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While many countries and regions are facing tough times as a result of the COVID-19 pandemic, some have managed to weather the storm and maintain
a positive economic outlook. Qatar is one such country that is on track for a relatively robust recovery backed by large-scale energy investments. Qatar’s
strong policy response helped mitigate the health and economic fallouts from the COVID-19 pandemic and the decline in international oil prices.
Strict prevention and containment measures allowed the country to resume all economic activities since September. Supported by the rebound in
domestic demand, Qatar’s economy is projected to grow 2.7 percent in 2021. Estimates by the International Monetary Fund indicate that
Qatar’s economy will contract by the lowest in the Gulf region in 2020 before returning to robust growth the next year.
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Qatar maintains stable outlook
amid pandemic, set for robust growth
SATYENDRA PATHAK

I

DOHA

NVESTORS across the world
are on the hunt for new growth
opportunities as economies
reopen for business following
coronavirus (COVID-19) lockdowns. While many countries and
regions are facing tough times as a
result of the pandemic, some have
managed to weather the storm
and maintain a positive economic
outlook.
Qatar is one such country that
is on track for relatively robust
recovery backed by large-scale
energy investments.
Qatar has received a thumbsup from the International Monetary Fund (IMF), which in December reaffirmed that the country’s
economy will contract less and rebound relatively fast compared to
GCC peers.
Already the world’s largest
exporter of liquified natural gas
(LNG), Qatar has vowed to power
ahead with plans to develop the
North Field gas reserves despite
the decline in global demand as
a result of the pandemic. The
planned expansion, combined
with Qatar’s cost-competitiveness in production, should consolidate Qatar’s leading position
in the global LNG market for the
medium to long term, boding
well for future economic development. In the short term, IMF
estimates indicate that Qatar’s
economy will contract by the
lowest amount in the GCC in
2020 before returning to a robust
growth of 2.7 percent in 2021.
Qatar’s strong policy response
helped mitigate the health and
economic fallouts from the COVID-19 pandemic and the decline
in international oil prices.
Qatar’s swift response with
strict prevention and containment
measures and one of the highest per-capita testing rates in the
world allowed the country to resume all economic activities since
September.
Qatar’s policy response has mitigated the economic impact of COVID-19 shocks. The policy response
was centered around a QR75 billion
package to support the economy. A
key part of the package, the Qatar
Central Bank’s (QCB) zero-percent
repo facility of QR50 billion facilitated ample liquidity in the banking
system which, together with QCB’s
lowering of its policy rates, supported the private sector.
A credit guarantee scheme,
totalling QR5 billion and administered by the Qatar Development
Bank (QDB), has provided direct
support to small and medium enterprises (SMEs) and protected
jobs. Households and businesses
were allowed to defer loan repayments and benefited from a waiver
of rental and utility fees.

2.7%

Already the world’s largest exporter of
liquified natural gas (LNG), Qatar has
vowed to power ahead with plans to
develop the North Field gas reserves
despite the decline in global demand as a
result of the pandemic. IMF estimates
indicate that Qatar’s economy will contract
by the lowest amount in the GCC in 2020
before returning to a robust growth of 2.7
percent in 2021.

50 firms

The free zones in Qatar have attracted
more than 50 companies, including DHL,
Volkswagen, Thales Group, China Harbour
Engineering Company, Gaussin and
Unistrong. Recently Google also chose
Qatar to launch its regional hub for cloud
services.

QR75 bn
package
Qatar’s policy
response has
mitigated the
economic impact of
COVID-19 shocks. The
policy response was
centered around a
QR75 billion package to
support the economy.
These measures, along with
others to ensure salary payments to
workers and to reduce custom tariffs on critical supplies helped sustain economic confidence, dampen
the impact of the shocks on businesses and households, and sustain
the healthcare response.
Qatar also received a thumbsup from Fitch that reaffirmed the
country’s AA- default risk rating.
Fitch said that Qatar has maintained a stable economic outlook.
Qatar offers inward investors a
buoyant economy fueled by huge
oil and gas exports, world-class infrastructure, proximity to growth
markets and an increasingly business-friendly environment. With
the world’s attention on Qatar as

it prepares to host the 2022 World
Cup, the country is vying to build
on its rising profile and attract
greater foreign investment to its
shores. This positive economic
picture boosts Qatar’s standing as a
destination for foreign investment.
The country offers numerous other
attractions for overseas investors,
including a currency pegged to the
US dollar, a low corporate tax rate
of 10 percent and recently introduced rules allowing overseas businesses 100 percent ownership of
interests in Qatar.
The planned expansion of gas
production capacity in Qatar’s
North Field could boost foreign
investment in the country in the
coming years. Expansion of the

