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THE combined net profit 
of all Qatar Stock Exchange 
listed companies amounted to 
QR27.19 billion in the first half of 
2022 compared to QR21.04 bil-
lion for the same period last year, 
an increase of 29.24 percent. 

Data issued by the QSE re-
vealed that the telecommunica-
tions sector topped the financial 
results of the listed companies 
in the first half of 2022.

In fact, the telecommu-
nications sector managed to 
triple its profits rising by 305 
percent, to reach QR 1.691 
billion, driven by the profits 
achieved by Ooredoo, amount-
ing to QR 1.474 billion, fol-
lowed by the industrial sector, 
which recorded a growth rate 
of 43.97 percent, reaching to 
about QR 8.602 billion profits, 
supported by the results of In-
dustries Qatar standing at QR 
5.432 billion.

Moreover, the same fig-
ures also indicated that the 
transportation sector ranked 
third in terms of net profits 
in the first half of 2022, with 

a growth rate of 25.74 percent, 
reaching QR 1.485 billion 
thanks to the results achieved 
by Qatar Gas Transport Com-
pany Ltd. (Nakilat), amount-
ing to QR 729.641 million.

The real estate sector fin-
ished fourth, with a growth of 
16.76 percent, to settle the net 
profit in this sector at the level 
of QR 987.309 million, driven 
by the results achieved by 
Barwa Real Estate Company, 
whose profits amounted to QR 
536,872 million.

In turn, the insurance sec-
tor followed by a growth rate 
of 7.48 percent, led by the prof-

its of Qatar Insurance Com-
pany (QIC) amounting to QR 
393.742 million.

In addition, the growth 
rate of net profits in the bank-
ing and financial services sec-
tor, on the other hand, hit 4.54 
percent in the first half of 2022 
to reach QR 12.923 billion, 
benefiting from the results 
achieved by Qatar National 
Bank Group (QNB) standing 
at QR 7.018 billion.

In contrast, the net profit 
of the services and consumer 
goods sector declined by 4.09 
percent in the first half of 2022 
to reach QR 882.733 million.

Net profit of QSE firms rise 
29% to QR27.19 billion in H1

LuLu Group launches ‘India Utsav’ 
to promote Indian brands in Qatar

SATYENDRA PATHAK 
DOHA 

IN a bid to promote Indian brands 
and make Indian products more 
popular in Qatar, LuLu Group 
launched ‘India Utsav’ at its outlets 
across Qatar on Monday.

The ‘India Utsav’, which marked 
the 75th Anniversary of India’s Inde-
pendence, was launched at the same 
time across all Lulu stores in the 
GCC countries. It was the first ever 
simultaneous region-wide launch of 
Lulu Group’s celebration of the 75th 
Indian Independence Day under the 
tagline ‘India Utsav 2022’.

The festival in the Qatar region 
was inaugurated by the Ambassador 
of India to Qatar HE Dr Deepak Mit-
tal at the Ain Khaled branch of Lulu 
Hypermarket. A number of Qatari 
dignitaries including Qatar Chamber 
First Vice Chairman Mohamed bin 
Ahmed Twar Al Kuwari, Sheikh Mo-
hamed bin Ahmed MA Al Thani, Ab-
dulla Al Kuwari and Ibrahim Almalki. 

Lulu Group International Direc-
tor Dr Mohamed Althaf and a host 
of important guests from the Royal 
family, ministries, the Indian em-
bassy, Indian community organisa-
tions, officials from the Lulu chain 
and a large gathering of ethnic and 
expatriate communities were also 
present on the occasion.

Speaking on the occasion, the 
Indian ambassador expressed his 
happiness over the initiative of Lulu 
Hypermarket in organising the In-
dian festival across all Lulu outlets 
in Qatar and other GCC counties.

“It is a very special moment for 
every Indian citizen to be celebrat-
ing the 75th Anniversary of India’s 
Independence. Lulu has been play-
ing important role in promoting In-
dian brands in the GCC. I am very 
happy to be here for inaugurating 
the festival,” said the ambassador.

He said that Lulu has been play-
ing a major role in promoting food 
security in Qatar even during chal-
lenging times in the past few years.

“The festival is showcasing so 
many varieties of products which 
have been imported exclusively 
from different parts of India includ-
ing Jammu and Kashmir to north-
east and southeast of India,” the In-

dian envoy said.
He said that the festival offers 

various food items including fruits, 
organic vegetables, millets and oth-
er plant-based protein vegans.

Qatar Chamber (QC) First Vice-
Chairman Mohamed bin Ahmed bin 
Twar Al Kuwari said that Lulu Hy-
permarket is offering a big range of 
Indian food items during the festival 

including fruits, vegetables among 
others in very nice packs.

“Lulu Hypermarket is very fa-
mous for its promotion and offers 
products at competitive prices. It 
always offers something new to its 
customers. We are grateful to Lulu 
for supporting our local market,” 
Kuwari said.

Talking to the media on the side-

lines of the festival, Althaf said, “Be-
ing a major player in Qatar-India 
relationship, Lulu Hypermarket 
is taking this opportunity not only 
to promote Indian products to en-
hance trade relations between two 
countries but other ties as well like 
cultural and cuisines.”

He said that the diplomatic rela-
tions between Qatar and India are 

going to mark 50 years bringing the 
two countries closer.

“Many new shipping routes were 
opened during the past five years. 
Now we have direct trade relation-
ship between Qatar and India which 
enhances further trade ties between 
two countries,” said Althaf.

Regarding food security, he said 
that India has got a very major role 

to play in Qatar by exporting food 
items in a large quantity which is be-
ing recognised by people including 
Indian expatriates, Qatari citizens 
and residents of other countries.

“This is one of the major events 
we are hosting in this new branch 
of Lulu Hypermarket. The festival-
related offers are made available at 
all the 18 stores in the country,” said 
Althaf.

