic and 
commercial fields, pointing to 
their common concern to de-
velop such relations to higher 
levels, as well as strengthen 
cooperation between the Qa-
tari and Jordanian private sec-
tors, in a way that benefits the 
two countries’ economies, mu-
tual investment projects, and 
trade volume.

as for the two countries’ 
bilateral trade, HE said that 
last year it amounted to 
Qr624mn, indicating that 
Chambers of Commerce in 
both countries have a major 
role in developing cooperation 

relations between the private 
sector through activating the 
joint business council, intensi-
fying mutual visits and holding 
meetings that address ways to 
enhance cooperation, increase 
trade exchange and advance 
joint economic relations.

QC Chairman emphasized 
that Qatari businessmen are 
interested to expand their in-
vestments in Jordan in various 
sectors like healthcare, tour-
ism, banking, education, real 
estate, equities, and alterna-
tive energy, noting that there 
are hundreds of Jordanian 
companies operating in Qa-
tar in partnership with Qatari 
companies in many sectors 
such as trading, contracting, 
construction, interior design, 
maintenance, real estate, edu-
cation, services, and others.

HE invited Qatari and Jor-
danian businessmen to forge 
partnerships and alliances, 
whether in Qatar or Jordan, 
stressing that both counties 
enjoy an attractive investment 
climate and offer a host of af-
fordable opportunities.

On behalf of Prime Min-
ister Khasawneh, Minister 
of Industry, trade, and Sup-
ply Yousef Shamali inaugu-
rated the forum which aims 
at reviewing investment op-
portunities in economic and 
commercial sectors; and ad-
dressing top challenges facing 
the commercial GCC-Jordani-
an cooperation and means to 
overcome them.

Prime Minister of Jordan Dr Bisher Hani Al Khasawneh met with heads of delegations participating in the Gulf-Jordanian Communication Forum, 
including Qatar Chamber Chairman Sheikh Khalifa bin Jassim Al Thani.

QC chairman says Qatari businessmen interested in expanding their investments in Jordan

Qatar-Jordan trade crossed 
QR624 million last year: QC

Fitch affirms QIIB’s 
long-term IDR at A-; 
outlook stable
Tribune news neTwork

Doha

QIIB announced that Fitch 
ratings has affirmed the 
bank’s long-term Issuer De-
fault rating (IDr) at “a-” 
with a stable outlook, based 
on a number of positive indi-
cators that the bank’s finan-
cial position enjoy.

In its report, which was 
published by Fitch ratings 
on its affirmation of QIIB 
rating, the agency noted, 
“the bank’s Long-term Is-
suer rating at “a-” with a 
stable outlook has been af-
firmed based on a number of 
reasons related to the bank 
and its indicators, or the 
environment in which it op-
erates, foremost of which is 
the strong possibility of po-
tential government support, 
if needed.”

Since the Qatari authori-
ties have a strong propensity 
to support domestic banks, 
irrespective of their size or 
ownership, they also have 
a strong ability to do so, as 
indicated in the sovereign 
rating (aa-/Stable), as well 
as substantial net foreign 
assets and revenue, which 
enable it to provide various 
forms of support, if neces-
sary.

Fitch indicated that QIIB 
is also benefiting from an 
enhanced operating envi-
ronment represented in the 
rise in hydrocarbon prices. 
the FIFa World Cup Qatar 
2022 raises the demand for 
business in the private sec-
tor, in addition to the im-
proving business sentiment 
that underpins this trend.

Fitch noted: “QIIB is 
characterised by the qual-
ity of assets, sufficient core 
capital, and stable financing 
and liquidity. the strong Is-
lamic deposit privilege also 
supports the bank’s funding 
profile, which largely con-
sists of local retail deposits 
with a very low reliance on 
external funding which also 
lower than peers. the bank 
accounts for about 12% 
market share of the Islamic 
bank’s assets. Liquidity is 
supported by a large stock of 
liquid assets.”

