
TRIBUNE NEWS NETWORK
DOHA

THE Qatar Islamic Bank 
(QIB) has announced that all 
but five of its branches will be 
closed during the Eid Al-Adha 
holiday. 

Effective from the second 
day of Eid, QIB will be provid-
ing customers with withdraw-
als and deposits services in 
the following mall branches: 
Al Gharafa (Qmall), Dar Al 
Salam, Doha Festival City, 
City Center and Mall of Qatar. 

All branches will stay shut 
on the first day on Saturday. 
From Sunday, the selected 

branches will be open from 9 
am to 2:30 pm for the morn-
ing shift, and from 3:30 pm to 
9 pm for the evening shift.

All branches will resume 
normal hours from Wednes-
day, after the end of Eid.

To make Eid Al-Adha a 
memorable experience and 
share the joy with friends 
and family members, QIB 
customers can gift Eidiya us-
ing E-cash, mPay, or Hadi-
yati Gift Cards through the 
QIB Mobile App. In addition, 
customers can gift their loved 
ones a Hadiyati card by re-
deeming their Absher points.

QIB’s digital platforms 

will remain available at all 
times (24/7). All retail and 
corporate customers are 
encouraged to use QIB’s 
award-winning Mobile App, 

Internet banking, Call Center 
44448444, the virtual as-
sistant “Zaki”, and over 170 
ATMs and Cash Deposit 
machines spread across the 

country.
With more than 140 fea-

tures on the award-winning 
QIB Mobile App, customers 
can fulfil most of their bank-

ing needs digitally at any time 
during Eid. From requesting 
a new card to managing ac-
counts and transferring mon-
ey locally and internationally, 
the QIB Mobile App offers 
customers the most conveni-
ent, fast, secure, and simple 
way.  

More recently, QIB has 
unveiled a new look and 
structure of its QIB Corpo-
rate App, with new features 
designed to meet the finan-
cial needs of its corporate 
customers and enhance the 
navi-gation experience. Ex-
isting customers who are reg-
istered on QIB’s Corporate 

Internet Banking can now 
make transfers through the 
Corporate App anytime and 
from anywhere in the world. 
In addition, customers can 
have a quick overview of their 
account transactions details, 
balances, account summary, 
corporate finance, and de-
posits.

QIB ensures an efficient 
banking experience for cus-
tomers throughout the mall 
branches and the 24/7 digi-
tal channels and extends the 
warmest greetings and wish-
es to all the people in Qatar 
on the blessed occasion of Eid 
Al-Adha.

QIB to run 5 mall branches during Eid holiday, announces timings

Eid holiday for fin institutions
QNA
DOHA

QATAR Central Bank (QCB) 
announced that Eid Al Adha 
holiday for 2022 for all fi-
nancial institutions in the 
country (banks, currency 
exchange stores, insurance 

companies, finance, invest-
ment and financial consult-
ants) will start from Sunday 
(July 10, 2022) and will end 
on Tuesday (July 12, 2022). 
Qatar Central Bank said that 
all financial institutions will 
be open to the public on 
Wednesday (July 13, 2022).

PMI at series high in June, output expands at fresh record rate
TRIBUNE NEWS NETWORK

DOHA

THE latest Purchasing Man-
agers’ Index (PMI) survey 
data from Qatar Financial 
Centre (QFC) signalled a 
second successive record 
improvement in operating 
conditions in the non-energy 
economy to conclude the sec-
ond quarter of 2022. 

Output growth quickened 
to a fresh series high, while 
new orders, quantity of pur-
chases and backlogs rose at 
near-record rates. Strong de-
mand continued to support 
job creation, but also led firms 
to raise their stockpiles. 

Turning to prices, overall 
input costs rose only mod-
erately in June, while selling 
price inflation quickened to a 
six-month high amid robust 
demand conditions. 

The Qatar PMI indices 

are compiled from survey 
responses from a panel of 
around 450 private sector 
companies. The panel covers 
the manufacturing, construc-
tion, wholesale, retail, and 
services sectors, and reflects 
the structure of the non-ener-
gy economy according to of-
ficial national accounts data. 

