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DOHA

AAMAL, one of the region’s 
leading diversified companies, 
on Wednesday announced 
that the company’s net profit 
attributable to Aamal equity 
holders went up 20.8 percent 
to QR156.4 million in the first 
half of 2022 compared to 
QR129.5 million in the same 
period last year.

The company’s total rev-
enue went up 37.1 percent to 
QR974.4 million in the first 
half of 2022 led by strong per-
formances in the industrial 
manufacturing, managed ser-
vices and trading and distribu-
tion segments.

While the company’s gross 
profit was up 19.3 percent to 
QR229.7 million in the first 
half, there were no fair value 
gains on investment proper-
ties either in the first half of 
2022 or the first half of 2021.

Reported earnings per 
share went up 20.8 percent 
to QR0.025 in the first half of 
2022 and net capital expendi-
ture decreased by QR13.5 mil-
lion to QR27.4 million.

Commenting on the re-
sults, Aamal Chairman Sheikh 
Faisal bin Qassim Al Thani 
said, “I am very pleased to 
report that Aamal has contin-
ued its excellent start to the 
year, with all four segments 
delivering significant top-line 
growth. With revenue growth 
of 37 percent and net profit 
growth of 21 percent year-on-
year, these are a very strong 
set of financial results.

“Our Industrial Manufac-
turing, Managed Services and 
Trading and Distribution seg-

ments all performed particu-
larly well. Managed Services 
benefited from the lifting of 
COVID-19 restrictions and the 
return of travel, while Aamal 
Maritime performed espe-
cially well within our Indus-
trial Manufacturing segment. 
Ebn Sina and Aamal Medical 
continued their strong perfor-
mance within our Trading and 
Distribution segment, and our 
Property segment benefited 
from the high occupancy rates 
at Aamal Real Estate and City 
Centre Doha.”

Sheikh Faisal said, “In June 
we were delighted to welcome 
Rashid Al Mansoori as our new 
chief executive officer. He brings 
with him a wealth of experience 
which will add considerable 
value as we continue to deliver 
our strategic objectives. Trans-
parently separating the roles of 
CEO and Managing Director is 
fully in line with Aamal’s ongo-
ing commitment to maintaining 
the highest standards of corpo-
rate governance.

Aamal net profit
jumps 20.8% to 
QR156.4 mn in H1

SATYENDRA PATHAK 
DOHA 

TOTAL assets of Qatar’s 
banking sector increased by 
1.7 percent month-on-month 
(m-o-m) to reach QR1.846 
trillion in June this year, QNB 
Financial Services (QNBFS) 
has said in a report released 
recently.

According to the report, 
the total loan book of Qatar’s 
banking sector went up by 0.7 
percent mom and deposits 
moved up by 1.7 percent mom 
in June this year. The pri-
vate sector pushed the credit 
higher with 1.1 percent mom 
increase in June. 

As deposits moved up by 
1.7 percent in June, the report 
said, the LDR went down to 
124.1 percent against 125.4 
percent in May this year.

The overall loan book 
moved up by 0.7 percent in 
June 2022, the report said 
adding that the total private 

sector loans increased by 1.1 
percent mom in June this 
year.

Consumption & Others, 
Services and Real Estate seg-
ments mainly contributed to-
ward the private sector loan 
growth for the month of June 
2022.

The loan growth in Con-
sumption & Others, which 
contributes 21 percent to pri-
vate sector loans, went up by 
2.2 percent mom in June this 
year. The services sector that 
contributes 29 percent to pri-
vate sector loans increased 1.4 
percent, mom, in June 2022. 
The real Estate segment that 
contributes 21 percent to 
private sector loans moved 
up by 1.5 percent mom in 
June this year. General trade 
which contributes 21% to pri-
vate sector loans edged up by 
0.2 percent mom during the 
month of June 2022.

Domestic public sector 
loans went up by 0.2 percent 

mom, the report said adding 
that the government insti-
tutions’ segment loan book 
which represents 60 percent 
of public sector loans in-

creased by 0.3 percent mom. 
The semi-government institu-
tions’ segment moved up by 
2.9 percent mom. However, 
the government segment 

which represents 34 percent 
of public sector loans declined 
by 0.2 percent mom. Outside 
Qatar, the report said, loans 
went down by 1.1 percent 

mom during the month of 
June 2022.

Resulting in the overall 
gains in Qatar’s banking sec-
tor deposits, the report said 

that the public sector deposits 
went up by 7.4 percent mom 
for the month of June 2022.

Looking at segment de-
tails, the report said, the 
government institutions’ seg-
ment which represents 54 
percent of public sector de-
posits increased by 8 percent 
mom. The government seg-
ment that represents 32 per-
cent of public sector deposits 
gained 1.9 percent mom and 
the semi-government institu-
tions’ segment moved up by 
18.6 percent mom.

However, the report said, 
private sector deposits went 
down by 0.3 percent mom in 
June this year. On the private 
sector front, the consumer 
segment moved down by 
1.1 percent mom, while the 
companies and institutions 
segment went up by 0.6 per-
cent mom. Non-resident de-
posits declined by 2 percent 
mom for the month of June  
2022, it said.

Total assets of Qatari banks rise 1.7% to QR1.846 trillion in June

TRIBUNE NEWS NETWORK
DOHA 

DOHA Bank on Wednesday announced that 
the bank achieved a net profit QR665 million 
for the first six months of 2022 as compared 
to QR 614 million for the same period in 2021 
showing an increase of 8.2 percent.

In a statement issued on the occasion, Doha 
Bank Chairman Sheikh Fahad bin Mohammad 
bin Jabor Al Thani announced that the bank’s to-
tal assets amounted to QR99 billion as of 30 June 
2022 and the net loans and advances amounted 
to QR60.7 billion. The customer deposits reached 
QR53.7 billion as of 30 June 2022.

Doha Bank Managing Director Sheikh 
Abdul Rehman bin Mohammad bin Jabor Al 
Thani said, “The total equity stood at QR13.9 
billion as of 30 June 2022 and the bank contin-
ues to strengthen its key capitalization ratios, 
where the total capital adequacy ratio of the 
bank stood at 19.5 percent as at 30 June 2022. 
The bank, given the scale of its operations, has 
achieved a return on the average assets of 1.33 
percent as of June 30, 2022.”