Lulu has been conducting the 
festival on the same theme for the 
last two decades aligning with In-
dian Independence Day to celebrate 
to highlight the unique quality and 
richness of the food products from 
India.

“India Utsav” is a retail festival 
that brings alive the 3Cs of the In-
dian experience at LuLu: Culture, 
Commerce and Cuisine. It showcas-
es the close commercial ties Qatar 
enjoys with India.

Every year, Lulu Group organ-
izes special events to showcase the 
beauty and diversity of Indian cul-
ture through festivals like ‘India 
Utsav’ as customary to their hy-
permarket’s brand identity. It has 
exerted great efforts to introduce a 
new range of products, from its own 
sourcing offices across India. Af-
ter two years of challenging times, 
the shopping industry is making a 
strong come back and they want to 
make sure that shoppers get every-
thing they need for the festive sea-
son at the most affordable prices.

LuLu has flown in many ex-
clusive Indian products for the 
shopping festival. LuLu chefs have 
created a huge range of authentic 
specialities, desserts, and street food 
delicacies in the hot food section.

To complete the Indian culture 
experience, trendy high-street fash-
ion, as well as a curated collection of 
designer wear for festivals, is made 
available.

This year LuLu highlights over 
3,500 products in different cat-
egories, which are flown in straight 
from India for this promotion—
from fruits and vegetables to meat, 
packaged food products, kitchen 
essentials, and traditional wear like 
sarees, churidars and others. A wide 
range of hot food dishes is also being 
freshly prepared daily. 

The headquarters of Qatar Stock Exchange in Doha.
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COMMERCIAL Bank Finan-
cial Services, a fully owned sub-
sidiary company of Commer-
cial Bank Group, has received 
the “Most Innovative Mobile 
Trading Application” award in 
Qatar, for the year 2022, from 
the London-based global finan-
cial publication, International 
Finance Magazine, for the sec-
ond consecutive year.

This award comes as an 
affirmation that CBFS is the 
number one brokerage of 
choice in Qatar and the ser-
vices CBFS provide are suited 
and tailored to fulfill custom-
ers’ needs.

Commenting on this rec-
ognition, Mohd Arar, Deputy 
General Manager, Head of 
CBFS Business said, “Commer-
cial Bank Financial Services 
strives to present customers 
with the most innovative finan-
cial services that are reflected 
in the award-winning mobile 
trading application, which con-
tinues to create a positive im-
pact since it has been launched. 

CBFS Mobile Trading Applica-
tion allows our customers to 
navigate through a new era of 
trading.”

On the other hand, CBFS 

Senior Product Manager Subah 
Saeed Al Kuwari said, “Achiev-
ing this award for the second 
consecutive year simple shows 
our commitment to our cus-

tomers through our continu-
ous updates on our innovative 
Trading App. We always look 
forward to presenting CBFS 
customers with the latest tech-
nology with the most conveni-
ent services that exceed their 
expectations.”

CBFS two-time award-win-
ning Mobile Trading Applica-
tion is just the starting point 
of greater innovations. CBFS 
team will soon present cus-
tomers with a state-of-the-art 
platform, coupled with unique 
and innovative trading features 
to provide an outstanding cus-
tomer experience. Many addi-
tional features will be brought 
in to make the life of a trader as 
simple, seamless, and conveni-
ent as it can be.

CBFS gets ‘Most Innovative Mobile 
Trading Application in Qatar’ award

Ambassador of India to Qatar HE Dr Deepak Mittal inaugurates the ‘India Utsav’ at the Ain Khaled branch of Lulu Hypermarket in Doha. Below: Indian products at the branch.  

This award comes as an 
affirmation that CBFS is 
the number one brokerage 
of choice in Qatar and the 
services CBFS provide are 
suited and tailored to               
fulfill customers’ needs.
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Qatar Insurance Company 
(QIC), the largest insurance 
company in the MENa region, 
has received the “Domestic 
General Insurer of the Year” 
& “auto Insurance Initiative of 
the Year” in Qatar awards at 
Insurance asia awards 2022, 
the company announced in a 
statment Monday.

QIC’s newest recognition 
reflects the company’s suc-
cess in leading the change of 
general insurance in Qatar 
through introducing innova-
tive products and services that 
best respond to the needs of 
customers in Qatar over the 
past 12 months. 

the two prestigious acco-
lades also reflect QIC’s excel-
lence in enhancing its digital 
insurance offerings, namely 
with the launch of an all-new 
version of its insurance online 
portal (qic.online), offering 
the fastest digital solution to 
buy and renew insurance poli-
cies in Qatar.

Developed with an inno-
vative customer-centric ap-
proach, the all-inclusive online 
portal has allowed custom-
ers in Qatar for the first time 
to buy their car, motorcycle, 
travel, home contents, boat & 
yacht, and personal accident 
policies in just 2 minutes, 
without any need to scan and 
submit paperwork, or to call or 
visit a QIC branch to complete 
the onboarding journey.

For motor customers, qic.
online offers instant car insur-
ance covers comparison, al-
lowing them to get complete 
information on policy types, 
in addition to product recom-
mendation to help them better 
identify the right insurance 
covers that suit their driving 
needs. the portal also allows 
drivers to compare policy pric-
es and select their preferred 

payment plans, including pay-
ing their insurance premiums 
in monthly installments.

Commenting on this rec-
ognition, ahmed al Jarboey, 
QIC’s Chief Operating Officer - 

Qatar operations, said: “QIC’s 
recognition with the ‘Domestic 
General Insurer of the Year’ & 
‘auto Insurance Initiative of 
the Year’ in Qatar is another 
strong testament to our suc-

cess in taking the insurance 
industry in Qatar to another 
level through innovation and 
customer centricity. We are 
proud that our innovative so-
lutions continue to be the pre-
ferred ones by local customers, 
and recognized by industry 
experts at local, regional, and 
global levels.”