The headline Qatar Fi-
nancial Centre PMI is a com-
posite single-figure indicator 

of non-energy private sector 
performance. It is derived 
from indicators for new or-
ders, output, employment, 
suppliers’ delivery times and 
stocks of purchases. 

The PMI was unchanged 
at 67.5 in June, thereby sig-
nalling a second successive 
record in overall business 
conditions in Qatar’s non-oil 
sector.

The latest reading of the 

PMI was driven by new or-
ders and output components, 
which together have a weight 
of 55% in the headline figure. 
Output growth quickened to 
a new series high while new 
business rose substantially, 
but at a slightly softer pace to 
that seen in May. 

Firms linked growth to 
healthy trading conditions 
and also cited that strong de-
mand stemming from the up-
coming FIFA World Cup. 

Subsequently, Qatari non-
energy companies remained 
confident that output would 
continue to expand over the 
next 12 months. Sentiment 
was the strongest for four 
months with Wholesale & 
Retail firms particularly opti-
mistic. 

Greater output and sus-
tained new order growth sup-
ported another rise in head-
counts in June. The rate of 

growth was softer than that 
in May, but still solid overall 
and the fourth-strongest in 
the survey history. Backlogs 
meanwhile rose substantially, 
suggesting capacity pressures 
continued. 

Purchasing activity rose 
in June, with buying activity 
now observed over the last 
two years. The volume of in-
puts rose at the second-fastest 
rate on record, surpassed only 
by that seen in May. Stocked 
inputs meanwhile rose mod-
erately and at a quicker pace 
than in May. 

Average purchase prices 
rose only mildly in June. De-
spite this, selling prices levied 
by Qatari non-energy firms 
rose at the quickest pace for 
four months. Robust demand 
allowed firms to hike their 
fees at the fourth-strongest 
rate in the survey’s five-year 
history.

Qatar’s Consumer Price 
Index up 5.41% in June

TRIBUNE NEWS NETWORK
DOHA

THE cost of living in Qatar 
based on the consumer price 
index (CPI) in June, 2022, re-
mained flat when compared 
with the previous month but 
rises more than 5 percent year-
on-year.

According to the Planning 
and Statistics Authority (PSA), 
Qatar’s CPI — a key inflation 
indicator — for June edged up 
0.01 percent to 103.14 points 
from that in May.

Compared with the CPI 
a year ago, the latest figure 
shows an increase of 5.41 per-
cent, the PSA report said. The 
CPI of June 2022 excluding 
‘housing, water, electricity 
and other fuel’ group stands at 
106.13 points.

The report reflected 
month-on-month changes 
in several groups. While the 
‘recreation and culture’ group 

rose 2.26 percent, five other 
major groups showed declines 
— ‘clothing and footwear’ by 
2.25%, ‘miscellaneous goods 
and services’ by 1.39%, ‘res-
taurants and hotels’ by 0.26%, 
‘food and beverages’ by 0.17% 
and ‘transport’ by 0.07%. To-
bacco, ‘housing, water, electric-
ity and other fuel’, ‘furniture 
and household equipment’, 
‘health’, ‘communication’ and 
‘education’ remained flat at the 
last month’s price level. 

On an year-on-year anal-
ysis, the CPI increase was 
mostly driven by price rises 
in eight groups — ‘recreation 

and culture by 36.45%, ‘hous-
ing, water, electricity and other 
fuel’ by 5.41%, ‘food and bever-
ages’ by 4.33%, ‘miscellaneous 
goods and services’ by 2.10%, 
‘transport’ by 1.77%, ‘furniture 
and household equipment’ 
by 1.37%, ‘communication’ 
by 0.37% and ‘education’ by 
0.22%. 

At the same time, the com-
parison also reveals price de-
clines in three other groups — 
‘health’ by 3.14%, ‘clothing and 
footwear’ by 0.41% and ‘res-
taurants and hotels’ by 0.40%. 
No change was recorded on 
group ‘tobacco’.