Sheikh Fahad stated that the bank’s digital 
transformation strategy has shaped the bank’s 
future prospects and allowed it to incubate new 
lines of businesses that enhance the bank’s fi-
nancial position and its investor         relations. 

“Also, during the first half of the year, we 
announced a change in the bank’s executive 
management as Gudni Stiholt Adalsteinsson 
has been appointed as the acting CEO while 
Sheikh Abdulrahman Bin Fahad Bin Faisal Bin 
Thani Al Thani was made the deputy CEO. To-
gether, they will work to execute the strategy 
and plans aimed at improving the asset quality, 
controlling costs, and making the bank the best 
digital bank in Qatar.” 

Sheikh Fahad added that during the first 
quarter of this year, the board of directors had 
agreed to increase the percentage of foreign in-
vestors’ ownership in the bank’s capital to 100 
percent in accordance with the decision of the 
Minister of Commerce and Industry, and then 
the bank’s Articles of Association were amend-
ed, and the necessary approvals were obtained                     

accordingly.
Sheikh Fahad also said that under the wise 

leadership of the country to provide support 
to all sectors, and as part of the collective ef-
forts made by all agencies and institutions in 
Qatar to help the people of Qatar in handling 
the current situation related to the COVID-19 
pandemic, and based on the instructions issued 
by Qatar Central Bank in this regard, Doha 
Bank has made all efforts to be the main pillar 
in supporting the plans of the state, QCB and 
companies, and have been working to address 
the obstacles faced by all customers. 

Furthermore, Sheikh Fahad expressed con-
fidence that all customers of the bank will adapt 
to the digital banking transformation adopted 
by Doha Bank.

Doha Bank net profit
up 8.2% to QR665 mn 
in first half of 2022

The Doha Bank headquarters in West Bay. 

The overall loan book of Qatari banks moved up by 0.7 percent in June this year.

Aamal’s City Center Doha saw 11 new store openings during the period, alongside the opening of Padel Club to expand the sports and leisure 
offering in the Mall. Popular new restaurants have opened in the food courts and work is underway to open new outdoor restaurants, all of 
which will continue to attract visitors.

Aamal Chairman Sheikh Faisal 
bin Qassim Al Thani 

Aamal Managing Director Sheikh 
Mohamed bin Qassim al Thani 

Aamal Chief Executive Officer 
Rashid Al Mansoori 

QCB raises deposit rate by 75 bps to 3%
QNA
DOHA

THE Qatar Central Bank 
(QCB) on Wednesday an-
nounced that it has raised the 
bank’s deposit rate (QCBDR) 

by 75 basis points (bps) to 3 
percent.

It also raised the bank’s 
lending rate (QCBLR) by 50 
basis points, to 3.75 percent.

In a statement, the QCB 
stated that the decision to 

raise the interest rate was 
based on local and interna-
tional economic data.

In the same context, the 
QCB decided to raise the QCB 
Repo Rate by 75 basis points, 
to become 3.25 percent.

Continued from page 9 

Doha Bank’s total assets amounted to QR99 billion as of 
June 30 and net loans, advances amounted to QR60.7 bn
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Ooredoo posts revenue of QR 11 bn for 
H1 2022 as net profit turns positive

Tribune news neTwork
Doha

OOredOO Group has registered a net profit 
of Qr1.3 billion on revenues of Qr11 billion 
for the first half of 2022. While the net profit 
jumped 43 percent and turned positive, rev-
enues rose 4 percent from the same period 
last year (normalised proforma numbers ex-
cluding IO and major non-recurring items).

Group eBITdA for H1-2022 stood at 
Qr4.5 billion, an increase of 2 percent from 
H1-2021. eBITdA has been normalised 
for two Indonesian non-recurring items — 
the data centre deal in 2022 and the tower 
sale and lease back in 2021, Ooredoo said. 
CAPeX for H1-2022 stood at Qr965 mil-
lion and free cash flow increased 10 percent 
to reach Qr3.6 billion. The consolidated 
customer base stood at 55 million, driven 
by growth most markets offset by a decline 
inMyanmar.

Commenting on the results, Ooredoo 
Chairman Sheikh Faisal bin Thani Al Thani 
said, “Ooredoo Group had a good start to the 
year. Taken the deconsolidation of our Indo-
nesian operation into account we delivered 
growth in revenues and a net profit of Qr1.3 
billion up 43% over the first half of 2021. 
Our strategy to provide robust connectivity 
and superior customer experiences is clearly 
paying off. 

“As we enter the second half of the year, 
we are more determined and ambitious to 
leverage the growing opportunities in the 
market to build a world-class data experi-
ence for our customers. Led by our digital 
transformation strategy, we are well posi-
tioned to see strong returns as we continue 
to be agile and adapt to the fast-changing 
nature of our markets.”

Also commenting on the results, Aziz 
Aluthman Fakhroo, Managing director 
and CeO of Ooredoo said, “Ooredoo Group 
delivered strong results for the first half of 
2022. In local currency terms all our opera-
tions have grown their revenues. Normal-
ized Proforma revenue increased by 4% 
yoy supported by a stable eBITdA margin 
of 41%. The success of our transformation 
strategy is evident and proven through our 
improved free cash flow of QAr 3.6 billion, 
which increased by 10%. 

“In our home market of Qatar, we report-
ed revenue of QAr 3.8 billion, an increase of 
3%, and a customer base increase of 5% to 
3.2 million.” 

Ooredoo Kuwait revenue was up 13% to 
reach Qr1.4 billion and it became the first 
telco in Kuwait to obtain a Cloud Service 
Provider license from the Communication 
and IT regulatory Authority.

Ooredoo Oman’s customer base in-
creased to 2.9 million while revenue was up 
by 2% and eBITdA by 5% despite a new en-
trant in the Omani market. 

Ooredoo Algeria and Ooredoo Tunisia 
both reported revenue growth in local cur-
rency terms of 4% and 2% respectively. 

Asiacell continued their strong perfor-
mance and revenue increased 3%. 

The integration between Indosat Oore-
doo and Hutchison in Indonesia is progress-
ing well, with the merged entity, Indosat 
Ooredoo Hutchison, on track to hit its tar-

gets outlined at the start of 2022. 