North Field natural gas field will
increase Qatar’s current gas production capacity from 77 million
metric tonnes to 126 million metric tonnes per year by 2027. The
project is expected to bring in
overseas investment, as external
partners may be involved in elements of the expansion.
At the same time, the country
is striving to diversify its economy
away from reliance on gas and oil.
A number of global corporations
have made sizeable investments in
Qatar.
To further boost inward investment, a variety of agencies have
been established to help overseas
companies set up business in the
country. This includes the Qatar Fi-

nancial Centre (QFC), which runs a
platform to help over 900 financial
and non-financial businesses operate in Qatar and the region, and the
Investment Promotion Agency of
Qatar (Invest Qatar), established
in 2019.
Financial support also exists
for companies looking to invest in
Qatar, such as the $1 billion Doha
Venture Capital Fund, which offers
loans and financing.
Finance and technology are two
of the sectors being targeted for inward investment, and the country
is looking to attract technology and
fintech companies. The bourgeoning Qatar FinTech Hub, based in
the capital city, Doha, offers incubator and accelerator programmes,

mentors and access to capital.
To improve its standing as a
business-friendly
environment,
Qatar has embarked on a programme to simplify business regulation. These efforts have earned
Qatar a spot among the 20 global
business environment improvers,
according to the World Bank’s Doing Business 2020 report. Reforms
have made it easier for businesses
to sign up for electricity, register
property and receive credit.
To further simplify life for overseas investors, Qatar Free Zones
Authority (QFZA) has opened two
free zones to attract foreign companies. While the Ras Boufantas Free
Zone is a 400-hectare area located
next to Hamad International Airport, the Umm Alhoul Free Zone
comprises 3,000 hectares adjacent
to Hamad Port.
The free zones have attracted
more than 50 companies, including
DHL, Volkswagen, Thales Group,
China Harbour Engineering Company, Gaussin and Unistrong.
Recently Google also chose Qatar to launch its regional hub for
cloud services. QFZA announced
that it has signed a strategic collaboration agreement with Google
to launch its regional hub for cloud
services from Doha. This agreement is a first strategic agreement
signed by Google in the Middle
East. The Google regional hub will
provide its services for all customers around the globe.
Most free zone companies are
exporters, making use of the port’s
facilities and Qatar Airways Cargo,
which delivers to 60 destinations
worldwide and is now the largest
air cargo carrier in the world.
The free zones offer long-term
tax holidays of up to 20 years, zero
income tax and zero customs duties
on imports. English common law
applies, laws are written in English and companies have access to
international courts to settle any
disputes.
Meanwhile, the FIFA World
Cup 2022 is shining a bright light on
Qatar’s economy and has created a
massive building boom. Much of this
work has been completed, creating a
modern, attractive environment for
overseas visitors and tourists.
Significant labour reforms for
migrant workers, who have been
key in preparing the country for the
tournament, were announced in October 2019, and Qatar has worked
with the United Nations’ International Labour Organisation to boost
the rights of migrant workers and to
introduce a minimum wage.
The coming decade will be vital
in establishing Qatar as a leading
global economic hub, and achieving
the goals set out in Qatar National
Vision 2030 strategy, which aims to
transform Qatar into an advanced
society capable of achieving sustainable economic, human, social
and environmental development.
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Katara Hospitality:

Growing an exceptional
hospitality legacy
50

years of
hospitality
excellence

For over five decades,
Katara Hospitality has
played an instrumental
role in shaping the hospitality landscape which
today is part of the
national infrastructure
that grows alongside the
country’s development

Peerless hotels
● With 50 years’ of experience in the
industry, Katara Hospitality actively
pursues its strategic expansion plans
by investing in peerless hotels in
Qatar while growing its collection of
iconic properties in key
international markets

W

ITH the hospitality trade in Qatar set to soar reportedly at an
increasingly fast rate compared
to the rest of the Gulf, it is key to
strive for excellence now more
than ever. The huge increase is largely
driven by the imminent 2022 FIFA World
Cup and 2030 Qatar National Vision,
leading the country on the path of economic diversification and recognising the
increasing demand in international business tourism.
With both of these projects, it’s no
wonder that there are huge investments
currently being made in Qatar. With the
first motivation being football, it often
leads to questions about what will happen after the eyes of the world shift from
this internationally acclaimed event.
The investments are set to serve the
country’s economy long-term by giving
an added boost to the infrastructure; including the newly opened Hamad International Airport and upcoming developments such as Mall of Qatar, Festival
City and theme parks.
This is why at Katara Hospitality,
we continue on our mission to preserve
existing industry heritage within the
country while also acquiring spectacular
properties that once set the standards in
the sector and today represent a legacy.
We then aim to further invest in these
historically iconic hotels to restore them
to their former glory and turn them into
thriving businesses, while ensuring their
hospitality heritage is secured. Each
property represents a hospitality icon
in its own right, further strengthening
Qatar’s reputation as a key player in the
global tourism market.
Currently, the hotels owned and managed by Katara Hospitality in Qatar form
an eclectic portfolio that caters to demand
from high end business travellers to more
cost-conscious ones, through to the MICE
segment and recreational facilities. In
line with the Qatar National Vision 2030
Katara Hospitality is also focusing on
developing a network of first-class business hotels in Qatar with its home-grown
Murwab Hotels brand.
A recent example of how we’re show-