Prices under 
‘recreation and 
culture’ group up 
36.45% y-o-y

OPEC  secy-gen Mohammad  
Barkindo dies in Nigeria at 63

AGENCIES

THE secretary-general of the 
Organization of the Petroleum 
Exporting Countries (OPEC) 
has died in the Nigerian capi-
tal, Abuja, the country’s oil 
chief said.

Mohammad Barkindo, a 
Nigerian oil industry veteran 
who steered the group through 
the creation of the OPEC+ alli-
ance, was due to step down at 
the end of this month after six 
years at the OPEC top job. He 
was 63.

The head of Nigeria’s Na-
tional Petroleum Corpora-
tion (NNPC), Mele Kyari, an-
nounced the news in a tweet 
early on Wednesday, which 
was later confirmed by two 
sources at OPEC.

“We lost our esteemed Dr 
Muhammad Sanusi Barkin-
do,” Kyari tweeted.

“He died at about 11pm 
yesterday 5th July 2022. Cer-

tainly a great loss to his im-
mediate family, the NNPC, 
our country Nigeria, the OPEC 
and the global energy commu-
nity. Burial arrangements will 
be announced shortly.”

The cause of death was not 
known yet.

Barkindo’s career spanned 
over four decades and it in-

cluded stints at NNPC and 
Nigeria’s foreign and energy 
ministries. He had returned 
to Abuja in preparation for a 
post-OPEC career.

Kyari said Barkindo died 
hours after meeting Nigerian 
President Muhammadu Buha-
ri and giving the main speech 
at an energy summit in Abuja.

His tenure as the head of 
OPEC has been marked by 
global shocks that battered the 
industry.

During his speech in Abu-
ja, Barkindo said the oil and 
gas industry is “under siege” 
and still reeling from the enor-
mous investment losses of re-
cent years.

“In a very short time span, 
the industry has been hit by 
two major cycles – the severe 
market downturn in 2015 and 
2016, and the even more far-
reaching impact of the COV-
ID-19 pandemic,” he said in 
his last address.

Mohammad Barkindo

Oil drops 2% to 12-week low 
on fears of global recession

AGENCIES

OIL prices slid about 2% to a 
12-week low in volatile trade 
on Wednesday, extending 
Tuesday’s heavy losses as in-
vestors grew more worried en-
ergy demand would take a hit 
in a potential global recession.

Brent futures for Sep-
tember delivery fell $2.20, or 

2.1%, to $100.57 a barrel by 
1:27 p.m. EDT (1727 GMT). 
U.S. West Texas Intermedi-
ate (WTI) crude fell $1.54, or 
1.6%, to $97.96. Both bench-
marks were in technically 
oversold territory for a second 
straight day, on track for their 
lowest closes since April 11.

Trade was volatile, with 
both benchmarks retreat-

ing sharply from early rises 
of over $2 a barrel on supply 
concerns. Crude futures has 
been extremely volatile for 
months.

On Tuesday, Brent slid 9% 
and WTI 8%. Brent’s $10.73 
drop was the third biggest for 
the contract since it started 
trading in 1988. The biggest 
drop was $16.84 in March.
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Thara’a draw: Dukhan 
Bank announces  
quarterly winners PG 11
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Agencies

Top officials from the United 
States and China held a “can-
did” video call on Tuesday to 
discuss global economic chal-
lenges, especially regarding 
supply chains.

The exchange between 
Chinese Vice premier Liu He 
and U.S. Treasury Secretary 
Janet Yellen came as presi-
dent Joe Biden considers lift-
ing some tariffs on imports 
from China to try and ease 
soaring inflation.

The world’s two biggest 
economies are also grappling 
with CoVID-snarled supply 
chains and rising global en-
ergy prices.

“The two sides agree that 
as the world economy is fac-
ing severe challenges, it is of 
great significance to strength-

en macro-policy communica-
tion and coordination between 
China and the United States,” 
China’s official Xinhua news 
agency reported. “And jointly 
maintaining the stability of 
the global industrial and sup-
ply chains is in the interests of 
both countries and the whole 
world.” The Xinhua report 
said the video call took place 
at the request of the United 
States, and described the con-
versation as “constructive”.