Ooredoo Qatar 
Ooredoo Qatar reported revenue of 

Qr3.8 billion (H1 2021: Qr3.7 billion), an 
increase of 3% driven by growth in postpaid, 
Ooredoo tv, Ooredoo Fintech and business-
to-business services. eBITdA stood at Qr1.9 
billion (H1 2021: Qr 2 billion). Customer 
numbers increased to 3.2 million (H1 2021: 
3 million), a 5% increase, in line with popu-
lation growth in Qatar.

The OTV customer base grew by 10% 
compared to H1 2021, driven by the popular-
ity of Ooredoo tv’s triple play service. Service 
revenue grew by 5%.

As part of its ongoing investment in in-
novation, Ooredoo Qatar signed a Memo-
randum of Understanding with Siemens 
and Microsoft to develop digital, Internet 
of Things (IoT) and software analytics solu-
tions to serve smart infrastructure applica-
tions in different market segments, with a 
particular focus on urban environments. 

Ooredoo Oman
despite increased competition in the 

market, Ooredoo Oman delivered good re-
sults for the first half of the year. 

The company reported revenues of 
Qr1.2 billion (+2%) for the period, primarily 
driven by higher wholesale revenue and de-
vice sales. eBITdA for the period increased 
5% to Qr650 million, supported by a healthy 
eBITdA margin of 53%. 

Testament to its continuous efforts to 
introduce innovative products, Ooredoo 
Oman received the bronze award at the An-
nual Middle east and North Africa (MeNA) 
Stevie Awards for ‘excellence in Innovation 
in Technology Industries’. The Company’s 
customer base stands at 2.9 million. 

Ooredoo Kuwait 
Kuwait lifted all COVId-19 restrictions 

in May which resulted in improved econom-
ic conditions. Ooredoo Kuwait reported 13% 
increase in revenue to Qr1.4 billion, an in-

crease in eBITdA by 17%, supported by an 
improved eBITdA margin of 30%, up from 
29% compared to the same period last year.

In line with Ooredoo’s strategy to pro-
vide uninterrupted digital solutions to its 
customers, Ooredoo Kuwait reiterated its 
commitment to being one of the leading 
companies in information technology so-
lutions through becoming the first telco in 
Kuwait to obtain a Cloud Service Provider 
license from the Communication and IT 
regulatory Authority (CITrA).

Asiacell – Iraq 
Asiacell reported revenue of Qr1.7 bil-

lion, an increase of 3%, driven by the Com-
pany’s strategy to mitigate lower voice rev-
enues due to the ongoing political instability 
in Iraq. 

Higher energy and increased leased line 
cost negatively impacted Asiacell’s eBITdA 
by 3% to reach Qr755 million. 

Asiacell’s 4G+ technology, which has 
been launched in all major cities across Iraq, 

has resulted in enhanced speed and better 
customer experience. 

The company’s customer base stands at 
16.3 million, an increase of 13%.

Ooredoo Algeria 
Ooredoo Algeria reported revenue of 

Qr1.1 billion in H1 2022, a decrease of 3% 
compared to the same period last year, and a 
flat eBITdA of Qr397 million. In local cur-
rency terms revenue increased by 4%.

The company continued to focus on ef-
ficiency and cost optimisation which sup-
ported a healthy eBITdA margin of 37%.  
Ooredoo Algeria’s customer base increased 
by 2% to 12.9 million.

Ooredoo Algeria continues to reinforce 
its commitment to offer world-class service 
to its customers which was recognised by 
the International Business Awards where 
Ooredoo Algeria received the ‘Innovation in 
Consumer Products & Services’ Award for 
its YOOZ offering. The company was also 
awarded the ‘Best exemplary employer’ 
award for its human resources strategy dur-
ing the Covid 19 pandemic.

Ooredoo Tunisia 
Ooredoo Tunisia reported revenue of 

Qr741 million, a decrease of 6% for the half 
year ended 30 June 2022. In local currency 
terms revenue increase 2%, despite a decline 
in the Tunisian economy due to the ongoing 
war between russia and Ukraine, which re-
sulted in a hike in fuel and food prices, as 
well as a decline in the tourism sector. 

The company reported an eBITdA of 
Qr324 million for the period. 

In line with its commitment to its cus-
tomers, Ooredoo Tunisia launched ‘Ooredoo 
eZ’, the first e-gaming platform in Tunisia, 
and the Company’s customer base stands at 
6.9 million.  

Indosat Ooredoo Hutchison
The merger between Indosat Ooredoo 

and 3 Indonesia closed on January 4, re-
sulting in the formation of Indosat Ooredoo 
Hutchison (IOH) - now considered a joint 
venture, as opposed to a subsidiary. With 
this, Ooredoo Group only recognises 33% 
of IOH’s profits as a contribution towards 
the Group’s net income, and no longer con-
solidates the Company’s revenue or eBITdA 
contribution. IOH reports their Q1 results on 
29 July 2022. 

Ooredoo Myanmar 
despite the shutdown of internet services 

in parts of Sagaing region and the tax increase 
on data services to 15%, Ooredoo Myanmar 
reported revenues of QAr 545 million, an in-
crease of 12% and a 101% increase in eBITdA 
supported by strong ArPU growth. 

Customer number decreased to 8.3 mil-
lion (down 40%) due to the introduction of 
Sim card taxes.

Ooredoo Myanmar has invested heavily 
in fostering a positive working environment 
which was recognised at the Asia-Pacific Ste-
vie Awards where Ooredoo Myanmar was 
awarded the “Innovative Achievement in 
Human resources” and the “Most Valuable 
Corporate response (COVId 19 response)” 
awards.

“The Qatar National Vi-
sion 2030 will be a significant 
driver of the economy and of 
our country’s development 
over the next few years and 
Aamal’s diversified business 
platform and strong financial 
position make us well placed 
to benefit from the many op-
portunities it will generate. 
We remain committed to 
generating long-term share-
holder value and look forward 
to the remainder of 2022 and 
beyond with considerable op-
timism and confidence.”

The company’s industrial 
manufacturing segment per-
formed well in the first half 
with revenue increasing by 
69.1 percent to Qr292.5 mil-
lion and net profit up 14.4 
percent to Qr28 million.

Aamal Maritime Trans-
portation Services (AMTS) 
saw sustained high demand 
and increased global ship-
ping rates across both local 
and international markets. 
The recent overhaul of its ves-

sels means AMTS can keep 
them in regular use, serving 
customers around the world. 
Aamal Cement Industries 
has introduced a number of 
new products and has been 
working to improve efficien-
cies across its operations. 
Advanced Pipes and Casts 
Company was negatively im-
pacted by delayed contracts, 
but performance is expected 
to improve through 2023 and 
2024 as new GrP equipment 
comes online to increase pro-
duction.