● Katara Hospitality’s portfolio has
grown to include 42 owned and
managed hotels and the company is
now focused on achieving its target of
60 hotels in its portfolio by 2030

MURWAB HOTEL GROUP: MANAGING UPSCALE HOTELS

M

urwab Hotel Group is Katara Hospitality’s standalone
operating division which manages an international
collection of boutique upscale hotels and brands
offering contemporary hospitality steeped in cultural heritage. The Murwab Hotel Group currently manages properties
under its three main areas of business: Murwab Hotels, The
Burgenstock Selection as well as a collection of independent
non-branded upscale properties.
Murwab Hotels is a contemporary collection of stylish
upscale hotels that offer dynamic and engaging hospitality.
casing our dedication to the heritage and
development of Qatar is the focus on pioneering spectacular projects that will redefine the design and presentation of luxury
hospitality in the country. One of the projects being the iconic Katara Towers in
Lusail Marina District, a luxury hospitality
complex which is an architectural translation of Qatar’s country seal.
Katara Towers will host a five-star

Murwab Hotels connect with local culture and traditions to offer
truly authentic experiences. The Burgenstock Selection offers
first-class Swiss hospitality, luxurious facilities and a stylish
symbiosis of the traditional and modern. All three establishments under The Burgenstock Selection offer high standards of
exclusive service and distinctive characteristics.
Murwab Hotel Group also manages a series of independent upper mid-scale properties in Qatar. Each property offers
an experience defined by local flavour reflected throughout the
design and the distinctive scenography.

luxury hotel, a five-star ultra-luxury hotel and branded apartments. The iconic
project features twin arched towers that
rise gracefully from the podium level and
symbolically represent the crossed swords
of the country’s seal. With its incredible
design complemented by landscaped gardens and palm trees, the hospitality complex is set to become the hospitality icon of
the 21st Century.

In Qatar, for over five decades, we have
played an instrumental role in shaping the
hospitality landscape which today is part
of the national infrastructure that grows
alongside the country’s development.
When investing abroad, the organisation
is the hospitality flagship of the country,
representing an industry that is perceived
as an essential sector in Qatar’s economic
diversification.

This is why at Katara Hospitality, we
believe it is important across the industry
as a whole to grow the hospitality sector,
not only for now but also for the future to
create a true legacy that the country can
be really proud of. Keeping this in mind,
it is important that the industry does not
forget that the eyes of the world will soon
be upon Qatar where it would only be
right to have iconic hospitality supporting such an iconic sporting event. The development of these iconic, legacy hotels
across the country will firmly put Qatar
on the map as a world-class, key international destination, and one that will continue to attract travellers for generations
to come.
Katara Hospitality is a global hotel
owner, developer and operator, based in
Qatar. With 50 years’ of experience in the
industry, Katara Hospitality actively pursues its strategic expansion plans by investing in peerless hotels in Qatar while
growing its collection of iconic properties
in key international markets.
Katara Hospitality’s portfolio has grown
to include 42 owned and/or managed hotels
and the company is now focused on achieving its target of 60 hotels in its portfolio by
2030. As the country’s flagship hospitality
organisation, Katara Hospitality supports
Qatar’s long term economic vision.
Katara Hospitality currently owns
properties spread across four continents in
Qatar, Egypt, Morocco, UK, France, Italy,
Spain, Switzerland, The Netherlands, Singapore, Thailand and the United States of
America. While it partners with some of
the finest hotel management companies,
Katara Hospitality operates owned and
non-owned hotels through its standalone
operating arm, Murwab Hotel Group.
Katara Hospitality has gained global
recognition for its contributions to the
Qatari and international hospitality landscape, through numerous prestigious accolades from the industry.
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Katara Hospitality
currently owns
properties spread
across three
continents in Qatar,
Egypt, Morocco,
UK, France, Italy,
Spain, Switzerland,
The Netherlands,
Singapore, Thailand
and USA.