Yellen and Liu “discussed 
macroeconomic and financial 
developments in the United 
States and China, the global 
economic outlook amid rising 
commodity prices and food 
security challenges”, the U.S. 
Treasury Department said in 
a readout.

“Secretary Yellen frankly 
raised issues of concern in-

cluding the impact of the 
Russia’s war against Ukraine 
on the global economy and 
unfair, non-market (Chinese) 
economic practices.” China 
has repeatedly refused to con-
demn the Russian invasion, 
and has been accused of pro-
viding diplomatic cover for 
Moscow by blasting Western 
sanctions and arms sales to 
Ukraine.

With inflation in the Unit-
ed States at 40-year highs, au-
thorities there are rushing to 
try and find ways to ease price 
pressures.

Among the options is lift-
ing some of the trade tariffs 
imposed on China by Biden’s 
predecessor Donald Trump.

Any decision is likely to 
come soon as some of the 
Trump duties are set to expire 
from July 6 unless renewed.

US, China discuss 
economic, supply 
chain challenges

Cutting-edge

OPPO, in association with Prime Distribution, launches Find X5 Series
Tribune news neTwork

Doha

oppo, in partnership with Ali 
Bin Ali Holding’s prime Distribu-
tion Trading Company (pDTC), 
announces the launch of its 
cutting-edge flagship Find X5 
Series in Qatar, raising the bar on 
smartphone imaging and premium 
design. prime Distribution Trading 
Company is the official distributor 
of oppo smartphones and acces-
sories in Qatar.

Bursting with industry-leading 
highlights, the Find X5 Series 
boasts a futuristic aesthetic that 
exudes clean, modern sophistica-
tion and world-first imaging expe-
riences. These include a dedicated 
imaging Neural processing Unit, 
which overcomes smartphone 
video capture’s greatest chal-
lenge – nighttime recording. This 
is matched with an incomparable 
dual flagship IMX766 camera sys-
tem, unrivalled performance and 
ultra-fast 5G connectivity, and 
incredible SUpERVooC Flash 
Charging technology.

Ethan Xue, president of oppo 
MEA said, “We are excited to 
launch the Find X5 Series in the 
region, supported by pDTC and 
a number of strategic partners 
including Hasselblad, and Dolby 
Atmos with a launch event at 
Infinity Des Lumières. The new 
addition to the Find X Series is 
the first smartphone series to be 
powered by oppo’s MariSilicon X 
imaging NpU and other industry-
leading features. It was only 
fitting to unveil the Find X5 series 
to stakeholders at Infinity Des 
Lumières, creating an immense, 
futuristic digital experience with 
their current theme of DESTINA-
TIoN CoSMoS, showcasing the 
vastness of the universe. This syn-
ergetic collaboration allowed us to 
pay homage to Hasselblad’s most 
iconic moment, being the cameras 
that were sent to document the 
historical moment of the first men 
on the Moon.”

Mohammad Imran, General 
Manager of pDTC said, “pDTC 
is always looking to magnify the 
digital experience for the people 
in Qatar. As the official distribu-

tor of oppo in Qatar, together we 
have introduced some innovative 
smart devices in the region. The 
Find X5 Series is an addition to 
that impressive list and I am sure 
the futuristic smartphone series 
will be much loved and appreci-
ated.”

Ashim Mathur, Senior Region-
al Director, Japan and Emerging 
Markets, Dolby Laboratories said, 
“We have had a long-standing 
relationship with oppo, and 
will continue to work together in 
order to provide a best-in-class 
on-the-go entertainment experi-
ence to consumers. Consumers 
in Qatar can bring the cinematic 
experience into their pockets and 
now enjoy the latest shows and 
movies in Dolby Atmos on the 
Find X5 pro. Dolby Atmos cre-
ates a detailed, engaging listen-
ing experience that connects you 
more deeply with your favourite 
entertainment. It makes you feel 
like you’re inside the story with a 
rich, expansive sound that flows 
all around you and reveals every 
detail.”