The ongoing price war 
in the readymix industry 
impacted margins at Aamal 
readymix (ArM). The need 
to complete ongoing con-
struction work before the 
World Cup means that the 
outlook for ArM through to 
November is positive, with a 
gradual reduction in demand 
expected at the end of the 
year.

The outlook for 2023 and 
beyond is positive as new 
projects are commissioned in 
relation to new cities being 
developed, the North Field 

expansion project progresses, 
and ports and transporta-
tion networks are expanded, 
amongst other projects. Ac-
cording to a report by the in-
ternational construction con-
sultant Mordor Intelligence, 
Qatar’s construction market 
is expected to reach a value of 
USd 76 billion by 2027.

The Trading and distribu-
tion segment saw revenue in-
crease 26 percent to Qr516.2 
million and net profit up 10.8 
percent to Qr50.8 million.

ebn Sina Medical con-
tinued to perform positively, 
signing distribution agree-
ments with both a global 
vaccines manufacturer and 
a regional pharma manufac-
turer to expand their product 
range. during the period, ebn 
Sina Medical also successfully 
finalised the automation of its 
warehouse, installing a robot-
ics system to enable more ef-
ficient and accurate delivery. 
This warehouse is the first 
fully automated warehouse in 
Qatar. ebn Sina Pharmacies 
is in the process of opening a 
new store in City Center Mall, 

expected to open in October 
2022.

Aamal Trading and distri-
bution’s automotive business-
es continued to perform well. 
A new tyre brand, ‘Fulva’, was 
added to the tyre division, fur-
ther expanding the product 
offering. Bridgestone Tyres 
launched a new marketing 
campaign in petrol stations 
across Qatar, alongside a new 
campaign for the ‘TOTAL en-
ergies’ lubricant.

Property segment rev-
enue increased 17.9 percent 
year-on-year to Qr141.9 mil-
lion, while net profit rose 23.6 
percent to Qr115.3 million 
reflecting the increased oc-
cupancy levels at both Aamal 
real estate and City Center 
doha.

City Center doha saw 11 
new store openings during the 
period, alongside the opening 
of Padel Club to expand the 
sports and leisure offering in 
the Mall. Popular new restau-
rants have opened in the food 
courts and work is underway 
to open new outdoor restau-
rants, all of which will con-

tinue to attract visitors.
Aamal real estate reno-

vated and upgraded Medinat 
Khalifa and Al Bilad Property.

The lifting of COVId-19 
restrictions and the return of 
travel has had a positive im-
pact on the Managed Services 
division.

revenue increased by 
82.9 percent to Qr49.9 mil-
lion and profit increased by 
647.1 percent to Qr5.3 mil-
lion, highlighting just how 
heavily the division was im-
pacted by the pandemic in 
2021. At Aamal Services, con-
tracts linked with the FIFA 
World Cup are now reaching 
peak capacity and will see the 
business almost double in size 
during 2022. Looking ahead, 
Aamal Services has also se-
cured new contracts and is 
focused on diversifying its cli-
ent base and securing more 
contracts to mitigate volatile 
market conditions.

eCCO Gulf has continued 
to secure new clients from 
across different sectors. The 
launch of Aamal for Car and 
Truck Maintenance Company 

is on track and is scheduled to 
launch in early 2023. Fun City 
has benefited from the easing 
of pandemic-related restric-
tions and has introduced new 
rides and games, as well as 
upgraded facilities to main-
tain its position in an increas-
ingly competitive market.

Aamal Managing director 
Sheikh Mohamed bin Qassim 
al Thani said, “Aamal’s diver-
sified business model, robust 
financials and a clear strat-
egy for growth continue to 
deliver a strong performance 
for all our shareholders. This 
is an exciting time for Qatar, 
with the economy expected to 
be the fastest growing in the 
GCC in both 2023 and 2024 
according to the World Bank. 
I strongly believe that Aamal’s 
market-leading position and 
exposure to Qatar’s growth 
story position us favourably to 
benefit from the opportunities 
that we will see in the next few 
years. I am looking forward 
to this exciting next phase of 
Aamal’s growth story.”

Aamal Chief executive Of-
ficer rashid Al Mansoori said, 

“I am delighted to have joined 
Aamal’s leadership team. 
The Company’s performance 
in the first half of 2022 was 
particularly impressive and I 
look forward to working with 
my new colleagues to build on 
this success as we continue to 
expand our operations and 
explore new opportunities to 
deliver shareholder value.

“The upcoming FIFA 
World Cup is an important 
milestone that will provide 
a further economic boost to 
Qatar, showcasing to regional 
and international investors 
our country’s exceptional 
capabilities, modern infra-
structure, economic diversity, 
stability and safety. Moving 
forward, in line with our di-
versified business model we 
have identified several new 
opportunities across infra-
structure, natural resources, 
healthcare and technology. 
We will also continue to build 
on Aamal’s eSG initiatives, 
identifying new ways to deliv-
er value to our communities 
and further embed our sus-
tainable business practices.”

‘Aamal’s industrial manufacturing segment performs well’

Ooredoo Chairman Sheikh Faisal bin Thani Al Thani Ooredoo Managing Director and CEO Aziz Aluthman Fakhroo

continued from page 8  



‘ULTRA LIGHT, ULTRA FLAT AND SUPER DURABLE’

Huawei brings foldable smartphone Mate Xs 2 to Qatar

TRIBUNE NEWS NETWORK
DOHA

HUAWEI Consumer Business 
Group (BG) has announced the 
launch of its flagship foldable 
smartphone, Huawei Mate Xs 2, 
which embodies Huawei’s new 
explorations in the development 
of foldable phones. Inheriting 
Huawei’s classic outward folding 
design, the Huawei Mate Xs 2 lev-
erages its strengths of being ultra-
light and ultra-thin, ultra-flat and 
ultra-reliable, to bring consumers 
the best experience. 