Fitch explained that 
“QIIB’s profitability met-
rics are stronger than its 
direct peers’ owing to its 
high margins and good cost 
management, and the bank 
has a very strong financing 
reserve at 130%coverage of 
stage “3” financing”

the Fitch report high-
lighted the high degree ob-
tained by QIIB in the field 
of environmental, social and 
institutional governance 
structure. “the ESG credit 
relevance is a score of ‘3’, 

which indicates the ESG is-
sues are credit-neutral or 
have only a minimal credit 
impact on the entity, either 
due to their nature or the 
way in which are being man-
aged by QIIB.”

Commenting on Fitch 
ratings’ affirmation of QIIB 
rating, Chief Executive Of-
ficer, Dr abdulbasit ahmed 
al Shaibei said, “this distin-
guished rating confirms the 
fact that QIIB continues to 
make progress in its perfor-
mance and results. In fact, 
our high credit ratings are 
a reflection of the strength 
of the local banking sector, 
which is considered one of 
the strongest banking sec-
tors – both at the regional 
and international levels.

“the points mentioned 
in the Fitch report on QIIB’s 
rating have much strength 
on which we rely. We are 
working to consolidate them 
through our interim and 
strategic plans in a way that 
enhances returns for our 
shareholders and meets the 
aspirations of customers of 
all segments.”

“the most important 
points that we have focused 
on recently in our strategy is 
improving operational effi-
ciency by enhancing the role 
of technology and relying on 
digital services within the 
framework of a comprehen-
sive transformation that we 
have succeeded in imple-
menting in record time. We 
continue to work to enhance 
success in this aspect and 
other aspects in line with the 
best international standards 
adopted in the banking sec-
tor.”

 Dr Shaibei expressed his 
confidence that “QIIB will 
continue its upward march 
with respect to various in-
dicators, taking advantage 
of all positive factors in 
the markets, and following 
strict standards in the field 
of market risk assessment 
while encouraging pioneer-
ing initiatives in the field 
of innovation and develop-
ment in order to maintain 
QIIB’s leadership”

Tribune news neTwork
Doha

Qatar exported goods worth 
Qr46.8 billion and imported 
merchandise worth Qr10.6 
billion in august 2022, leading 
to a trade surplus of Qr36.2 
billion, according to the Plan-
ning and Statistics authority. 
this is nearly Qr1.5 billion 
more from the surplus record-
ed a month ago and Qr17.1 bil-
lion from a year ago.

While Qatar’s exports (in-
cluding exports of goods of do-
mestic origin and re-exports) 
in august this year jumped 

71.6 percent from august last 
year and 5.5 percent from July 
this year, imports rose 30.5 
percent year-on-year and 10.2 
percent month-on-month.

the year-on-year increase 
in exports was mainly driven 
by increased shipping of pe-
troleum gases and other gase-
ous hydrocarbons (LNG, con-
densates, propane, butane, 
etc), their shipments account-
ing for Qr33.5 billion in au-
gust 2022. Similarly, exports 
of petroleum oils and oils 
from bituminous minerals 
(crude) grew 29.5 percent to 
bring in nearly Qr5.2 billion. 

those of petroleum oils and 
oils from bituminous miner-
als (not crude) surged 15.4 
percent, raking in Qr2.9 bil-
lion.

In august 2022, China re-
ceived the single biggest share 
of Qatar’s exports, accounting 
for Qr5.4 billion or 11.5 per-
cent of the total exports. Ja-
pan accounted for Qr5.2 bil-
lion or 11 percent and United 
Kingdom Qr5 billion or 10.8 
percent.

China is again the leader 
when it comes to imports to 
Qatar. the country shipped in 
Qr1.8 billion worth of prod-

ucts, accounting for 17.4 per-
cent of the total imports. the 
US imported Qr1.5 billion 
worth of goods (14.4 percent), 
while Italy shipped in goods 
worth Qr700 million (6.8 
percent).

Qatar’s biggest imports in 
august 2022 were turbojets, 
turbo-propellers, gas tur-
bines and their parts, which 
accounted for Qr600 million 
— 64.1 percent more from a 
year ago. they are followed 
by vehicles worth Qr500 mil-
lion and electrical apparatus 
for line telephony worth with 
Qr300 million.