Katara Hospitality Chairman Sheikh
Nawaf bin Jassim bin Jabor Al Thani

Creating portfolio of
unique properties
K

ATARA Hospitality, formerly known as Qatar
National Hotels Limited, was established in
1970 by the Government of Qatar and since
then has adopted a pioneering approach to
developing the hospitality landscape in the
country.
The company was re-named in 2012 as Katara
Hospitality to reflect the company’s heritage and international expansion plans. Katara Hospitality’s aim
is to develop a portfolio of unique properties that are
celebrated hospitality icons across the world.
The company’s journey over the years has
marked a series of firsts since it was set up to manage The Gulf Hotel – now the Doha Marriott – the
country’s very first five-star hotel. With the opening
of the Sheraton Doha Resort & Convention Hotel in
1982, the company introduced Qatar’s very first internationally branded hotel. The Ritz-Carlton, Doha
was the tallest building in Qatar when it opened in
2001. Then came the Sealine Beach Resort, Qatar’s
first leisure resort, followed by Sharq Village & Spa,
a Ritz-Carlton Hotel – the first luxury resort in the
country – featuring the Six Senses Spa, the largest of
its kind in the region.
Since then, we have continued to expand
our portfolio of iconic hotels to invest in and
develop a collection of peerless hotels in key
sought after international locations. Katara Hospitality currently owns properties
spread across three continents in Qatar,
Egypt, Morocco, UK, France, Italy, Spain,
Switzerland, The Netherlands, Singapore,
Thailand and USA. While it partners with
some of the finest hotel management companies, Katara Hospitality also owns its own
operator brands, The Bürgenstock Selection
and Murwab Hotels.
In an interview, Katara Hospitality Chairman Sheikh Nawaf bin Jassim bin Jabor
Al Thani spoke on various issues concerning the hospitality industry
and how it is in the interest of
the company to preserve iconic hotels by investing in their
restoration and discrete
modernisation to ensure
that their heritage
and luxury offering
is available for generations to come.
Excerpts of the
interview:
Q: How has
Katara Hospitality become
a success?
Katara
Hospitality
has
marked
its 50th

Anniversary. Identifying attractive investment opportunities, developing innovative hospitality assets, increasing revenue streams and presenting exceptional
service to our guests have all pushed Katara Hospitality into the global spotlight. Our differentiating strategy is to invest in the future; pioneering new spectacular projects such as the Katara Towers, in Lusail City
while also redeveloping iconic, historical properties
locally and in other international key locations, with a
particular focus on Europe.
We also always aim to ensure maximum possible
returns for a wide range of stakeholders – be they investors, operating partners, employees or the guests
at our hotels. This strategy has positioned us as an
international forerunner in the hospitality sector, and
earned us recognition as an organisation which is
pushing the boundaries of industry excellence.
Q: What would you say is your flagship
property and can you tell about it and why it
is so successful?
We are proud of all of our properties both locally
and internationally. All have something different to offer and are iconic landmarks in their home cities. Part
of our overarching strategy is to restore iconic hotels,
particularly those that are already flagship hospitality
icons and have set standards in the industry. Our goal
is to leave an outstanding legacy for future generations.
We use our resources and expertise to invest in heritage properties around the world, each of which represents both a legacy and a future.
Q: What makes Katara different from competitors in the market?
As Qatar’s leading hospitality organisation, our
differentiating strategy is to invest in the future, pioneering new spectacular projects while also redeveloping iconic, historical properties locally and in other
territories, such as Europe and Asia.
As a corporate organisation, we operate on clearly
defined business goals. One of our foremost priorities is ensuring maximum possible returns for a wide
range of stakeholders – be they investors, operating
partners, employees or the guests at our hotels. At
the same time, we also emphasise client satisfaction
across all aspects of our business.
Our hotels offer an exceptional level of facilities
and service to all guests, making their experience
even more desirable and memorable. We partner
with some of the world’s finest international hotel operators to deliver world-class hospitality services that
keep guests coming back.
Our strategy has positioned us as an international forerunner in the hospitality sector, and we have
ambitious plans to become the world’s leading hospitality company. We continue to identify new areas
of growth for our business and our performance has
moved from strength to strength since we started,
whether in investment, development or operations.
Q:What made Katara Hospitality make the
move to become an international company and
how hard was it to achieve this?
Katara Hospitality is increasingly recognised as
a leading player in the international hospitality industry. Our successes
over the years – in hotel
investment, development and operations