Through the new generation 
Double-rotating Falcon Wing 
Hinge, Huawei bestowed Huawei 
Mate Xs 2 with an elegant uni-
body design, which boasts a flat 
and seamless fold. The phone is 
also equipped with flagship fea-
tures, including an industry-lead-
ing 7.8” True-Chroma Foldable 
Display and a 50MP True-Chroma 
Camera System that supports 
Huawei XD Optics, taking its 
excellent performance to new 
heights. Thanks to the new dy-
namic folding visual effect and the 
upgraded Smart Multi-Window, 
Huawei Mate Xs 2 presents an in-
novative interaction experience. 

The Ideal Foldable Phone: 
Ultra Light, Ultra Flat, Super 
Durable Huawei Mate Xs 2 comes 
in two classic colourways: Black, 
with a crosshatch leather texture 

and White, with a natural leather 
texture. The flagship foldable 
phone will be available for pre-
orders from Huawei’s online 
platforms in Qatar on 27 July.

Huawei Mate Xs 2 continues 
to redefine and reform industry 
standards. It underpins Huawei’s 
leadership position in delivering 
innovations that grant users an 
extraordinary product experience, 
making it the ideal flagship fold-
able smartphone.

Contemporary design: 
unique unibody design that 
goes beyond imagination

Huawei Mate Xs 2 adopts 
a classic outward folding de-
sign, exhibiting the beauty of 
minimalism with its smooth 
fold. The linear wrapping body 
reveals the exquisite aesthetics 
of the phone’s light and dainty 
look. Unfolded, the Huawei 
Mate Xs 2 has a 7.8” True-
Chroma Foldable Display, with a 
high-resolution of 2480 x 2200 
. The phone also has an 8:7.1 
golden ratio, delivering a more 
immersive visual experience. 
Moreover, Huawei Mate Xs 2 
supports a refresh rate of up to 
120Hz, 1440Hz high frequen-
cy PWM dimming, as well as 
up to 240Hz touch sampling 
rate, delivering a more stun-
ning screen display effect; 
whereas the anti-reflective 

Nano Optical Layer of the screen 
helps to reduce the display’s 
light reflectivity, bringing users a 
better reading experience under 
sunlight. With a 19:9 display ratio 
when unfolded, Huawei Mate Xs 
2 delivers a holding experience 
that is comparable to non-folda-
ble phones.

In addition, Huawei Mate Xs 2 
comes with a half-covered match-
ing PU Case that shares the same 
colour as the phone, not only 
providing better protection but 
also functioning as a phone stand 

when required. 

Flagship Technology: stand-
out in the era of innovative 
technology with excellent 
performance

The Huawei Mate Xs 2 is 
packed with a 4600mAh Battery 
and supports the distributed 66W  
Huawei SuperCharge, improving 
standby battery life for users. The 
Huawei Mate Xs 2 has brought 
another breakthrough in aesthetic 
design, with its first innovative 
3D Fiberglass Design for more re-
fined textures. This creates a soft 
touch while reducing smudges 
from fingerprints. 

To enhance the audio-visual 
entertainment experience, the 
Huawei Mate Xs 2 is equipped 
with ultra-thin and large-ampli-
tude stereo sounds, which create 
a surround sound field and bring 
consumers an immersive audio 
experience alongside the new AI 
Sound Engine. Meanwhile, the 
Graphene Liquid Cooling System 
has further enhanced heat dissi-
pation performance. 

The Huawei Mate Xs 2 adopts 
the Qualcomm Snapdragon 888 
flagship series chip, which is 
manufactured using advanced 
process technology, bringing 
powerful performance and ex-
traordinary experience to foldable 
smartphones.

Unfold a whole new experi-
ence with HMS and favourite 
apps from AppGallery

Huawei’s foldable flagship 
comes pre-installed with HMS 
(Huawei Mobile Services), which 
include Petal One and a variety 
of useful and premium services 
such as Petal Search, Petal Maps, 
Huawei Video, Huawei Browser, 
GameCenter, and more.

Petal One is an all-in-one 
service package to make users 
life better, including Petal Search 
which allows users to search more 
efficiently with access to multiple 
services with the newly improved 
layout on the Huawei Mate Xs 

2s bigger screen. Consumers 
can make use of Petal Maps and 
the options it provides such as 
3D landmark, which allows us-
ers to see where they are going 
exactly with a 3D view, and Dark 
mode which provides a realistic 
navigation experience when users 
embark on getting out and about, 
and Extended Navigation which 
offers users the chance to plan 
their journey more efficiently with 
better directions. There is also 
Petal Maps – Lane Guidance that 
gives users a fuss-free navigation 
allowing them to arrive at their 
destination safely.

In addition to Petal Search 
and Petal Maps, users of the 
Huawei Mate Xs 2 will also get 
to enjoy an enriched browsing 
experience with Huawei Browser 
allowing consumers to view more 
all at once with web layout opti-
misation. With GameCenter and 
Huawei Video entertainment has 
been reimagined. GameCenter 
makes use of the larger screen of 
the Huawei Mate Xs 2 for limit-
less fun while Huawei Video gives 
you more with multi-view enabled 
on the larger screen of the Huawei 
Mate Xs 2. Lastly, the Huawei 
Mate Xs 2 comes pre-installed 
with Huawei AppGallery - the 
third largest app marketplace in 
the world, Huawei AppGallery lets 
users download a wide selection 
of global and Local apps.

The latest foldable phone boasts a new falcon wing design, True-Chroma camera system, and an all-new smart multi window immersive experience

UDC posts H1 net profit of QR173 
mn on revenues of QR855 million

TRIBUNE NEWS NETWORK
DOHA

UNITED Development Com-
pany (UDC), a leading Qatari 
public shareholding company 
and the master developer 
of The Pearl and Gewan Is-
lands announced its finan-
cial results for the first half of 
2022, reporting net profit of 
QR173 million and revenues 
of QR855 million. The net 
profit attributable to the equi-
ty shareholders was QR167.6 
million and basic earnings per 
share were QR0.047.

Turki bin Mohammed Al 
Khater, UDC Chairman said: 
“In the first half of 2022, UDC 
achieved a sustainable per-
formance by balancing de-
velopment and commercial 
activities across The Pearl and 
Gewan Islands with a contin-
ued focus on operational effi-
ciency and delivery excellence. 
This strategy, coupled with 
our rich portfolio of existing 
and new projects launched 
thus far in 2022, has enabled 
UDC to sustain a diversified 
revenue stream.”