Qatar’s trade surplus increases to more than QR36 bn in August

Qatar’s trade surplus in August 2022 is QR1.5 billion more than that 
registered in July as exports far outstrip imports.

The Qatar Chamber’s delegation was led by its Chairman Sheikh Khalifa 
bin Jassim Al Thani and includes board members Abdel-Rahman Abdel-
Jalil Abdel-Ghani and Dr Mohamed Jawhar Al Mohamed, as well as 
General Manager Saleh bin Hamad Al Sharqi alongside with a number 
of prominent businessmen.

QIIB Chief Executive Officer, Dr 
Abdulbasit Ahmed Al Shaibei
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The British pound stabilized 
Tuesday as U.K. authorities 
tried to ease investor con-
cerns after the biggest tax cuts 
in 50 years sent the currency 
tumbling to a record low and 
prompted some businesses to 
predict a devastating combina-
tion of a weak currency and ris-
ing interest rates.

The turmoil is already hav-
ing real-world effects, with 
British mortgage lenders pull-
ing hundreds of offers from the 
market amid expectations the 
Bank of england will sharply 
boost interest rates to offset 
the inflationary impact of the 
pound’s recent slide.

The chief economist at the 
Bank of england acknowledged 
that policymakers “cannot be 
indifferent″ to the repricing of 
financial assets seen in the last 
few days.

huw Pill said “it is hard 
not to draw the conclusion that 
all this will require significant 
monetary policy response” as 
the bank seeks to bring infla-
tion that has hit 9.9% — the 
highest among major econo-
mies — to within its 2% target.

“We must be confident in 
the stability of the U.K.’s eco-
nomic framework,” he said at 
the Barclays-CePR Interna-
tional Monetary Policy Forum.

The pound traded at around 
$1.07 on Tuesday afternoon af-
ter plunging as low as $1.0373 
early Monday. The British cur-
rency is still down 4% since Fri-
day, when Treasury chief Kwasi 
Kwarteng announced plans for 
45 billion pounds ($49 bil-
lion) of unfunded tax cuts. The 
pound has fallen 20% against 
the dollar this year.

Kwarteng’s announcement, 
which comes at the same time 
the government plans to bor-
row billions to help shield 
homes and businesses from 
soaring energy prices, sparked 
concerns that the new govern-
ment’s policies would swell 
government debt and further 
fuel inflation.

Late Monday, the central 
bank said it was “closely moni-
toring” financial markets and 
was prepared to boost inter-
est rates “as much as needed” 
to curb consumer prices. The 

bank’s Monetary Policy Com-
mittee isn’t scheduled to meet 
until Nov. 3.

“There is no rate increase 
today and speculators will en-
joy the prospect of two months 
of Bank of england inactivity if 
the statement is taken at face 
value,” said Alastair George, 
chief investment strategist at 
edison Group.

The U.K. Treasury also 
sought to reassure investors, 
saying it would set out a more 
detailed fiscal plan and inde-
pendent analysis from the Of-

fice for Budget Responsibility 
on Nov. 23.

“I’m confident that with our 
growth plan and the upcom-
ing medium-term fiscal plan 
— with close cooperation with 
the bank — our approach will 
work,” Kwarteng said in talks 
with investors Tuesday follow-
ing the “mini-budget″ he de-
tailed last week.

That did little to quiet 
criticism of the government’s 
policies. Businesses sought, 
meanwhile, to assess how they 
would deal with the sudden 

change.
Shai Weiss, chief executive 

of Virgin Atlantic, urged new 
Prime Minister Liz Truss to 
make the “difficult decision” of 
trying to boost the currency’s 
value. Some economists warn 
that the pound could reach 
parity with the dollar later this 
year for the first time.

“Sometimes all of us in 
this room should be humble 
enough to say, ‘If I did some-
thing that is not working, may-
be I should reverse course,’” 
Weiss said at a news confer-

ence in London.
Weiss added that the 

weakened pound is “hurting 
the economy, and it’s hurting 
consumers because it’s actu-
ally fulfilling or fueling the in-
flation vicious cycle that we’re 
in.” Wine traders are among 
many British businesses hit by 
the tumbling pound. A fifth of 
all bulk wine imported to the 
U.K. comes from the United 
States, according to the Wine 
and Spirit Trade Association. 
The dollar also has strength-
ened against many currencies 

as investors seek stability.
“The sterling crash is set to 

raise prices for consumers and 
threaten hundreds of British 
jobs in bottling plants across 
the UK,” said Milles Beale, the 
group’s chief executive.