– have propelled the organisation into the global spotlight and the Katara Hospitality brand is now increasingly associated with excellence in hospitality development.
Growing the business for any company is a key
priority and the next natural step for us was to step
into key international locations. Expanding internationally is no easy feat, but throughout the process of
expansion we have been sure to stick to stay true to
our strategy of investing in true icons that represent
heritage and pure luxury. This is why we believe we
have been successful in our growth till date.
Q:What are the company’s upcoming projects and expansion plans both locally and regionally?
In Qatar, we are currently building the iconic Katara Towers in Doha’s up-and-coming Lusail Marina
District. An architectural translation of Qatar’s country seal, the hospitality complex will host a five-star
luxury hotel, a five-star ultra-luxury hotel and residences.
Another one of our innovative projects is the development of the Tazi Palace in Tangier, Morocco.
The building was originally designed to become a royal residence, and after our meticulous renovation will
be revolutionised into a luxurious palace hotel.
Q: Has the oil price fluctuation affected
business in the hospitality sector in Qatar?
In general, the oil price fluctuation has slowed
down business across a range of industries. Despite
this, hospitality is still on the increase demonstrating a strong growing appetite for tourism in Qatar.
In Qatar, there are also major events coming up to
consider, such as the nation’s ‘Vision 2030’ which of
course means that business in Qatar, including hospitality, is on the rise.
Q: Has there been growth in the hospitality
sector in Qatar with the announcement of the
World Cup, and how are you combatting this?
The hospitality trade in Qatar is set to soar and
this is largely driven by the nation’s ‘Vision 2030’ of
leading the country on the path of economic diversification and recognising the increasing demand in
international business tourism. This is why at Katara
Hospitality, we continue on our mission to preserve
existing industry heritage within the country while
also acquiring spectacular properties that once set the
standards in the sector and today represent a legacy.
We then aim to further invest in these historically
iconic hotels to restore them to their former glory and
turn them into thriving businesses, while ensuring
their hospitality heritage is secured. Each property
represents a hospitality icon in its own right, further
strengthening Qatar’s reputation as a key player in the
global tourism market.
Q: What are your top tips to creating and
running a successful hospitality business?
There are two things that are critical to the success of any individual or business, no matter how
small or large – a clear vision and focus on how to
make that vision a reality. Hospitality is one of the
greatest industries in the world and one that continues to offer potential for those willing to invest
with confidence and manage with flair and professionalism.
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Katara Hospitality boosts domestic tourism
Staycation offers by
Katara Hospitality
contributes significantly
to achieving high
occupancy at most of
its hotels in Qatar
TRIBUNE NEWS NETWORK
DOHA

KATARA Hospitality is providing
Qatar nationals and residents an
exclusive offer with complimentary stays across a select of its
hotels in Qatar. Guests may immerse in luxury with this special
package inclusive of cutting-edge
amenities and facilities that cater
to all guests.
On the occasion of Qatar National Day, Katara Hospitality
introduced ‘Your Key To Luxury’
package with exclusive privileges at The Ritz-Carlton, Doha
Sheraton Grand Doha Resort &
Convention Hotel, Sharq Village
& Spa, a Ritz-Carlton Hotel, Al
Messila, a Luxury Collection Resort & Spa, Hilton Salwa Beach
Resort & Villas and The Avenue,
a Murwab Hotel.
When guests book for twoconsecutive nights, they receive
third night complimentary, and
when they book three-consecutive

nights they receive two-nights
complimentary, in addition to
daily breakfast for two adults and
two children and special amenities upon check-in.
Sheraton Grand Doha Resort & Convention Hotel General
Manager Belal Al Kadry said, “As
Sheraton Grand Doha is Qatar’s
iconic hotel and the most recognisable social landmark in the
country, we always seek to incorporate the heritage and local element into the experiences we put
forth for our guests. We always
say, ‘our heritage is your heritage’. We aim to make the essence
of our collaboration with Katara
Hospitality come alive in parallel
with Qatar’s local traditions.
“Every single detail has been
designed to make Your Key To
Luxury with us more memorable; to make every moment spent
with us during this time a chance

to rekindle old memories and to
create new, unforgettable ones.”
Yazan Latif, hotel manager
of Sharq Village & Spa, a RitzCarlton Hotel, said, “Amidst the
chaos that the global pandemic
has caused over the past few
months worldwide, we endeavour to focus on the positives that
are imminent in the near future.
Katara Hospitality curates the ultimate ‘Your Key To Luxury’ for
our valued patrons as we are fully
equipped to provide ‘Safe Staycations’.
“The ladies and gentlemen at
Sharq Village & Spa have left no
stone unturned in preparing the
resort villas and guest areas in
anticipation of providing a warm
welcome and the highest possible service standards to meet our
guests’ expectations. As safety
takes centre stage in the hospitality space during this time, we

are making sure not to compromise in the least in-service excellence and leaving our guests with
indelible memories.”
Shadi Kassem, general manager of The Avenue, a Murwab
Hotel, said, “We are glad to welcome guests from the local community in Qatar to enjoy Your
To Luxury Package which offers
great benefits for families. The
Avenue offers trendy accommodation featuring sleek, simple designs, and a palette of rich brown
colours and warm subtle tones
that offer an undeniably refined
impression. At every moment,
you will enjoy attentive, personalised service from our engaging,
approachable staff. An array of
restaurants serving exceptional
cuisine and cocktails offers sophisticated settings for gathering
with friends or unwinding with
colleagues.”