4k Ultra night video and  
captivating photography

Night video presents a major 
challenge for smartphones, so 
countless beautiful moments re-
main either uncaptured or saved 
in low quality. That’s why oppo 
has designed a dedicated imaging 
NpU, MariSilicon X, to unveil the 
details at night.

Based on a 6nm process 
crafted for top-tier imaging 
performance, the MariSilicon X 
not only packs the most power-
ful AI computing power available 
today, it also runs an advanced AI 
noise reduction (AINR) algorithm 
designed by the oppo Research 
Institute. This means it can detect 
and reduce noise in each frame, 
pixel by pixel, while preserving 
finer detail, skin tone, colour ac-
curacy. 

The result is a four times 
improvement in perceived night 
video resolution, less grain and 
superior colour reproduction, 
making 4K Ultra Night Video 
possible for the first time on an 
Android smartphone, with each 

frame as clean as a still photo.
The wide-angle camera also 

features a first-of-its-kind five-
axis oIS system, which when 
combined with proprietary algo-
rithms, improves with every use to 
counter handshake, reduce noise 
and sharpen scenes. The result is 
ultra-clear snapshots and more 
stable videos than ever.

Futuristic design with pre-
mium look and feel 

The Find X5 pro embodies 
a futuristic design to express a 
sense of calm and timeless beauty 
that cannot be matched.

The ultra-hard, true ceramic 

back of the Find X5 pro is avail-
able in Ceramic White and Glaze 
Black to reflect its clean, modern 
sophistication at its finest. This 
seamless ceramic back panel is 
two times stronger than any con-
ventional glass panel, and double 
as effective for heat dissipation. 
And of course, the Find X5 pro is 
splash, water, and dust resistant 
with a Ip68 rating.

The Find X5 pro’s display is 
just as impressive, featuring a 6.7-
inch ultra-clear curved AMoLED 
screen that continues the gentle 
curves and flowing lines from 
the smooth, pristine back, all the 
way around to the front. With a 

WQHD+ resolution, and 100% p3 
colour gamut coverage, the Find 
X5 pro’s 10-bit screen displays 
more than 1 billion colours, creat-
ing smooth tonal and colour gra-
dations, displaying the full depth 
and range of even the most subtle 
shifts in colour. 

Most powerful Oppo flagship 
to date 

powered by the latest-genera-
tion, multicore Snapdragon 8 Gen 
1 processor, the Find X5 pro is 
supercharged to handle even the 
most demanding games and appli-
cations. Based on a compact, 4nm 
manufacturing process, Qual-

comm’s integrated 2022 flagship 
GpU offers 30% higher perfor-
mance, and 25% more power ef-
ficiency than the previous genera-
tion, in addition to enhanced AI 
capabilities. The large, 5000mAh 
dual-cell battery reflects a capac-
ity increase of more than 11 per 
cent over the Find X3 pro.

With the support of enhanced 
80W SUpERVooC Flash-
charging technology, the Find X5 
pro can be charged from close 
to empty to 50 per cent in just 
12 minutes, and with 50W AIR-
VooC, it powers up to 100 per 
cent wirelessly in just 47 minutes.

Intelligent and secure 
oppo’s human-centric in-

terface, ColoroS 12.1 is its most 
beautiful, intuitive and personal 
experience ever. Combining with 
Google’s Android 12 operating 
system, it delivers incredible 
experiences and class-leading 
privacy features, while maintain-
ing full access to the Google play 
Store and its 3 million+ apps.

Introducting Oppo’s FIND X5
The Find X5 has an understat-

ed, yet ultra-premium finish, with 
frosted, matte glass and finger-
print-resistant chassis. Available 
in Black or White, the fine grain of 
this 90% frosted texture creates a 
beautiful, almost silky lustre that 
plays with light and feels incred-
ible in the hand.The Find X5 also 
includes the outstanding dual 
IMX766 camera system, powered 
by MariSilicon X, 4K Ultra Night 
Video, Hasselblad Natural Colour 
Calibration in pro Mode and crea-
tive Master filters, a 6.5” 120Hz 
billion-colour display, support 
for 80W SUpERVooC charging, 
30W AIRVooC wireless charging 
and more.