Kwarteng and Truss, who 
replaced Boris Johnson as 
prime minister on Sept. 6, are 
betting that lower taxes and 
reduced bureaucracy eventu-
ally will generate enough ad-
ditional revenue to pay for the 
tax cuts announced Friday. But 
many economists say it is un-
likely the gamble will pay off.

Torsten Bell, who heads 
the Resolution Foundation, 
a think tank focused on im-
proving living standards, said 
the markets were looking at 
the government’s plans “and 
saying that is not what seri-
ous policymaking looks like.” 
Market reaction to Friday’s 
announcement will hurt con-
sumers by fueling inflation 
in the short term, leading to 
higher mortgage payments in 
the medium term, and boost-
ing government borrowing in 
the long term, the foundation 
said Monday.

“The world we are head-
ing for is a bumpy few weeks,” 
Bell told Sky News. Kwarteng 
“is now going to have quite a 
tough time because he has now 
set out plans to balance the 
books in November. That is go-
ing to be very hard.”

Pound stabilizes, but turmoil still roils UK economy

A woman walks past a sign that shows the exchange rate at a bureau de change in London, Tuesday, Sept. 27, 2022.

Ooredoo expects 2 percent 
revenue rise by end of 2022

QnA
Doha

The Ooredoo Group expected 
its revenue for 2022 to close at 
the upper end of their annual 
guidance, namely an increase 
of up to 2 percent, while Capex 
is projected to remain in the 
lower half of the initial forecast 
of less than QR 3 billion.

This was announced in a 
statement by the Group Chief 
Financial Officer Abdulla Al 
Zaman, during its annual Cap-
ital Markets Day held Monday.

Ooredoo presented dur-
ing the event, a strategic up-
date built around the theme 
“Upgrade your world Upgrade 
your portfolio”. The discussion 
focused on the Group’s strate-
gy, its financial statements, its 
markets standing and the ad-
vantages it provides to inves-
tors through its strategic pil-
lars based on: a value focused 
portfolio, strengthening and 
evolving the core business to-
wards Smart Telco, and lead-
ing in customer experience 
and people strategy.

In this context, Managing 

Director and CeO at Ooredoo 
Group Aziz Aluthman Fakhroo 
said that he appreciate the 
keen interest from the share-
holders with the Capital Mar-
kets Day event, adding that it 
will be an opportunity to share 
our strategic goals and obtain 
stakeholder feedback.

he further added that such 
necessary information will 
be provided to the financial 

community, to enable them 
to make the right decision to 
upgrade their portfolios with 
more Ooredoo shares.” Up-
grade Your World is the new 
brand positioning announced 
in August 2022, which forms 
part of the Companys ongo-
ing strategic business trans-
formation, reflecting an agile, 
future-proof, employee- and 
customer-centric focus.

QIB receives four prestigious 
rankings from Euromoney
Tribune news neTwork

Doha

QATAR Islamic Bank (QIB) 
has been recognized across 
four categories in euromoney 
Market Leaders rankings, re-
affirming its leading position 
in the financial sector in the 
country. euromoney ranked 
QIB as a leader in Digital So-
lutions, Corporate Banking 
and Islamic Finance and was 
highly regarded in Corporate 
Social Responsibility (CSR) as 
per the 2022 Market Leaders 
rankings.  

euromoney Market Lead-
ers is an independent global 
assessment of the leading 
financial service providers 
across key categories in each 
market. The rankings take 
multiple sources of data in-
cluding qualitative and quan-
titative, both internally from 
banks as well as external cli-
ent data to build a robust and 
objective picture of industry 
leaders. 