Jarboey added: “thanks 
to our dedication to innova-
tion and our relentless invest-
ments in the digitization of our 
products and services, we have 
cemented our position as the 
insurer of choice in Qatar and 
beyond, and we will continue 
designing and introducing fur-
ther solutions that will allow 
our customers to have the best 
insurance experiences.”

Insurance asia Maga-
zine is a biannual publication 

headquartered in Singapore 
and specialized in insurance 
and its related industries. the 
magazine provides in-depth 
coverage of major debates 
in the industry across East, 
Southeast, South and West-
ern asia, with a diversified 
outlook on the key insurance 
trends through news, inter-
views and analytical reports 
to an audience of senior in-
surance professionals and 
decision makers in asia and 
beyond.

Qatar Insurance Company 
(QIC) is a publicly listed com-
posite insurer with a consist-
ent performance history of 
over 50 years and a global un-
derwriting footprint. Founded 
in 1964, QIC was the first do-
mestic insurance company in 
the State of Qatar. 

today, QIC is the market 
leader in Qatar and a domi-
nant insurer in the GCC and 
MENa regions. QIC is one of 
the highest rated insurers in 
the Gulf region with a rating 
of a/Stable from Standard & 
Poor’s and a (Excellent) from 
a.M. Best. 

QIC is also the first & best 
digital insurance company in 
Qatar and the largest insur-
ance company in the MENa 
region by gross written pre-
mium, profitability and total 
assets. It is listed on the Qa-
tar Stock Exchange and has a 
market capitalisation in excess 
of Qr7.8 billion.

QIC named ‘Domestic General 
Insurer’ & ‘Auto Insurance  
Initiative’ of The Year in Qatar

British fashion retailer Joules hires Jonathan Brown as next chief
dpa 

LonDon

BrItISh fashion retailer 
Joules has hired former Com-
pare the Market chief Jona-
thon Brown as its next boss. 
the fashion and lifestyle re-
tailer will take over the role 
from Nick Jones, who re-
vealed plans to leave the busi-
ness in May.

Jones said he would step 
down after a torrid start to 
the year, with profit warnings 

following a surge in cost infla-
tion and pressure on consum-
er confidence.

the company’s shares 
have dropped by more than 
80% over the past 12 months.

Joules also confirmed last 
week that it is currently in 
talks to sell a minority stake 
to retail rival Next in a move 
which could raise around £ 15 
million.

the new chief executive 
officer will initially join the 
business on September 7 for 

a handover period before tak-
ing the reins fully on Septem-
ber 30.

Brown was most recently 
chief executive officer of Com-
pare the Market, part of BGL 
Group, but had previously 
held leadership roles across a 
number of UK retailers.

he was previously chief 
executive officer of MandM 
Direct, where he led a turna-
round of the firm’s opera-
tions.

the boss also previously 

held director roles at B&Q 
owner Kingfisher and depart-
ment store giant John Lewis.

“I am delighted to have 
been selected to lead Joules at 
such an important time in its 
development,” Brown said.

“Joules is a very strong 
brand, with a highly relevant 
purpose and product proposi-
tion.

“Whilst there have been 
some headwinds in the 
past year, I am very excit-
ed by the business’ future  

opportunities.
“the group is making 

strong progress against its 
clear plans to improve prof-
itability by simplifying the 
business and optimising the 
cost base.” 

Ian Filby, non-executive 
chairman of Joules, added: 
“the board was in unanimous 
agreement that, amongst 
some very high calibre can-
didates, Jonathan was the 
standout choice to be our  
new CEO.

Milaha opens first Hino trucks showroom in Qatar
Tribune news neTwork 

Doha 

MILaha, the exclusive author-
ised distributor of the Japanese-
assembled hino trucks in Qatar, 
celebrated the opening of the first 
hino showroom in Qatar that 
features different truck models 
including light, medium and 
heavy-duty trucks, the company 
said in a statement on Saturday.

the opening was held in the 
presence of ali Mohamed al Ku-
wari, VP - Marine and Industrial 
Equipment at Milaha, and Satoshi 
Matsumoto, Managing Director at 
hino Motors Middle East, along 
with a number of Milaha ex-
ecutives and hino regional office 
representatives.

the launching ceremony un-
veiled the hINO 300 series, the 
only light-duty truck with a true 
automatic transmission, offering 
enhanced levels of quality, dura-
bility, fuel economy and innova-

tive technologies that demon-
strate a greater comparative value 
than its competitors.

Commenting on this occasion, 
Kuwari said: “We are proud to 
launch the first hino showroom 
in Qatar, featuring the prestig-
ious Japanese-assembled trucks, 
which represents a step forward 
in our expansion strategy in the 
Qatari market and an opportunity 
to provide value-added services 
and products to our customers.”.

“this new showroom reflects 
our commitment to offering 
high-quality services and reliable 
solutions that meet the various 
needs of our customers and serve 
different major sectors such as 
construction, transportation, 
retail and FMCG”, he added.

Matsumoto said, “We are 
pleased to witness the opening of 
the first hino showroom in Qatar, 
which reflects the brand’s strong 
market position and increases 
ownership demand for various 

hino truck models that cater for 
our customers’ different needs 
and offer them the highest level of 
performance and cost efficiency.” 

Matsumoto also expressed 
his sincere gratitude to Milaha 
Group, hino’s only authorised 
distributor in Qatar, for their 
commitment to achieving stra-
tegic goals of promoting the 
hino brand, increasing sales and 
providing reliable after-sales 
services.

the new 500 sqm showroom, 
strategically located on the East 
Industrial Street in Umm al 
Saneem area, features a modern 
design and digital screens that re-
flect the Japanese brand identity. 