Market availability 
The Find X5 will be available 

to purchase in store from July 7 
2022, priced at QR3,699 at all 
leading hypermarkets.

Customers who purchase the 
Find X5 will receive a compli-
mentary oppo Enco Air wireless 
earbuds worth QR299 and oppo 
Band worth QR249.

QIIB joins hands with Visa to offer 
World Cup tickets to cardholders
Tribune news neTwork

Doha

THE Qatar International Is-
lamic Bank and VISA have 
joined together to offer the 
bank customers an opportu-
nity to win FIFA World Cup 
Qatar 2022 packages that 
include a pair of match tick-
ets and hotel stays.

All Visa debit and credit 
cardholders of the bank are 
automatically eligible for 
the prize once they have 
used the card internation-
ally or have made transac-
tions worth QR100.

For every QR100 spend, 
the customer will receive 
one token. Customers with 

the highest number of to-
kens and a minimum spend 
of QR5,000 per month 
stand a chance to be picked 
as winners. As many as 28 
winners will be picked.

The prizes include two 
hospitality packages to at-
tend one of the Group 8 
Stage matches and two 
hospitality packages to at-
tend one of the quarterfinal 
matches. In addition, 24 
winners will receive a pack-
age of two tickets to attend 
one of the Group 8 Stage 
matches. The winners will 
be chosen on August 15, 
2022, and September 15, 
2022.

Visa debit and credit 

cardholders from various 
categories who meet the 
conditions of the campaign 
can win a package. This in-
cludes the cardholders of 
the new Visa FIFA World 
Cup Qatar 2022 limited-
edition credit card, which 
QIIB launched recently in 
collaboration with Visa In-
ternational Company, as 
part of the Bank’s commit-
ment to provide a rich ex-
perience, along with digital 
payments to its valued Cus-
tomers.

Visa Cards by QIIB pro-
vide a unique added value to 
Customers, along with pay-
ment benefits and solutions 
that are in line with the best 

international standards of 
Local and Global accept-
ance, and contactless solu-
tions and the opportunity 
to collect QIIB points from 
purchases using the Credit 
Cards, alongside discounts 
at Local and International 
partners.

It is important to note 
that QIIB is one of the lead-
ing Islamic Banks both lo-
cally and internationally 
and has a long history of 
supporting Sports. It also 
has great efforts in serv-
ing the Qatari Community 
through its contributions 
in supporting activities, in-
cluding sports and commu-
nity initiatives.
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World Cup enhances Qatari economy,  
promotes sustainable development: Expert

QNA
Doha

With the beginning of the FiFA World 
Cup Qatar 2022 countdown, economists 
are asking a number of questions about 
the extent of the tournament’s influence 
on the economic performance of Qatar in 
the medium and long term, in light of the 
good performance expected of the Qatari 
economy by many research centers and 
international institutions, despite the suc-
cessive crises the world is currently going 
through, the resulting slowdown in eco-
nomic growth and the unprecedented rise 
in inflation rates.

in spite of the gloomy forecasts for the 
global economy, the Qatari economy is 
marching to a different tune, according to 
the testimony of the international Mon-
etary Fund, which recently predicted that 
Qatar’s economic growth rate will reach 
4.9 percent, supported and driven by many 
fundamental factors, foremost of which 
are the constant rise in gas prices and the 
country’s hosting of the FiFA World Cup 
Qatar 2022.