The Digital Solutions 
ranking is a testament to 
QIB’s successful digital trans-
formation strategy and rec-
ognition of its continuous 
efforts in delivering innova-
tive digital products to meet 
the changing needs of today’s 
tech-savvy customers with the 
increase reliance on digital 
channels for their daily bank-
ing needs. When it comes to 
Corporate Banking, QIB con-
tinues to be at the forefront, 
offering pioneering banking 
solutions to its corporate and 
SMe customers and upgrad-
ing its digital platforms to 
cater to their financial needs. 
The bank has significantly 
enriched its online corporate 
offering and the QIB Corpo-
rate App, while continuously 
increasing the number of its 
clients using its state-of-the-

art Payment Solutions and 
Payroll system.

Furthermore, QIB con-
tinued to be the largest Is-
lamic bank in Qatar and has 
achieved the best cost to in-
come efficiency ratio in Qa-
tar and the MeNA region for 
2021. The Corporate Social 
Responsibility (CSR) rank-
ing is yet another testament 
to QIB’s efforts in providing 
continuous support to the 
community, contributing to-
ward human support, health, 
education, and sports, within 
the framework of QIB’s social 
responsibility programmes. 
Additionally, QIB continues 
to reiterate its sustainability 
commitments, grounded in 
the belief that technology can 
help solve some of the most 
pressing challenges faced by 
the banking sector. For this 
reason, QIB continues to 
further integrate sustainabil-
ity and environmental, social, 
and governance-related con-
siderations at the core of its 
operations.

On this occasion, Bassel 

Gamal, QIB Group CeO said: 
“We are pleased to be recog-
nized by euromoney, for our 
longstanding record of deliv-
ering best-in-class products 
and services to our custom-
ers. The new rankings will 
drive us to continue increas-
ing our capabilities across all 
the products and services to 
deliver the most reliable expe-
rience to our customers. This 
achievement is a result of the 
bank’s strategic vision and the 
support of the Board of Direc-
tors, our team, as well as the 
focused implementation of 
our business strategy.” 

euromoney has been 
evaluating the world’s leading 
financial institutions through 
performance data, surveys, 
and industry awards for 30 
years. Its annual awards pro-
gramme, which was estab-
lished in 1992, attracts over 
2,000 submissions from 
more than 500 of the world’s 
leading banks in 113 countries 
and recognises excellence 
across global, regional, and 
individual country categories.

2nd Arab conference for Islamic banks kicks off
QnA
Doha

The work of the Second Arab 
Conference for Islamic Banks 
kicked off under the title “Fin-
tech and its Role in Developing 
Islamic Banking Industries”. 

The conference was organ-
ised by the Arab Administra-
tive Development Organization 
(ARADO) of the Arab League, 
with the participation of Arab 
and international experts 
and specialists in the fields of  
banking and finance and  
business.

The conference aims to 
present the latest concepts of 

digital technology, its roles and 
impacts on the Islamic bank-
ing sector in the Arab region, in 
addition to highlighting the op-
portunities and Islamic bank-
ing challenges in light of the 
evolution of fintech.

The conference addresses 
multiple themes, most im-
portant of which are the con-
cepts of fintech and financial 
Inclusion and their relations 
to Islamic banking, concepts 
of encrypted contracts, digital 
money, digital banks and their 
services, and electronic pay-
ment.

It reviews the growth in the 
field of financial technology 
and its impact on sustainable 
development, opportunities 
and challenges of fintech in the 
Arab world, as well as the de-
velopment of digital infrastruc-
ture, qualification, and cyber-
security.

Turmoil impact 
The turmoil is already having 
real-world effects, with British 
mortgage lenders pulling 
hundreds of offers from the 
market amid expectations the 
Bank of England will sharply 
boost interest rates to offset 
the inflationary impact of the 
pound’s recent slide. The chief 
economist at the Bank of 
England acknowledged that 
policymakers “cannot be 
indifferent to the repricing of 
financial assets seen in the 
last few days.



Economy & Business
11Wednesday, September 28, 2022

Abenomics lives on after ex-PM’s 
death, but economy still fragile
Even after his stepping down as longest-serving PM in 2020, Abe remained an advocate of expansionary fiscal policy and continuation of monetary easing

Nearly a decade af-
ter the launch of 
Abenomics, Ja-
pan cannot still do 
without massive 

monetary and fiscal stimulus -- 
the two features of the economy 
booster program pushed by 
the late former Prime Minister 
Shinzo Abe.