It includes spacious display 
areas for various hino models, 
in addition to a welcoming re-
ception area, waiting area and 
private customer service desks, 
all providing comprehensive and 
distinguished services to hino 
customers in Qatar.

Ali Mohamed al Kuwari, VP - Marine and Industrial Equipment at Milaha, and Satoshi Matsumoto (right), Managing Direc-
tor at Hino Motors Middle East at an event in Doha on Monday.

Tribune news neTwork 
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thE Oil and Gas holding 
Company (nogaholding) 
and the arab Petroleum 
Investments Corporation 
(aPICOrP) has signed a 
memorandum of under-
standing (MoU) to promote 
collaboration between the 
two entities, a statement 
said on Monday.

 Under the MoU, noga-
holding will leverage aPI-
COrP’s experience as a 
partner to the arab energy 
sector to support the com-
pany’s strategic initiatives 
and projects that will be cru-
cial to the future of the King-
dom of Bahrain’s energy 
sector. this includes sharing 
knowledge and best practic-
es on Environment, Social 
and Governance (ESG) as-
pects, sustainability initia-
tives, and green financing.

 the MoU was signed 
by aPICOrP Chief Execu-
tive Officer, Khalid ali al-
ruwaigh and nogaholding 
Group Chief Executive Of-
ficer, Mark thomas.

the signing ceremony 
was attended by Moham-
med bin Mubarak bin 
Daina, Minister of Oil and 
Environment, Special En-
voy for Climate affairs, and 
nogaholding Board Member 
and the Deputy Minister 
of Energy, Chairman of the 
Board - aPICOrP, aabed 
al-Saadoun, alongside a 
number of other officials 
from both parties.

 Commenting on the 
MoU, Daina said, “We are 
delighted to witness this 
partnership between two 
entities focusing on the de-
velopment of the arab en-
ergy sector and exchanging 
knowledge for the benefit of 
communities. 

“the Kingdom has taken 
massive strides in the de-
velopment of the oil and 
gas sector while responsibly 
working on meeting the de-
carbonization mandates as 
pledged by his royal high-
ness Prince Salman bin 
hamad al Khalifa, the Crown 
Prince and Prime Minister of 

the Kingdom of Bahrain at 
COP26, as well as the United 
Nations Sustainable Devel-
opment Goals. With aPI-
COrP’s experience, we can 
expect this partnership to ac-
celerate the energy transition 
and adoption of ESG princi-
ples in Bahrain.” 

Saadoun said: “Our mis-
sion is to contribute to the 
development and transfor-
mation of the arab hydro-
carbon and energy industries 
through equity, debt financ-
ing and advisory services and 
provide the arab energy sec-
tor with financial solutions 
for the energy of tomorrow. 

“the MoU with noga-
holding is a testament to 
our focus on our goals in 
supporting the arab energy 
sector in a balanced energy 
transition that enables so-
cioeconomic growth and 
workforce empowerment.” 

ruwaigh said: “Being 
the region’s only multi-
lateral financial institution 
with established experience 
in financial services and so-
lutions for sustainable en-
ergy, aPICOrP is delighted 
to partner with nogaholding 
and support its commend-
able strategic initiatives that 
aim to improve the Bahraini 
energy sector. 

“We will work close-
ly with nogaholding to 
strengthen corporate sus-
tainability and ESG prac-
tices, provide financial ad-
visory on sustainable energy 
projects and support on ef-
fective structuring and ar-
ranging of financing. this 
partnership will help aPI-
COrP to cement its legacy of 
providing financial services 
for impact.” 

thomas added: “We 
are proud to be signing this 
MoU with an esteemed com-
pany like aPICOrP. the 
knowledge-sharing aspect of 
this partnership will provide 
nogaholding with opportu-
nities that will help bolster 
the future of Bahrain’s en-
ergy sector, enabling us to 
take on additional projects, 
in line with the Kingdom of 
Bahrain’s Vision 2030.” 

Apicorp to support 
nogaholding across 
ESG and green  
financial solutions

Ahmed al Jarboey, QIC’s Chief Operating Officer - Qatar operations

Senior officials of Apicorp and nogaholding.

Insurance asIa awards 2022

QIC’s newest recognition 
reflects the company’s 
success in leading the 
change of general  
insurance in Qatar through 
introducing innovative 
products and services that 
best respond to the needs 
of customers over the past 
12 months
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FACTORY OUTPUT GROWTH SLOWS

Agency 

TribuTes have poured in 
for indian billionaire rakesh 
Jhunjhunwala, who has died 
at the age of 62.

Jhunjhunwala, who made 
a fortune from the stock mar-
ket, died on sunday at a hospi-
tal in Mumbai city.

The hospital said that the 
cause of death was a “sudden 
cardiac arrest”.

Often called india’s War-
ren buffett, Jhunjhunwala 
had an estimated net worth of 
around $5.8bn, according to 
Forbes magazine.

He was part of a genera-
tion of investors who ben-
efitted from the historic 1991 
reforms, which opened up in-
dia’s economy.

Prime Minister Narendra 
Modi led the tributes to Jhun-
jhunwala, who was stead-

fastly bullish on indian stock  
markets.

“He was very good at read-
ing businesses and had con-
viction, passion and very blunt 
opinions about things,” said 
businessman Motilal Oswal, 
who set up one of india’s lead-
ing brokerages.

Jhunjhunwala had recent-
ly backed Akasa Air, india’s 
newest budget airline, which 
began operations earlier in 
August. While the Covid pan-
demic had ravaged domes-
tic air travel for the past two 
years, passenger traffic has 
risen sharply this year.

The son of an income tax 
officer, Jhunjhunwala has said 
that he became fascinated with 
stocks as a child after watching 
his father balance his market 
investments.