According to recently announced offi-
cial statistics, the direct financial revenues 
from the FiFA World Cup Qatar 2022 are 
estimated at QR8 billion ($2.2 billion), 
while the long-term economic revenues, 
during the period from 2022 to 2035 are 
estimated at QR9.9 billion ($2.7 billion), 
amid expectations of growing and high 
tourism revenues, during the World Cup 
and beyond.

in this context, hE the Chairman of the 
Qatari Businessmen Association Sheikh 
Faisal bin Qassim Al-thani said, in a state-
ment to Qatar news agency (QNA), that 
since the announcement that Qatar will 
be organizing the World Cup, the govern-
ment, in partnership with the private sec-
tor, has been working hard to complete the 
infrastructure and other service projects.

he explained that the World Cup is a 
suitable opportunity to achieve the goals 
of Qatar National Vision 2030, saying that 
more than $200 billion has been spent 
on basic facilities such as roads, bridges, 
ports, airport, metro, housing, tourism and 
free zones, and this infrastructure will turn 
into gains after the completion of the up-
coming tournament.

the World Cup will be a strong point to 
attract foreign investment, which is what 
we are currently working on in our foreign 
presence and promotion of Qatar, he said, 
adding that this will reflect positively on 
the country’s future as an investment and 
tourism destination capable of raising the 
challenges of competition.

Qatar Vision 2030
Sheikh Faisal Bin Qassim Al thani 

ruled out that the Qatari economy will en-
ter a recession after the organization of the 
FiFA World Cup Qatar 2022, especially in 
light of the continued implementation of 
projects related to the Qatar Vision 2030, 
stating that spending on World Cup pro-
jects increases the GDP by 1.5 percent.

in turn, economist Dr. Abdullah Al 
Khater confirmed, in a statement to QNA, 

that the impact of Qatar organizing the 
FiFA World Cup Qatar 2022 began to ap-
pear from the moment of the announce-
ment in 2010, through uniting the di-
rectives of decision-makers and various 
sectors in the country towards one goal.

the State launched projects in various 

fields over the past period, in which the 
spending rate reached $500 million per 
week, he said.

the impact of the infrastructure that 
has been built will not be limited to the 
World Cup period, but will extend beyond, 
especially in light of the launch of huge 

projects in the field of liquefied gas produc-
tion and what this means in the provision 
of financial resources that can be used to 
diversify the economic fabric of the State.

he pointed out that the aviation and 
hospitality sector will benefit the most 
during the most prominent sporting event 

witnessed by the country, reiterating that 
this effect will continue after the event, as 
the good impression of the country will in-
crease, and this means an increase in the 
flow of tourists and more use of national 
carrier Qatar Airways, which in fact occu-
pies a distinguished position among inter-
national airlines.

Reports confirm that such benefits 
are clear when examining previous World 
Cups, especially the one held in 2006 in 
Germany, which contributed to raising the 
ranking of its brand globally from No. 7 
to No. 1. thus, the FiFA World Cup Qatar 
2022 will reportedly play the same role as 
the World Cup in Germany by highlighting 
the brands of major Qatari companies.

Different reports indicate that the ef-
fective management and good marketing 
of the State’s brands will contribute to the 
creation of long-term commercial value, in 
addition to its role in driving the growth of 
gross product for more than 25 years.

Flourishing Tourism
in addition to brands, tourism will have 

a share of the benefits of the tournament. 
the number of fans in Qatar will range 
from 1.2 to 1.5 million fans. through this 
Qatar will have the opportunity to provide 
its visitors with an exceptional experience 
and ensure they will repeat the visit, which 
will inevitably lead to higher revenues for 
the tourism sector during the years follow-
ing the World Cup.

Al Khater mentioned that the World 
Cup will be Qatar’s gateway to broader 
growth prospects in various economic 
and social fields, and will contribute to 
spreading Qatar’s image further around 
the world.

Economic writer Saeed Khalil Al Absi 
stressed, in a statement to QNA, that the 
World Cup will be an opportunity for the 
world to see the capabilities and experi-
ences gained by Qatar in organizing the 
largest sports events, which will further 
strengthen the balance of trust in dealing 
with Qatar in various fields and open doors 
to export the experiences gained by Qatari 
companies in many fields related to the 
organization of the event, especially in the 
field of infrastructure, as well as hotel and 
hospitality.

the infrastructure established by the 
State of Qatar in preparation for the World 
Cup will have a major role in achieving the 
sustainable development goals included in 
Qatar National Vision 2030, as it will have 
a direct and indirect reflection in terms of 
returns on trade, transport and services, 
in addition to promoting Qatar as a global 
sports capital and related specialties such 
as training and rehabilitation centers for 
sports teams before the start of sports 
seasons and during breaks, in addition to 
medical tourism and others, Al Absi ex-
plained.

he added that Qatar hosting millions 
of visitors is a great opportunity to high-
light its role and the development it has 
achieved over the past years in various 
fields, and it is also a great opportunity to 
introduce Qatar to the world, its position 
and its great achievements.