A weaker yen, a byproduct 
of the Bank of Japan’s mon-
etary easing and welcomed as 
beneficial for the export-reliant 
economy, has reached a point 
where the current leader Fu-
mio Kishida had to say its rapid 
weakening pace is one of the 
“crises” facing the country.

Even after his stepping 
down as the longest-serving 
prime minister in 2020, Abe 
remained an advocate of ex-
pansionary fiscal policy and the 
continuation of powerful mon-
etary easing.

Japan marked its second-
longest postwar economic ex-
pansion of 71 months while Abe 
was in office and the country 
was in a state of full employ-
ment as more women and el-
derly people joined the work-
force.

But the goal of expanding 
the size of its economy to 600 
trillion yen in nominal terms is 
still far off, and so is the BOJ’s 
inflation target. Wage increases 
continue to be minimal, partly 
because productivity is low, and 
the potential economic growth 
rate has dipped below 1 percent.

Though the COVID-19 pan-
demic since 2020 has been an 
unexpected, severe blow to Ja-
pan and the rest of the world, 
its heavy reliance on monetary 
easing and fiscal spending 
paints a picture of an economy 
still struggling to find a path to 
longer-term growth -- some-
thing that Abe’s signature pro-
gram failed to deliver despite 
his claim that “Japan is back.” 
Economists say Kishida is right 
in putting his focus on invest-
ing in people, digital trans-
formation and green growth, 
after Abenomics generated a 
feel-good effect and lifted share 
prices on hopes for economic 
revival but largely ended up 
providing just short-term fixes.

“Japan has not been able to 
end its vicious cycle in which 
the potential economic growth 
rate is low, companies have 
low expectations for the future 
and thus wages don’t rise,” 
said Yuichi Kodama, chief 
economist at the Meiji Yasuda 

Research Institute. “Whether 
Mr Kishida can distinguish his 
‘Kishidanomics’ from Abenom-
ics remains an open question.” 
“The positive aspects of the Abe 
era were a surge in inbound 
tourists and his push for free 
trade as seen in Japan’s partici-
pation in TPP (the Trans-Pacific 
Partnership). But deregulation 
did not progress as much as (fi-
nancial markets) had hoped,” 
Kodama said.

Kishida’s drive to create 
a new form of capitalism by 
achieving both growth and 
distribution is seen as an out-
growth of his predecessor’s fa-
mous policy mix. He backs the 
BOJ’s monetary easing and is 
now planning to draw up a new 
economic package, whose size 
some senior ruling party law-
makers say should be at least 
30 trillion yen amid the coro-
navirus pandemic and Russia’s 
war on Ukraine.

Japan’s economic recovery 
from the pandemic fallout has 
been relatively slow. The size 
of the economy, which grew as 
large as 560 trillion yen during 

Abe’s time, stood at 547 trillion 
yen in nominal terms in the 
April-June quarter.

“Monetary policy will ei-
ther have to change course, or 
it will cause lasting damage, 
first to the value of the yen and 
then to economy. As it turns 
out right now, there is no free 
lunch for monetary policy, too,” 
said Martin Schulz, chief policy 
economist at Fujitsu Ltd.

After gobbling up Japanese 
government bonds as part of its 
monetary easing, the BOJ owns 
roughly half of the total amount 
outstanding, helping limit the 
rise in debt-servicing costs for 
the government. Abe once drew 
fire for calling the BOJ “a sub-
sidiary of the government” in 
reference to its role allowing 
Japan to roll over its debt.

The BOJ has to gradually 
“normalize” its policy by “sup-
porting the government with 
policies that focus on the long-
term potential of the economy 
and stimulating investment 
in growth sectors, rather than 
supporting indiscriminate defi-
cit spending,” Schulz said.

BOJ Governor Haruhiko 
Kuroda, who has stayed at 
the helm since Abe’s time, has 
ruled out the possibility of rais-
ing interest rates in the next few 
years, defying market pressure 
to tweak policy in a global tight-
ening wave.