Khater further stated, “The 
financial results show positive 
improvement resulted from 
revenues of UDC’s latest resi-
dential projects at The Pearl 
Island, Giardino Gardens vil-
las and two villa compounds 
in Floresta Gardens, as well 
as the positive effect of the 
World Cup’s housing dynam-
ics which has led The Pearl 
Island to achieve its highest 
occupancy rate.

“Looking ahead to the re-
mainder of the year, UDC will 
continue working on the com-

pletion of the development 
and operational plans for the 
projects under implementa-
tion, including United School 
International, Corinthia Yacht 
Club, The Pearl International 
Hospital as well as Floresta 
Gardens Compound 1 at The 
Pearl Island and Crystal Resi-
dence apartments in Gewan 
Island, which are aligned with 
established plans and time-
tables and which reflect our 
commitment to preserving 
shareholders’ and investors’ 
values.”

For his part, Ibrahim Jas-
sim Al Othman, UDC Presi-
dent and Chief Executive Of-
ficer and member of the board 
said, “The first half results are 
in line with UDC’s strategy to 
focus on delivering projects 
that are currently under de-
velopment and as per the tar-
get completion schedules. We 
are equally fully committed 
to sales and leasing activities 
which serve to enhance our re-
curring revenues.

“The Pearl Island main-
tains its position as a lead-
ing retail destination, as evi-
denced by the signing of new 
retail leases in the past six 
months, covering an area of 
7,600 sqm including Floresta 
Galleria and Gewan Island. 
The Pearl Island has also wel-

comed 19 new stores since be-
ginning of 2022, with 30 more 
brands expected to open by 
end of the year.”

Othman further pointed 
that residential occupancy 
also thrived with 193 new 
rental contracts signed for 
UDC properties, while UDC 
sold 44 completed residential 
units across The Pearl Island, 
and 13 residential units under 
construction in Gewan Island. 

On the development side, 
UDC has completed major 
milestones in the construc-
tion of Corinthia Yacht Club 
in Porto Arabia, and success-
fully completed the Giardino 
Mall and United Interna-
tional School buildings, both 
of which have been handed 
over to their respective opera-
tors. The Pearl Island’s infra-
structure update works are 
also progressing in full swing 
reaching 52% completion and 
aiming to enhance the Island’s 

safety, efficiency, and services.
In parallel, UDC has at-

tained 58% progress on over-
all construction works across 
Gewan Island, where Corin-
thia Hotel’s enabling works 
were successfully completed 
and construction activities 
were commenced on the ho-
tel, beach club and golf course. 
The development of Gewan 
Bridge has in turn reached 
87% completion, and Crystal 
Residence’s construction 73%. 
Other project development 
components are also being ex-
ecuted as planned. 

Commenting on the Com-
pany’s expected performance 
for the second half of the 
year, Othman said: “We will 
continue to exploit The Pearl 
Island’s position in the real-
estate development sector as 
an ultimate choice and use our 
resources and experience to 
create a sustainable commer-
cial and social environment 

that contributes positively to 
the project’s investment re-
turns. In line with that strate-
gy, and the increased demand 
for residential and commercial 
real estate on The Pearl Island, 
the closer we get to hosting the 
World Cup, UDC will continue 
to accelerate the pace of its 
projects to accommodate the 
expected significant increase 
in the number of visitors to the 
world’s most prominent sport-
ing event.”

In this regard, Othman in-
dicated that UDC has recently 
launched a number of fully 
furnished residences for short 
term rentals and has formed a 
specialized committee to plan 
and coordinate all procedures, 
activities and recreational 
events that will be implement-
ed during the World Cup pe-
riod to ensure traffic smooth-
ness, security and safety, as 
well as improve the experience 
of residents, visitors and tour-

ists during their stay at The 
Pearl Island.

Othman concluded his 
statement saying: “We look 
forward to a promising future, 
as we continue to tailor our 
offerings to meet the expecta-
tions and demands of poten-
tial investors and tenants. We 
are also dedicated to providing 
unparalleled residential and 
commercial developments as 
well as added-value facilities 
and services that improve the 
lives of our residents, and re-
ward shareholders and inves-
tors over the long term”.

UDC is a leading Qatari 
public shareholding company 
with a mission to identify and 
invest in long-term projects 
contributing to Qatar’s growth 
and providing good share-
holder value. Established in 
1999, the Company was first 
listed on the Qatar Exchange 
in June 2003. It has an au-
thorized share capital of QR 
3.5 billion and total assets of 
QR 20.4 billion as at 30 June 
2022. 

UDC activities cover a 
multitude of vital investment 
sectors including real-estate 
development, property man-
agement, infrastructure and 
utilities, district cooling, mari-
time and hospitality related 
businesses.

UDC President and CEO Ibrahim 
Jassim Al Othman

Floresta Gardens, The Pearl Island

UDC Chairman Turki bin  
Mohammed Al Khater 

This translates 
to earnings per 
share of QR0.047

US Fed unleashes another big rate hike in bid to curb inflation
AGENCIES

THE Federal Reserve on 
Wednesday raised its bench-
mark interest rate by a hefty 
three-quarters of a point for 
a second straight time in its 
most aggressive drive in three 

decades to tame high inflation.
The Fed’s move will raise 

its key rate, which affects many 
consumer and business loans, 
to a range of 2.25% to 2.5%, its 
highest level since 2018.

The central bank’s deci-
sion follows a jump in infla-

tion to 9.1%, the fastest annual 
rate in 41 years, and reflects its 
strenuous efforts to slow price 
gains across the economy. By 
raising borrowing rates, the 
Fed makes it costlier to take 
out a mortgage or an auto or 
business loan. Consumers and 

businesses then presumably 
borrow and spend less, cool-
ing the economy and slowing 
inflation.

The Fed is tightening credit 
even while the economy has 
begun to slow, thereby height-
ening the risk that its rate hikes 

will cause a recession later this 
year or next. The surge in in-
flation and fear of a recession 
have eroded consumer confi-
dence and stirred public anxi-
ety about the economy, which 
is sending frustratingly mixed 
signals.

With the November mid-
term elections nearing, Ameri-
cans’ discontent has dimin-
ished President Joe Biden’s 
public approval ratings and in-
creased the likelihood that the 
Democrats will lose control of 
the House and Senate.

US Senate 
passes bill 
to boost chip 
production

AGENCIES

A bill designed to encourage 
more semiconductor com-
panies to build chip plants in 
the United States passed the 
Senate on Wednesday as law-
makers raced to finish work 
on a key priority of the Biden 
administration.