Carlo Javakhia, acting general manager at The Ritz-Carlton,
Doha, said, “Here at The RitzCarlton, Doha, we are honoured
to collaborate to create a memorable experience for guests that
can immerse in luxury with a
special ‘Your To Luxury’ for nationals and residents of Qatar.
Re-imagined to presenting a new
era in its legacy, The Ritz-Carlton, Doha celebrates the city’s
progressive spirit with an exclusive Club Level, distinctive dining options, modern rooms and
suites, a unique spa journey and
legendary outdoor pools. With
distinctive features that include
the largest chandelier in the
Middle East, this five-star luxury
hotel bridges the past with the
present to create a rich, multicultural experience defined by
extraordinary elegance.”
Ziad Mallah, hotel manager,

Al Messila, a Luxury Collection Resort & Spa, said, “Nestled between desert sands and
the vibrant buzz of the city, Al
Messila, a Luxury Collection Resort & Spa, welcomes guests to
an authentic oasis of indigenous
scented gardens. With its private
palace setting, spacious rooms,
signature suites and luxury villas
with private pool, this five-star
resort in Doha offers matchless
lifestyle and epicurean experiences.”
Hilton Salwa Beach Resort
& Villas Managing Director Jan
Moenkedieck said, “Salwa Beach
Resort welcomes all guests to
enjoy this new and exciting destination resort. Hilton has been
a cornerstone of hospitality for
the last 100 years and we look
forward to being of service to
the Qatar communities. We take
pride in caring for our guests
during these unique times, providing a safe and healthy environment throughout the resorts
experiences.
“Sprawling across 3.5 kilometres of picturesque private
beaches, our new Hilton Salwa
Beach Resort & Villas awaits you
with bright white and blue exteriors, blended with traditional
Arabian style and lush gardens
for a luxurious escape. Stay in a
private beachfront villa and enjoy
the new dining offerings as well
as access to Desert Falls Water
and Adventure Park.”

Katara Hospitality’s Salwa Beach Resort is one of Middle East’s premier destination beach
resorts. Located on three million square meters of prime coastline in the southwest corner of
Qatar, the resort is less than 100 kilometres from Doha. With sweeping views of the Arabian Gulf,
this ambitious 362-key property features a wide range of remarkable facilities, including three
kilometres of private beach, a luxury marina and yacht club, a themed water park, a dive centre,
cinemas, a shopping mall, an Arabian village, a 2,800 square meter spa and health club, and
much more.

Katara Towers first hotel project
in Qatar to get GSAS 5 star rating
TRIBUNE NEWS NETWORK

K

DOHA

ATARA Towers, which is being developed by Katara Hospitality at
Lusail, has become the first hospitality project in Qatar to receive
certificate for Global Sustainability
Assessment System (GSAS) Design and
Build 5 Stars rating at the design stage.
GSAS is MENA region’s first performance-based green building certification
system utilised by buildings, districts and
infrastructure projects to assess their environmental impact.
With the project design assessed by
sustainability experts at the Gulf Organisation for Research & Development
(GORD), the awarded provisional certificate reflects the expected level of green
credentials to be achieved by Katara Towers upon completion.
Katara Hospitality Chairman Sheikh
Nawaf bin Jassim bin Jabor Al Thani said,
“Katara Hospitality is one of the first investors that understood the significance
of the project. Our aim was to create the
hospitality icon of the 21st century that
is within one of the world’s most exciting
urban developments. Our vision is to set
new standards that go beyond the borders
of the hospitality industry and provide a
landmark location that is instantly recognised internationally.”
“We have put in place a comprehensive, integrated approach to sustainability as we are strong believers that travel,
and tourism are one of the world’s largest
economic and employment sectors and
consequently has a huge global influence
on the environment. Sustainability is an
important element in shaping how we better manage our costs and revenue. Being
responsible reduces our expenditure, especially on energy. We have increased our
focus on understanding the environmental
impact of our activities. We are committed

The Katara Towers at Lusail
to reduce negative environmental impacts
resulting from our activities by adopting
environmentally preferable business practices and innovative technologies,” Sheikh
Nawaf said.
“While we regard 2022 as a milestone
in the country’s development, this new
property in Lusail will also occupy a focal
point for residents and travellers during
the FIFA World Cup. We believe that this
is our opportunity to showcase a country
that has grown into an international destination and Katara Hospitality will create
the landmark to underpin lifetime memories,” he said.
Sheikh Nawaf said, “As Qatar National
Vision 2030 creates the perfect framework for us, we will continue to develop
peerless hospitality at home and abroad

that is not only jewels in our portfolio but
are emblematic for Qatar as well.”
Speaking about the project, GORD
Founding Chairman Yousef Alhorr said,
“GSAS-D&B has been implemented on
a range of public and private projects
in Lusail City but the iconic twin towers
stand out in more ways than one. As the
first GSAS-D&B 5-Star hotel project, Katara Towers will be a pioneering name in
Qatar’s sustainable hospitality sector. The
provisional certificate marks the continuity of Katara Hospitality’s journey towards
a sustainable built environment.”
Symbolically intertwined with Qatar’s
heritage, the Iconic Towers in Lusail are
an architectural translation of Qatar’s national seal, representing the traditional
scimitar swords. Rising gracefully from