Protracted zero interest 
rates and a weak yen -- now at 
its lowest level in 24 years ver-
sus the dollar -- have led to a 
rise in the number of compa-
nies with low productivity that 
cannot survive without them, 
putting a damper on wage 
growth.

“Even after full employment 
was achieved (in the 2010s), Ja-
pan’s ultraeasy monetary policy 
continued and the country re-
peatedly added fiscal stimulus, 
which greatly distorted the al-
location of resources (in the 
economy),” said Ryutaro Kono, 
chief Japan economist at BNP 
Paribas Securities (Japan) Ltd.

Despite low borrowing costs 
and robust earnings, the speed 
at which Japanese companies 
are stepping up investment in 
digitalization and other key ar-

eas for growth beyond the pan-
demic era is still slow.

Japanese companies’ inter-
nal reserves, which can be used 
to increase investment and 
wages for workers, topped 500 
trillion for the first time in the 
fiscal year that ended in March.

“The big issue is that Jap-
anese companies may have 
increased their mergers and 
acquisitions overseas but their 
investment in Japan has not 
increased much, let alone in 
workers. They receive divi-
dends from their overseas in-
vestment and reinvest them 
overseas,” said Takuya Ho-
shino, a senior economist at 
the Daiichi-Life Research In-
stitute.

“Investing in digitalization 
and green technology is impor-
tant but another key area that 
Japan can lead the world is 
how to cope with the rapid ag-
ing of society,” Hoshino said. 
“Labor-saving technology like 
automation is part of that, and 
if Japan succeeds in this area, 
it can be exported overseas.” 
For ordinary Japanese, higher 

wages are seen as a requisite 
to feel the benefits of growth 
-- and to have confidence in 
Kishida’s new capitalism push.

Hoshino and other econo-
mists say tepid wage growth 
is partly because employment 
mobility in Japan is low, add-
ing that companies need to 
compete more with rivals to 
secure qualified workers by of-
fering higher wages or better 
benefits.

Kishida is also keenly 
aware of the need for reform. 
“We know that a source of a 
great deal of added value will 
be intangible, not tangible, as-
sets. And in particular, it will 
be human capital,” he said last 
week at the New York Stock 
Exchange, where Abe also de-
livered his speech years ago.

“There is nothing more 
thrilling in baseball than a 
comeback win. I am here today 
to tell you that, with the help 
of the Japanese people, we 
will revive and revitalize the 
Japanese economy,” the prime 
minister said. “You can invest 
in Japan with confidence.”

People wearing protective masks ride bicycle in front of an electronic stock board showing Japan’s Nikkei 225 index at a securities firm Wednesday, Sept. 21, 2022, in Tokyo. Asian 
shares mostly declined Wednesday as investors looked ahead to a widely expected interest rate hike by the U.S. Federal Reserve in its bid to squash the highest inflation in decades.

Europe’s cars get a second life in Africa, but at a cost
Agencies

HIS Toyota Matrix has driven 
the equivalent of four times 
around the world and it would 
never pass an inspection in Eu-
rope.

But for its delighted new 
owner, Adam Adebiyi, the ag-
ing hatchback with more than 
170,000 kilometers on the 
clock may just as well have 
rolled off the factory floor.

Like millions of other Af-
ricans, the Beninese computer 
scientist has turned to the 
second-hand market to buy a 
quality car that would normal-
ly be well beyond his budget.

Africa is the world’s biggest 
destination for used vehicles.

More than a quarter of 
second-hand autos exported 
between 2015 and 2020, or 5.6 
million vehicles, ended up on 
the continent, according to the 
U.N.

These vehicles come main-
ly from Europe and Japan, and 
increasingly from South Korea 
or the United States, but are 
often very old or high-pollu-
tion models.

Adebiyi’s Matrix Toyota 
went into circulation in 2004 
in Canada, before it was 
shipped by sea 15 years later to 
Benin, where it was purchased 
by a first owner, who then sold 

it to him.
Not far from the port of Co-

tonou, the economic capital of 
Benin, sales lots packed with 
second-hand vehicles, mainly 
from Europe, stretch for kilo-
meters.