The $280 billion measure, 
which awaits a House vote, 
includes federal grants and 
tax breaks for companies that 
construct their chip facilities 
in the U.S. The legislation also 
directs Congress to signifi-
cantly increase spending on 
high-tech research programs 
that lawmakers say will help 
the country stay economically 
competitive in the decades 
ahead.

Senate passage came by 
a 64-33 vote. The House vote 
is expected later this week as 
lawmakers try to wrap up busi-
ness before returning to their 
home states and districts in 
August. House Speaker Nancy 
Pelosi, D-Calif., has said she is 
confident there is enough GOP 
support to overcome potential 
defections from Democrats 
who view the subsidy effort to 
boost semiconductor compa-
nies as a misplaced priority.

Proponents of the legisla-
tion say other countries are 
spending billons of dollars to 
lure chipmakers. Backers say 
the U.S. must do the same 
or risk losing a secure supply 
of the semiconductors that 
power automobiles, comput-
ers, appliances and some of 
the military’s most advanced 
weapons systems.

Senate Majority Leader 
Chuck Schumer, D-N.Y., said 
the bill represented one of the 
nation’s largest investments in 
science and manufacturing in 
decades and that with the Sen-
ate’s approval, “we say that 
America’s best years are yet to 
come.”

Opponents have been criti-
cal of the bill’s price tag. It is 
projected to increase federal 
deficits by about $79 billion 
over 10 years.

President Joe Biden said 
the bill would create jobs and 
lower costs on a wide range 
of products from cars to dish-
washers.

“For decades, some ‘ex-
perts’ said we needed to 
give up on manufacturing in 
America. I never believed that. 
Manufacturing jobs are back,” 
Biden said. 
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Activity in Qatar’s key villa 
construction continued to re-
main strong in June. Almost 
73 percent of the permits is-
sued in June for new residen-
tial buildings were for villa 
construction, suggesting a 
solid construction growth out-
look in the residential building 
sector.

According to the Plan-
ning and Statistics Authority 
(PSA), municipalities in Qatar 
issued 755 building permits in 
June. Nearly 41 percent (313) 
of them are for new buildings, 
including both residential and 

non-residential structures. Al-
most 54 percent (404) of them 
are for extensions and the 
remaining 5 percent (38 per-
mits) are for fencing purposes.

Of the residential permits, 
those for “dwellings of housing 
loans permits” accounted for 
18 percent (40 permits) and 
apartments accounted for 8 
percent (18 permits). As many 
as 158 permits (73 percent) 
were issued for villa construc-
tion.

the PSA report also shows 
pronounced activity in the 
construction of commercial 
buildings. Of the permits is-
sued for building non-resi-
dential structures in June, 70 

percent (67 permits) were for 
commercial buildings. it is fol-
lowed by permits for mosques 
with 10 percent (10 permits), 
industrial buildings such as 
workshops and factories with 
9 percent (nine permits). 

in January, Al Rayyan mu-
nicipality issued the highest 
number of building permits 
— 203 permits or 27 percent 
of the total. it is followed by 
Doha with 165 permits or 
22 percent, Al Wakra with 
157 permits or 21 percent, Al 
Da’ayen with 125 permits or 
17 percent, Umm Slal with 42 
permits or 6 percent, Al Khor 
with 33 permits or 4 percent, 
Al Shahaniya with 17 permits 

or 2 percent and Al Shammal 
with 13 permits or 2 percent.

the total number of build-
ing permits issued in June saw 
a 17 percent increase from 
those issued in the previous 
month. 

June also saw the mu-
nicipalities issuing a total of 
399 building completion cer-
tificates — 329 new buildings 
and 70 additions. Of the new 
buildings, 254 are for residen-
tial units and 75 non-residen-
tial facilities.

By analyzing new residen-
tial buildings permits data, 
PSA finds that villas’ top the 
list, accounting for 73 percent 
(186 permits) of all new resi-

dential buildings permits, fol-
lowed by dwellings of housing 
loans permits by 18 percent 
(45 permits) and apartments 
buildings by 8 percent (20 
permits).

On the other hand, com-
mercial buildings were found 
to be in the forefront of non-
residential buildings permits 
with 55 percent (41 permits), 
followed by industrial build-
ings with 28 percent (21 per-
mits) and apartments with 8 
percent (20 certificates).

the total number of build-
ing completion certificates 
issued in June saw an 61-per-
cent increase from that in 
May.

399 new buildings completed in 
June, permits for 755 more issued

Activities in Qatar’s key villa construction continued to remain strong in June.

Al Rayyan municipality issued the highest number of building permits — 203 permits — in June

QIB announces FIFA 
World Cup 2022 

promotion winners
Tribune news neTwork

Doha

QAtAR islamic Bank (QiB), 
Qatar’s leading digital bank, 
has announced the latest 
winners of its FiFA World 
cup Qatar 2022 promotion, 
which runs until Septem-
ber 30, giving customers 
the chance to experience “a 
once in a lifetime opportu-
nity” of attending the World 
cup matches, courtesy of 
visa. 

QiB in partnership with 
visa, has initiated a new 
round of its World cup pro-
motion starting June 1 till 
September 30, to reward its 
visa customers. the June 
promotion had five lucky 
winners receiving hospital-
ity packages for two and 48 
winners receiving match 
tickets for two to attend 
the FiFA World cup Qatar 
2022 Group Stage, Round 
16, Quarter Finals, Semi 
Finals and Final matches, 
courtesy of visa. the full list 
of winners is published on 
QiB’s website.

Existing and new QiB 
visa cardholders are invited 
to take part in QiB’s latest 
promotion on its Mobile 
App, by applying for the 
recently introduced FiFA 
World cup Qatar 2022 
limited edition visa Debit, 

credit and Prepaid cards, 
or by simply spending with 
their existing visa cards for 
a chance to win hospitality 
packages for two or match 
tickets for two to attend 
the FiFA World cup Qatar 
2022 matches, courtesy of 
visa.

QiB will announce 53 
more winners in July and 
112 winners for the months 
of August and September 
with 10 grand prize win-
ners at the end of Septem-
ber 2022, awarding 228 
customers in total. this is 
the largest tickets offered 
to date to attend the World 
cup, courtesy of visa.