the podium level, the arched towers will
host a five-star hotel with 361 rooms and
suites to cater to discerning business travellers, all suites five-hotel with 132 keys to
meet the needs of those seeking sophisticated luxury accommodation and 49
apartments to become home to permanent residents.
Under the scope of GSAS-D&B certification for the towers, the project will feature a range of initiatives aimed at minimising negative environmental impacts
linked with building and construction.
To conserve energy consumption,
all interior spaces with dense occupancy
loads are proposed to be complemented
with demand control ventilation.
By using lighting control system and
energy-efficient HVAC, fixtures and ap-

pliances, the project is expected to further
reduce its energy footprint as well as the
associated costs.
As recommended by GSAS, the project
will follow sub-metering approach whereby all major types of energy loads will be
recorded separately to evaluate and improve energy performance. When it comes
to energy conservation and efficiency, the
project is implementing many additional
measures, anticipating an overall 40 percent less energy consumption compared
to conventional building designs based on
ASHRAE 90.1-2016 guidelines.
Understanding water as a finite earthly
resource, GSAS framework has a dedicated water category concerned with water
conservation for indoor and outdoor use.
To achieve the water conservation
standards set forth by GSAS, Katara Towers will make use of water-efficient plumbing fixtures and appliances.
Water used in hotel facilities is
planned to be treated and reused alongside the stormwater collected over time.
Ultimately, the reused water will meet
the requirements of toilets flushing for indoor use as well as the irrigation needs required by the outdoor landscaping. Similar to energy submetering, advance water
metering solutions will help keep a tab
on overconsumption and water leakage
across all facilities within the twin towers.
Focusing on the human wellbeing, as
addressed in GSAS, the twin towers will
have healthy indoor environment by
maintaining optimum levels of air quality,
acoustics, lighting and thermal comfort.
The twin towers project has gone an
extra mile by ensuring sufficient waste
management procedures and facility
management operations and engaging an
independent commissioning agent prior
to the installation of equipment and systems. A sustainable design will eventually
give way to realise sustainable operations
of the project in the long run.
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Dukhan Bank
emerges as Qatar’s
bank of choice
With a vision to cement its position as ‘Qatar’s Bank of Choice’, the
bank’s rebranding comes at a time of massive transformation for the
group. The bank is eyeing a fully digital infrastructure that delivers
on operational efficiency and profitability, as well as provides secure, simplified and seamless banking experience for customers

Dukhan Bank Chairman and
MD Sheikh Mohammad bin
Hamad bin Jassim Al Thani

Dukhan Bank Group CEO Khalid
Al Subeai

Group Chief Marketing and
Communications Officer Talal
Al Khaja

DUKHAN BANK REWARDS
A REWARDING EXPERIENCE AWAITS YOU EVERY STEP OF THE WAY
We are pleased to announce the launch of our all-new Dukhan Bank Rewards, a loyalty
program that rewards you for banking with us.
Dukhan Bank Rewards offers you a wide range of redemption options including booking
flights with your points or hotel bookings, car rentals or shopping.
Download and register on the Dukhan Bank mobile application to view and redeem your
points. You can book services directly with your points or transfer them to Qatar Airways,
Nojoom or Shurkan
How to Earn Dukhan Bank Rewards?
As a Dukhan Bank customer, you will be able to earn points every time you use one of the
following products and services, which can be redeemed to purchase exciting and unique
rewards.
Credit Cards: Earn 1
Dukhan Bank Reward Point
when you spend* QAR
Gold: QAR 10
Platinum: QAR 8
Qatar Charity Cobrand: QAR 6
Signature: QAR 6
World: QAR 6
Infinite (Retail): QAR 5

Take a new primary credit
card (one time)
Upon the first transaction of
QAR 1000 or above
Platinum: 5,000 Dukhan Reward Points
World and Signature: 10,000 Dukhan
Reward Points
Infinite(Retail): 15,000 Dukhan
Reward Points

Transfer your salary to the bank (one time)
Monthly Salary range
QAR8,000 - QAR15,000 -- 2,500 points
QAR15,001 - QAR25,000 -- 10,000 points
QAR25,001 - QAR35,000 -- 20,000 points
QAR35,001 - QAR50,000 -- 35,000 points
QAR50,001 and above
-- 50,000 points

Qatar Central Bank Governor Sheikh Abdulla bin Saoud Al Thani unveils the logo of Dukhan Bank.
TRIBUNE NEWS NETWORK
DOHA