Benin is one of the five larg-
est importers of used vehicles 
in Africa, according to a U.N. 
report published at the end of 
2021.

The West African country 
has only 11 million inhabitants, 
but it is the gateway to the 
markets of Burkina Faso, Ni-
ger, Chad, and especially its gi-
ant neighbor Nigeria, the most 
populous country in Africa.

In one of these huge car 
lots near the border with Ni-
geria, Zakari Cisse recently sat 
with his hand on the steering 
wheel of his just purchased car, 
a model put into circulation in 
Belgium in 2002.

He would have liked to 
buy a new one from a dealer-
ship. But lacking resources, he 
fell back on this 20-year-old 
second-hand vehicle, which is 
“clean and well maintained”.

“The engine responds very 
well and you can tell by the 
noise,” he said.

“We don’t import rubbish,” 
said Ossama Allouch, an im-
porter of used vehicles in Co-
tonou, who says vehicles are 

subject to controls before pur-
chase. “They are not just any 
vehicles that are banned from 
use.” In Benin, a 15-year-old 
imported saloon, also called a 
sedan, typically changes hands 
for around 1.5 million CFA 
francs ($2,300).

That’s quite a bargain in 
a country where a brand-new 
model will cost a dozen times 
as much, and the average sal-
ary is little more than $100 per 
month.

According to a United Na-
tions Environment Program 
(UNEP) report in 2021, most 
vehicles exported to develop-

ing countries are old, polluting, 
energy-inefficient, potentially 
dangerous and undermine ef-
forts to reduce carbon emis-
sions.

During an inspection by 
Dutch authorities at the end 
of 2019 in Amsterdam port -- 
from where boats transporting 
these cars to Africa leave every 
week -- the average age of the 
vehicles waiting was 18 years 
and they exceeded 200,000 
kilometers mileage on aver-
age.

No fewer than 93 percent 
were Euro 3 or lower -- a cat-
egory meaning they were mar-

keted before the start of the 
2000s.

Some of the vehicles had 
broken down and some had 
been stripped of their catalytic 
converters -- attachments that 
reduce emission of polluting 
toxic non-carbon gases such as 
nitrogen oxide.

To filter the noxious gases, 
converters use precious metals 
such as gold, silver, rhodium 
and platinum.

Their value can exceed 
$100, providing a rich incen-
tive for them to be removed 
and trafficked.

Amen Djidjoho, head of 
one of the sales parks in Benin, 
dismissed those concerns.

“All imported vehicles 
come with catalytic converters 
because in Europe and Amer-
ica, it is strictly forbidden to 
remove them,” he said.

To avoid converter theft 
after the vehicles have arrived, 
security guards watch over 
the assignments until they are 
transferred to Beninese sales 
parks, Djidjoho said.

Importer Ossama Allouch 
said converters are often sto-
len after the purchase, resold 
by owners or removed from 
garages.

Conservationists say pol-
lution generated by these old 
vehicles is a major concern, 

given Africans’ thirst for a set 
of wheels.

Old cars, together with the 
poor quality of fuels used in 
West Africa, are “one of the 
main causes of the increase in 
air pollution levels in the cities 
of the region”, UNEP said.

“Children, who walk to 
schools and use busy roads, 
and informal vendors along 
these roads” are most at risk, 
it said.

Regulating this important 
sector of the Beninese econ-
omy and a major provider of 
jobs is predictably not an easy 
task.

The 15-member regional 
bloc Economic Community of 
West African States adopted 
a directive in 2020 aimed at 
bringing cleaner fuels and 
vehicles to the market, with 
implementation planned for 
January 2021.

Imported second-hand ve-
hicles must in particular meet 
at least Euro 4 standards, 
which means they have been 
put into circulation after 2006.

But it is clear that in Benin, 
vehicles sold in car parks are 
much older.

Contacted several times, 
the Ministry of Transport had 
not answered AFP’s questions 
about legislation in force in the 
country.

Africa is the world’s biggest destination for used vehicles.