QiB’s award-winning 
Mobile App gives full con-
trol to new and existing 
customers to open a new 
relationship or additional 
accounts and get the visa 
limited edition Debit card, 
apply for instant FiFA 
World cup visa credit or 
Prepaid card, or replace 
their existing cards with 
the limited-edition ones 
instantly in a safe and con-
venient matter. 

to download the App, 
customers can visit their 
respective App stores and 
search for QiB Mobile App. 
customers can easily self-
register to the App using 
their debit card details.

Tribune news neTwork
Doha

PUllMAN Doha West Bay 
will open its doors on August 
1, 2022, becoming a stylish 
addition to the iconic West 
Bay skyline and bringing a 
contemporary twist to Doha’s 
diverse hospitality scene. the 
upscale hotel is poised to wel-
come residents, leisure and 
business travelers with its 468 
rooms, suites and apartments, 
innovative culinary concepts, 
artful touches, flexible meet-
ing spaces and vibrant lifestyle 
facilities.

Ehab Barghouth, General 
Manager, Pullman Doha West 
Bay, said: “We have been giv-
en a wonderful opportunity to 
open the first Pullman hotel 
and introduce the brand to 
Doha ahead of the anticipated 
World cup later this year. Fea-
turing a smart and modern 
design, best-in-class business 
facilities, reliable service and 
a balanced approach to work 
and wellbeing, i am confident 
Pullman Doha West Bay will 
become a standout favorite of 
Doha residents and interna-
tional visitors alike.”

Pullman Playground
immersive art and vibrant 

design: inspired by the colors 
of the sand, Pullman Doha is 
filled with light and bright-
ness, while the high-end ma-
terials in the interior create 
an impression of understated 
glamour. Always alive and 
changing throughout the day, 
thanks to the vibrant themed 
lounges and signature restau-
rants, Pullman Doha is the 
ideal location for both busi-
ness and pleasure. 

Upon arrival, guests enter 
a generous lobby space and 
are welcomed by an impres-
sive sculptural globe. the 
piece of art created by French 
designer Mathieu lehanneur 
represents a time, place, and 
sense of travel and discovery, 
embodying the spirit of Pull-

man. As guests walk through 
the lobby, they will find a 
stunning collection of playful 
sculptures complemented by 
carefully curated decorative 
artifacts and books. Quirky 
and bold, these installations 
add character to the hotel de-
sign and enrich the guest ex-
perience.

the art concept will be 
completed later this year with 
the launch of the Artist Play-
ground, a dedicated space in 
the lobby for inspirational art 
exhibitions by local and inter-
national artists. 

Guestrooms and resi-
dences: Resolutely chic and 
modern, 375 hotel rooms and 
suites (including four Pullman 
Penthouses) span 47 floors 
and feature 11 categories. All 
rooms offer an extensive se-
lection of c.O. Bigelow ameni-
ties, a UK handcrafted skin-
care brand, and a pillow and 
duvet menu for an ultimate 
good night’s sleep experience 
– the core of Pullman’s Bed-
ding concept. there are also 
93 stylish apartments, all fully 
furnished, featuring floor-to-

ceiling windows and some 
available with balconies.  “Our 
apartments cater for demand 
in extended stays and serviced 
living options, combining the 
luxury of five-star hotel and 
comfort of your own home,” 

commented Ehab Barghouth.
Happening Food & Bever-

age: Pullman Doha West Bay 
offers multiple dining options 
with fresh, fine cuisine for 
all palates. As mentioned by 
Ehab Barghouth: “Adapting 

Pullman’s ‘Happening Food 
& Beverage’ philosophy, our 
talented culinary team over-
seen by chef Rene Alcocer 
developed innovative dining 
concepts with an urban twist, 
which will help us to become 

a new gastronomic hotspot in 
the city”. 

Full of light and bright-
ness, Avenue restaurant in-
vites guests for breakfast, 
lunch and dinner. this venue 
is themed around bringing 
people together through the 
restaurant’s signature con-
cept – cuisinMotion, which 
gives diners an opportunity 
to watch the culinary team 
in action or hop on a gastro-
nomic journey through four 
cosmopolitan avenues of the 
world - champs Elysees in 
France, tsukiji in Japan, Bos-
phorus in turkey and Broad-
way in the US. Food lovers 
can also enjoy the best flavors 
of italy at the internationally 
renowned BicE. the restau-
rant overlooks the city and 
features an impressive cellar. 
For something more relaxed, 
guests can try the Score, a 
trendy gastro and sports bar 
that blends a casual settings 
with contemporary American 
cuisine. lastly, located in the 
heart of the hotel, the Junc-
tion makes for a perfect hub 
to socialize over selection of 

healthy dishes, sweet and sa-
vory delicacies or linger over 
classic afternoon tea with a 
modern twist. 

Meet/Play by Pullman re-
flects the need of today’s en-
trepreneurs to combine effi-
ciency and pleasure for a fresh 
take on the traditional aspects 
of a meeting. the extensive 
range of events facilities in 
Pullman Doha West Bay cre-
ates an environment that 
enables guests to push their 
limits and unlock potential. 
All seven meeting rooms are 
hyper-connected, smartly fur-
nished and offering cutting-
edge Av facilities. the ‘Play’ 
part comes with a ‘chill out’ 
room right next to the meet-
ing spaces, where delegate can 
recharge and disconnect over 
a cup of coffee or play foosball. 

the lavish Al thuraya 
Ballroom is one of the largest 
in Qatar and can accommo-
date up to 700 people. Featur-
ing high ceilings, Arabesque-
designed walls, stunning 
Swarovski chandelier and 
an expansive private bridal 
room, the venue sets the per-
fect stage for dream weddings, 
milestone celebrations and 
gala events.

Balanced Wellbeing: An 
oasis of calm and tranquil-
lity, Pullman Spa features 
eight treatment rooms, sepa-
rate male and female areas, 
and a Hammam. Guests can 
choose from an eclectic range 
of spa treatments by Sothys, a 
world-renowned Paris-based 
skin care brand.

the 24hr, fully equipped 
Pullman Fit, offers ladies-
only and mixed gym facilities, 
alongside a series of les Mills 
exercise classes.

the hotel’s first guests can 
benefit from the exclusive All 
– Accor live limitless Sum-
mer promotion, offering up to 
30% off on stays, with break-
fast included, for members of 
All. Reservations are open 
via www.pullman-doha-west-
bay.com.

Pullman Doha West Bay set to open doors to guests on Aug 1
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