Jhunjhunwala began in-
vesting in the stock market in 

1985, when he was 25 years 
old - he started off with $100 
that he had borrowed from a 
relative, reports say. He later 
set up rare enterprises - the 
name was coined from the first 
two letters of his name and 
that of his wife rekha.

He had the reputation of 
being a risk-taker in his invest-
ments, many of which paid off 
spectacularly.

in a 2021 profile, Forbes 
wrote that while Jhunjhunwa-
la “acquired his legendary Mi-
das touch by picking winning 
stocks”, he has also recently 
started seeing his private eq-
uity investments pay off.

A decade ago, he told reu-
ters in an interview that he 
didn’t like being called “india’s 
Warren buffett”, adding that 
the berkshire Hathaway CeO 
was “far, far ahead” of him.

“i’m not a clone of any-

body. i’m rakesh Jhunjhun-
wala,” he had said.

Market veteran Ajay bagga 
says that Jhunjhunwala “per-

sonified the india story”.
“[He was] a young middle-

class boy rising up the ranks 
to build such a vast fortune, 

and setting the stage for the 
growth momentum in the 
indian financial markets,”  
he said.

bagga added that Jhun-
jhunwala had an infectious 
“optimism for india”. That 
optimism was reflected in 
Jhunjhunwala’s other famous 
nickname - the big bull of Da-
lal street, a reference to the 
address of the bombay stock 
exchange.

Jhunjhunwala remained 
optimistic till the end - a week 
before his death, he told news 
channel CNbC-TV18 that re-

gardless of global economic 
conditions, he believed that 
indian markets would grow, 
“but at a slower pace”.

He was also a strong advo-
cate for indian businesses do-
ing philanthropy.

“rakesh was keen to make 
a positive social difference to 
india - and willing to invest 
significantly in india’s social 
and educational development. 
He once told me that the rea-
son for his success was that his 
father had encouraged him to 
be curious as a child.” ramji 
raghavan, founder of the 
Agastya international Foun-
dation, told the bbC.

Jhunjhunwala was an 
early investor in Agastya, do-
nating 500 million rupees 
($6.3m; £5.1m) to the founda-
tion’s mission to inculcate sci-
entific thought and curiosity in 
children.

Rakesh Jhunjhunwala: Tributes for India’s ‘stock market king’ who died at 62
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CHiNA’s central bank trimmed 
a key interest rate Monday to 
shore up sagging economic 
growth at a politically sensitive 
time when President Xi Jin-
ping is trying to extend his hold 
on power.

The decision suggested 
beijing is temporarily setting 
aside worries over high debt to 
act to head off a slump before 
Xi is expected to try to award 
himself a third five-year term 
as Communist Party leader at a 
meeting this fall.

The ruling party has ef-
fectively acknowledged it can-
not hit this year’s official 5.5% 
growth target after anti-virus 
curbs disrupted trade, manu-
facturing and consumer spend-
ing. A crackdown on excessive 
borrowing in China’s vast real 
estate industry triggered a 
plunge in home sales and con-
struction.

“The momentum of eco-
nomic recovery has slowed,” 
a government spokesman, Fu 
Linghui, said at a news confer-
ence. “More efforts are needed 
to consolidate the foundation 
of economic recovery.” 

The People’s bank of China 
cut its rate on a one-year loan 
to 2.75% from 2.85% and in-
jected an extra 400 billion 
yuan ($60 billion) into lending 
markets after growth in factory 
output and retail sales weak-
ened in July and home sales fell 
by double digits.

The central bank “seems to 
have decided it now has a more 
pressing problem,” Julian ev-
ans-Pritchard of Capital eco-
nomics said in a report.

The slowdown adds to po-
litical headwinds for Xi, Chi-
na’s most powerful leader since 
at least the 1980s. He still is 
widely expected to succeed, but 
some analysts say he might be 
forced to compromise by shar-
ing more of his sweeping pow-
ers with other party leaders.

Despite downward pres-

sure on growth, party leaders 
affirmed their commitment to 
the severe “zero-COViD” strat-
egy in a July 29 statement. it 
dropped previous references to 
growth targets after the econ-
omy grew by just 2.5% over a 
year earlier in the first half of 
2022.

Growth in factory output in 
July slowed to 3.8% over a year 
ago, down 0.1 percentage point 
from the previous month, ac-
cording to the National bureau 
of statistics. Growth in con-
sumer spending fell to 2.7%, 
down 0.4 percentage points 
from June.

sales of housing and other 
commercial real estate fell 
28.8% from a year earlier.

beijing is forcing develop-

ers to reduce debt levels, which 
caused economic growth to 
plunge in mid-2021, disrupting 
a recovery from the coronavi-
rus pandemic. 

The crackdown has bank-
rupted smaller developers and 
fueled fears of a default by the 

biggest, evergrande Group, 
which owes $310 billion to 
banks and bondholders.

The “downward trend” in 
real estate has a “great impact 
on economic growth,” said Fu, 
the government spokesman.

The rate cut and extra mon-
ey for lending are small com-
pared with China’s $17 trillion-
a-year economy, the world’s 
second-largest. instead, such 
changes are widely seen as a 
signal to the state-owned bank-
ing industry to lend more and 
cut charges for commercial 
borrowers.

The ruling party is strug-
gling to revive activity after 
shanghai, the country’s busi-
ness capital, and other in-
dustrial centers were shut for 

weeks starting in late March to 
fight virus outbreaks.

Managers of the shanghai 
port, the world’s busiest, say 
shipping is back to normal, 
but economists say it might 
be months before the flow of 
smartphones, home applianc-
es, consumer electronics and 
other goods through complex 
supply lines fully recovers.

A survey of manufacturers 
released earlier showed activity 
in July contracted. indicators 
of new orders, exports and em-
ployment declined.

retails sales were off 0.7% 
from a year earlier in the first 
half after plunging 11% in April 
following the temporary shut-
down of shanghai and other 
cities.