TribuNe News NeTwork
Doha

DuKhAN Bank customers 
Maryam Al Abdulla and Nawaf 
Al Khal have won QR50,000 
each in the latest round of the 
bank’s thara’a raffle draw, 
which also saw two others cus-
tomers — Mohamed Yakub 
and Nibal Snober — winning 
QR25,000 each.

thara’a is the bank’s Sh-
ariah-compliant savings ac-
count, which rewards its cus-
tomers through raffle draws 
held on monthly, quarterly 

and annual basis. the month-
ly draw rewards two custom-
ers with QR10,000 each and 
42 with QR5,000 each. Every 
quarter, the draw picks two 
winners for QR25,000 each 
and two others for QR50,000 
each. Annually, the draw 
picks one for the grand prize 
of QR1 million. the draw 
rewards 501 winners with 
QR3.97 million every year.

the latest draw was con-
ducted under the supervi-
sion of a representative of the 
Ministry of Commerce and 
industry. Coupled with cash 

prizes and a reward scheme, 
thara’a is a product full of 
value-added benefits and ser-
vices. thara’a offers account 
holders access to Dukhan 
Bank’s innovative banking 
channels. 

Customers may learn 
about the many benefits of 
thara’a savings account by 
visiting Dukhan Bank’s web-
site, www.dukhanbank.com, 
or by calling the Contact Cen-
tre on 800 8555 or asking 
‘Rashid’, its virtual assistant, 
on the website, mobile app or 
via WhatsApp on 44100 888.

Thara’a draw: Dukhan Bank  
announces quarterly winners

IBPC Qatar hosts networking event in Doha
TribuNe News NeTwork

Doha

thE indian Business and Pro-
fessionals Council (iBPC) in 
Qatar hosted a business net-
working event with startup 
incubator Venture Catalysts in 
Doha recently.

iBPC’s Yasir Nainar wel-
comed the audience and intro-
duced the Venture Catalysts 
team.

Master of Ceremonies and 
iBPC Vice President Abdul Sa-
thar introduced iBPC Board 

Member thaha Muhammed, 
who spoke about the organi-
zation’s long-term goals, the 
significance of iBPC to meet 
the challenges of the future 
while maintaining its core val-
ues deeply rooted in cementing 
commercial ties with the State 
of Qatar since 1999. 

Venture Catalysts team 
members Deepak Ahuja (Man-
aging Partner Middle East), 
Dr. Apoorva Sharma (Found-
er), Rishabh Golchha (Co-
Founder) and Vansh Oberoi 
(head of investments & Port-

folio) enlightened the audience 
with a ring-side view of what’s 
happening in the world’s hot-
test startup ecosystem.

Prominent Qataris Ahmed 
Jassim Al Jolo, Saud Ali Al 
Janahi, Mohammed Al hash-
mi, Abdulla Al Mannai, Ali Al 
Mannai who also participated 
in the event, were all praise 
for iBPC and their efforts in 
bringing novel ideas to en-
hance the trade between Qatar 
and india.

iBPC Vice President 
Manoj Megchiani in his clos-

ing remarks encouraged the 
audience to consider invest-
ments in Startups as part of 
diversifying one’s asset portfo-
lio. the event was followed by 
a Networking Dinner.  

iBPC, an APEX BODY 
operating under the Aegis of 
the Embassy of india in Qa-
tar, provides a platform for 
empowering its members and 
creating enrichment opportu-
nities for indian Businesses 
and Professionals to enhance 
indo-Qatar trade and Profes-
sional Relations.