China cuts interest rate to 
shore up sagging economy

Agencies 

JAPAN’s economy grew at 
an annual rate of 2.2% in the 
April-June quarter, the gov-
ernment said Monday, as con-
sumer spending rebounded 
with the gradual lifting of pan-
demic precautions.

After keeping its bor-
ders closed to most travelers 
throughout the pandemic, Ja-
pan has slowly begun reopen-
ing to tourism, as meanwhile 
business has returned more 
or less to normal after various 
voluntary restrictions were 
eased.

That means families are 
venturing out and spending 
more, even as coronavirus in-
fection rates have soared with 
the spread of the omicron vari-
ant of COViD-19.

A revised estimate put 
growth for the world’s third-
largest economy as flat in the 
first quarter of the year, up-
graded from an earlier reading 
of a 0.5% contraction. 

The reading for the last 
quarter was below forecasts 
for 2.5% annual growth. in 
quarterly terms, the economy 
expanded 0.5%, surpassing its 
pre-pandemic size but slightly 
weaker than analysts had ex-
pected.

“Nevertheless, it suggests 
that pent-up demand from 
COViD-19 reopening could 
continue to underpin growth 
ahead,” Jun rong Yeap of iG 
said in a commentary.

Private consumption 
jumped at an annual rate of 
4.6% but appeared to be con-
strained by surging prices.

After decades of fighting 
deflation, or weakening prices 
and wages, soaring global costs 
for energy and other commod-
ities are hitting Japanese pock-
etbooks and balance sheets.  
Japan imports nearly all of its 
oil, gas and coal as well as food 
and industrial components 
used in manufacturing.

The inflation rate remains 
relatively low.  The bank of Ja-

pan’s most recent estimate for 
the fiscal year through March 
2023 is for 2.3% consumer in-
flation, way below the recent 
four-decade high levels of 8%-
9% in the us that now show 
signs of easing.

but the Japanese yen also 
has weakened, to two-decade 
lows against the dollar, mak-
ing imports relatively more 
expensive. On Monday, the 
dollar was trading at about 
133 yen. it recently surged to 
nearly 140 yen.

experts attribute the dra-
matic surge in COViD-19 cas-
es in recent weeks to record 
highs to a greater availability 
of tests, more transmissible 
variants and many Japanese 
being under-vaccinated even 
if shots are readily available.

it has added to uncertainty 

over the outlook. some ana-
lysts think Japan’s economic 
growth will drop again in the 
July-september period.

“After a much brighter 
spring, we think the economy 
will slow again this quarter on 
the back of weaker consumer 
spending due to rising COV-
iD-19 infections,” said Takay-
uki Toji, an economist at suMi 
TrusT, said in a report.

Much depends on what 
happens elsewhere, especially 
in China, a huge source of de-
mand for Japanese exports. 
efforts by Chinese authori-
ties to stamp out COViD-19 
by shutting down businesses, 
neighborhoods and some-
times whole cities, have 
dented growth and caused 
disruptions to manufacturing 
throughout the region.

Japan economy grows 2.2% in Q2 on revived consumer spending

Sale signs are displayed in the window of a shop in an underground 
shopping mall in Tokyo on Monday. (AFP)

Economy and business

Australia’s Qantas to 
boost freight fleet on  
online shopping boom

Agencies 

AusTrALiA’s Qantas Air-
ways has unveiled plans to add 
six Airbus converted freight-
ers to its domestic fleet to re-
place five ageing boeing 737s 
and expand capacity to meet a 
surge in demand from online 
shopping.

The A321 freighters will be 
sourced from the open market 
and converted from carrying 
passengers to cargo subject to 
commercial negotiations, the 
airline said on Monday, add-
ing the planes were expected 
to arrive between early 2024 
and mid-2026.

The freighters will join an-
other three A321s already in 
the airline’s domestic cargo 
fleet and expand carrying ca-
pacity given the A321s can car-
ry 23 tonnes of cargo, 9 tonnes 
more than the 737s.

Qantas Chief executive 
Alan Joyce said the airline’s 
freight division, which re-
ported record first-half earn-
ings, was one of the group’s 
standout performers during 
the pandemic as Australians 

shifted to online shopping.
“While some of that shift is 

temporary, demand remains 
well-above pre-pandemic 
levels even with the lifting of 
almost all COViD-related re-
strictions,” he said in a state-
ment.

singapore Technologies 
engineering Ltd, a major 
converter of A321 passenger 
planes to freighters, said last 
week that conversion demand 
remained strong, with orders 
for the model booked through 
2025.

The shortage of passenger 
plane cargo-carrying capac-
ity during the pandemic sent 
freight rates soaring, delayed 
retirements of older models 
like MD-11s and had lessors 
rushing to convert older un-
wanted passenger planes into 
carrying freight.

However, the strong cargo 
demand that helped passen-
ger-deprived airlines stay 
afloat during the pandemic 
is showing signs of softening 
amid growing economic un-
certainty, in part, fuelled by 
high inflation.

The Bank of Japan’s most 
recent estimate for the fis-
cal year through March 
2023 is for 2.3% consumer 
inflation, way below the 
recent four-decade high lev-
els of 8%-9% in the US that 
now show signs of easing

The People’s Bank of 
China cut its rate on a 
one-year loan to 2.75% 
from 2.85% and injected 
an extra 400 billion yuan 
($60 billion) into lending 
markets after growth in 
factory output and retail 
sales weakened in July 
and home sales fell by 
double digits

Rakesh Jhunjhunwala

Often called India’s Warren 
Buffett, Jhunjhunwala had 
an estimated net worth of 
around $5.8 bn, according 
to Forbes magazine
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Employees work on a smartphone assembly line at the Oppo factory in Dongguan, China’s southern Guangdong province recently. (AFP)
US housing market index unexpectedly 
drops to two-year low in August
WAshington: A report released by the national Association of 
home Builders on Monday unexpectedly showed a continued dete-
rioration in Us homebuilder confidence in the month of August.

the report showed the nAhB/Wells Fargo housing Market index 
dropped to 49 in August from 55 in July. Economists had expected 
the index to come in unchanged.

With the unexpected decrease, the housing market index fell 
below the key break-even measure of 50 for the first time since 
May 2020.

“tighter monetary policy from the Federal Reserve and per-
sistently elevated construction costs have brought on a housing 
recession,” said nAhB Chief Economist Robert Dietz. “the total 
volume of single-family starts will post a decline in 2022, the first 
such decrease since 2011.” 

he added, “however, as signs grow that the rate of inflation 
is near peaking, long-term interest rates have stabilized, which 
will provide some stability for the demand-side of the market in 
the coming months.” the unexpected decrease by the headline 
index came as the current sales conditions index tumbled to 57 in 
August from 64 in July. the traffic of prospective buyers index also 
slumped to 32 in August from 37 in July, while the sales expecta-
tions in the next six months index dipped to 47 from 49.  (dpa) 
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US move to negotiate drug prices 
a rare defeat for Big Pharma

Agencies 
WASHINGTON

Big Pharma spent more than any 
other industry to lobby Congress 
and federal agencies this year, a 
Reuters analysis shows, but still 
suffered a major defeat after fail-
ing to stop a bill that allows the 
government to negotiate prices on                     
select drugs.

Despite the pharmaceutical 
industry’s spending at least $142 
million on lobbying efforts, the 
$430 billion inflation Reduction 
Act to change climate, health and 
tax policies will become law. it 
cleared its largest hurdle last week 
with passage in the Senate, with-
out any Republicans joining Dem-
ocrats in voting for the bill, fol-
lowed by passage by the US House 
of Representatives on Friday. 

The bill’s imminent enactment 
represents a rare legislative defeat 
for the pharmaceutical industry 
and sets a precedent for curbing 
drug prices in the world’s most 
lucrative market for medicines, 
according to congressional and in-
dustry officials.

“This is a major first step for-
ward,” Democratic Senator Patty 
Murray, chair of the Senate’s health 
committee, told Reuters. “it is the 
first time we’ve been able to make 
this kind of step to lower prices on 
pharmaceuticals ... which will set 
the stage for us to do more.”

Health policy experts say the 
bill reflects the pharma industry’s 
weakening influence on the Demo-
cratic Party and that its main ar-
gument against price negotiation 
-- that it stifles innovation -- is no 
longer persuasive for the public.

A Kaiser Family Foundation 
poll in October found that 83 per-
cent of Americans, including 95 
percent of Democrats and 71 per-
cent of Republicans, want the fed-
eral Medicare health plan for sen-
iors to negotiate prices, a provision 
of the bill.

“The pharma guys upped the 
ante in throwing everything but the 
kitchen sink against this,” said Sen-
ator Ron Wyden, a Democrat who 
chairs the finance committee.

The industry’s powerful trade 
association, Pharmaceutical Re-
search and Manufacturers of 
America (PhRMA), urged senators 
in a public letter to reject the bill. 
its president, Stephen Ubl, told Po-
litico that lawmakers who vote for 
it would not “get a free pass.”

“Few associations have all the 
tools of modern political advocacy 
at their disposal in the way that 
PhRMA does,” he said.

A PhRMA spokesperson said the 
group would continue to work with 
all lawmakers. He did not address 
Ubl’s comments about holding law-

makers accountable.
“We may not agree on every 

issue, but we believe engagement 
and dialogue is important to pro-
moting a policy environment that 
supports innovation, a highly-
skilled workforce and access to 
life-saving medicines for patients,” 
said spokesperson Brian Newell in 
an email.

A Reuters analysis of lobbying 
and campaign contribution data 
from OpenSecrets shows that the 
pharmaceutical industry spent at 
least $142.6 million on lobbying 
Congress and federal agencies in 
the first half of 2022, more than any 
industry, and at least $16.1 million 
on campaign contributions during 
the current mid-term election cycle 
that started in January 2021.

Almost two-thirds of the money 
spent on lobbying, around $93 mil-
lion, came from PhRMA and its 
member companies.

The pharma campaign argued 
that prescription drugs do not con-
tribute to inflation, citing an average 
2.5 percent rise in drug prices in the 
past year compared with a 17 per-
cent rise in health insurance prices.

Critics say the figures combine 
high-priced brand name drugs with 
much lower-cost generics, mask-
ing the impact on patients’ costs. A 
KFF study estimated that prices in-
creased faster than inflation for half 
of all drugs covered by Medicare                  
in 2020.

The industry has long warned 
that price curbs in the US market 
would hamper companies’ ability to 

invest in developing new drugs.
With help from Democrats 

backed by the industry, the bill’s 
provision for drug price negotia-
tions was scaled back in November, 
allowing Medicare to focus on an 
annual maximum of 20 of the costli-
est medicines by 2029, instead of an 
initial proposal to help reduce prices 
for 250 treatments.

Opponents to the more dramatic 
curbs included Senator Kyrsten 
Sinema and Representative Scott 
Peters, two of the biggest recipients 
of industry donations, at more than 
$201,000 and $320,000, respec-
tively, according to OpenSecrets 
data.

“We created a good space for 
investors to be able to recoup their 
investment which continuously has 

set out to develop new drugs,” Pe-
ters told Reuters.

“i still think they came out okay 
on this.”

Democratic staffers, industry ex-
ecutives and policy experts said that 
the bill’s broad popularity, com-
bined with pressure on Democrats 
to pass meaningful legislation ahead 
of midterm elections in November, 
helped overcome the pharma indus-
try campaigning.

“With this vote i would imagine 
Pharma realizes they do not have a 
lot of friends left among Democrats,” 
said Larry Levitt, vice president for 
health policy at KFF. “Pharma sees 
this as the camel’s nose under the 
tent, and it probably is.”

The industry will likely try 
to mitigate the effects of the 

bill as much as possible, policy                                                
experts said.

“They will prosecute this through 
the courts. And they will, i suspect, 
try and alter the legislation” in the 
future, said Mark Miller, a former 
government health policy official 
who is now executive vice president 
of healthcare at Arnold Ventures.

The extent to which the bill 
might stoke fear for investors re-
mains to be seen, given that many 
view pharmaceutical stocks as 
among the safer bets during an eco-
nomic downturn.

“Sentiment is at a multi-year 
high for the US Pharma and we do 
not view the iRA drug reform as 
significantly changing investor po-
sitioning,” a note from JPMorgan 
analysts said.

Agencies
NeW YOrk

gLOBAL travel prices are fore-
cast to continue rising in the 
remaining months of 2022 
and throughout 2023, a report 
released recently said.

Rising fuel prices, labour 
shortages and inflationary 
pressures on raw material 
costs are the main drivers of 
expected price increases, ac-
cording to the global Business 
Travel Forecast 2023.

Prices have risen across all 
regions in most spending cat-
egories, driven by pent-up de-
mand, the desire to build com-
pany culture and an uncertain 
economic outlook.

Air fares have seen a par-
ticularly marked post-pan-
demic upwards shift.

Business travel flight pric-
es fell more than 12 per cent in 
2020 from 2019, followed by 
an additional 26 percent de-
cline in 2021.

Economy ticket prices fell 
more than 24 percent from 
2019 to 2021, while premium 
tickets fell 33 percent. Prices 

are expected to increase by 
48.5 percent in 2022, but even 
with this large increase, prices 
are expected to remain be-
low pre-pandemic levels until 
2023. After a 48.5 percent in-
crease in 2022, prices are ex-
pected to increase by 8.4 per 
cent in 2023.

increased demand and 
continued price increases for 
jet fuel which have seen prices 
more than double in some 
markets to $160 dollars per 
barrel, according to S&P glob-
al, are putting upwards pres-
sure on ticket prices.

The overall cost per at-
tendee for meetings and events 
in 2022 is expected to be about 
25 per cent higher than in 2019 
and is projected to increase by 
a further 7 per cent in 2023.

“Demand for business 
travel and meetings is back 
with a vengeance, there’s ab-
solutely no doubt about that.” 
said Patrick Andersen, chief 
executive of travel manage-
ment firm CWT which contrib-
uted to the report.

“Labour shortages in the 
travel and hospitality industry, 

rising commodity prices and 
greater awareness of respon-
sible travel are all impacting 
services, but forecast prices are 
broadly [in line] with 2019.”

Hotel prices are also on 
the rise after falling 13.3 per 
cent in 2020 from 2019 and 
another 9.5 per cent in 2021. 
The report expects them to rise 
18.5 per cent in 2022, followed 

by an 8.2 per cent increase in 
2023. Hotel prices have al-
ready eclipsed 2019 levels in 
areas such as Europe, Middle 
East and Africa, and North 
America — and are expected to 
do so globally by 2023.

Hotel rate increases were 
initially driven by strong 
leisure travel in 2021, but 
group travel for meetings and 

corporate events is improv-
ing and temporary business 
travel is picking up a healthy 
pace, putting further pressure 
on average daily hotel rates.

An integral part of many 
trips abroad are car rentals, and 
after falling 2.5 per cent in 2020 
before rising 5.1 per cent in 
2021, prices are expected to rise 
7.3 per cent in 2022 and to climb 

a further 6.8 percent in 2023.
With the automotive in-

dustry unable to produce 
cars at the volume it did be-
fore the pandemic — largely 
due to global supply chain 
issues — rental agencies are 
back to buying used vehicles 
to increase fleet size and are 
keeping their vehicles for                                           
longer periods.

Some agencies are also 
buying vehicles from carmak-
ers outside of their histori-
cally supported brands.

Delta Air Lines had ear-
lier said that higher oil prices 
are set to lead to a 10 percent 
increase in air fares, accord-
ing to the boss of one of the 
world’s biggest airlines.

Delta Air Lines head Ed 
Bastian told the BBC the final 
impact “really depends where 
fuel prices settle”.

Oil prices have reached 14-
year highs after Russia’s inva-
sion of Ukraine.

Emirates, Japan Airlines 
and AirAsia are among the big 
carriers to introduce surcharg-
es on their tickets recently 
to cover the higher cost of jet 

fuel. Before the pandemic, in 
2019, 200 million customers 
flew on Delta, making it the 
world’s second biggest airline 
by passenger numbers.

Bastian said that on a do-
mestic US flight the rise in fuel 
prices “is probably about $25 
on a ticket, that could be any-
where between 5 percent to 10 
percent at these high levels of 
oil... and international [flights] 
will be a bit higher than that”.

Delta is planning to intro-
duce fuel surcharges on the 
international flights which ac-
count for about 35 percent of 
its business, and increase US 
ticket prices.

Jet fuel is one of the big-
gest costs for airlines. Michael 
O’Leary, the boss of Europe’s 
biggest carrier Ryanair, said 
recently that the surge in oil 
prices would lead to “materially 
higher” airfares this summer.

Many airlines try to protect 
themselves from these chang-
es by buying fuel in advance. 
Easyjet and British Airways 
both said recently that they 
had done so for 60 percent of 
their fuel needs this year.

Business flight prices set to surge to pre-COVID-19 levels in 2023

Air fares have seen a particularly marked post-pandemic upwards shift.

The US pharmaceutical industry spent at least $142.6 million on lobbying Congress and federal agencies in the first half of 2022, more than any industry. 