BARWA Bank, Qatar’s leading banking player, announced its rebranding as
Dukhan Bank with effect from October.
The announcement was made in the
presence of Qatar Central Bank Governor Sheikh Abdulla bin Saoud Al Thani,
Qatar Central Bank Deputy Governor
Sheikh Mohammed bin Hamad bin
Qasim Al Thani, Dukhan Bank Chairman and Managing Director Sheikh
Mohammed bin Hamad bin Jassim Al
Thani and a number of members of the
bank’s board of directors.
With a vision to cement its position
as ‘Qatar’s Bank of Choice’, the bank’s
rebranding comes at a time of massive
transformation for the group. The bank
is eyeing a fully digital infrastructure that
delivers on operational efficiency and
profitability, as well as on secure, simplified and seamless banking experience
for customers.
The rebranding also reflects a shift in
the bank’s mindset towards product and
service innovation guided by the mission
to empower people in solving their everyday problems and planning for their
financial present, rather than for their
distant future.
The bank’s new name takes after the

Dukhan City in the west of Qatar, the site
of the first substantial oil reserve to have
been discovered in the country. A milestone discovery, it laid the foundations
for Qatar’s economic and social growth.
Today, as Qatar ushers in yet another economic transformation towards
knowledge-based and digital industries,
Dukhan has transcended its physical
significance to its symbolic power. It
remains a beacon of change that transforms a nation, crosses geographies and
that moves societies forward.
On this occasion, the QCB Governor
said, “We are glad to witness the birth
of this new emblem and journey. Best
wishes to our brothers in the board of
directors, the executive management as
well as the depositors and shareholders.
We wish for the bank’s prosperity and
progress at these particular times that
are filled with challenges in the banking
and economy fields.”
Dukhan Bank Chairman and Managing Director Sheikh Mohammad bin
Hamad bin Jassim Al Thani said, “Today, we celebrate the unveiling of our
new brand which goes beyond a mere
change in name but, rather, acts as the
turning point of a new beginning which
stems from a firm belief in continuous innovation despite all challenges. It
means to have a new mindset that keeps

Dukhan Bank announces October draw
winners of its Thara’a savings account prize
TRIBUNE NEWS NETWORK
DOHA

DUKHAN Bank announced the
names of the most recent round
of draw winners for Thara’a, its
Shariah compliant savings account, at the bank’s headquarters.
As the draw results showed,
the bank clients Saad Al Kuwari
and Maher Rouhdu each won a
cash prize of QR10,000. Also, a
cash prize worth QR5,000 was
awarded to Hatem Darwish,
Khalil Al Mukdad, Mohamed
Abouhamda, Majed Fawzi, Hani
Alrefo, Nusair Idelbi, Abdel
Hammor, Mahmoud Al Ken,

Umber Hassan, Maryam Khayat,
Mohammed Gazdhar, Maryam
Al Ammari, Jassim Fakhroo,
Hassan Al Mutawa, Laith Bayari,
Eissa Shamiyeh, Jabor Al Mohammadi, Saad Khurram, Tasneem Khatoon, Fadwa Shbat,
Barka Shabal, Latifa Al-Bahr,
Laila Al Khawaga, Abdulla Al
Romaihi, Fatima Alyafei, Maryam Al Jaber, Shahd Al Jaber,
Shaheen Al-Kaabi, Ahmad Al Ansari, Mahmoud Atieh, Shaikha Al
Heidous, Lamyaa Zaman, Alanood Al Thani, Hidaya Youssef,
Muhammad Memon, Asya Al
Ibrahim, Mohammed Al Ammari, Abdulla Qotba, Mohamed

Alkabaisi, Ahmed Abbi, Sana
Alavi and Yassir Muhammed.
The draw was conducted
under the supervision of a representative of the qualitative
license and market control department at the Ministry of Commerce and Industry.
On a monthly basis, there are
42 winners per draw for the cash
prize of QR5,000 each, as well
as two winners per draw for the
cash prize of QR10,000.
Additionally, quarterly there
are two winners per draw for the
cash prize of QR25,000 each,
two winners per draw for the
cash prize of QR50,000 each,

and yearly there is one winner of
the grand prize of QR1 million.
Rewarding 365 winners in total
with cash prizes up to QR3.29
million.
Coupled with cash prizes
and a reward scheme, Thara’a
is a product full of value-added
benefits and services. Thara’a
offers account holders access to
Dukhan Bank’s innovative banking channels.
Customers may learn about
the many benefits of Thara’a savings account by visiting Dukhan
Bank’s website, www.dukhanbank.com, or by calling the Contact Centre on 800 8555.

pace with the folds of our present and
fulfils our commitment to meet our customers and stakeholders’ aspirations in
the future”.
“It has taken us a lot of time, effort
and contemplation to define our new vision, mission and culture which embrace
all of our shared experiences. At the
same time, we have studied our organisation, implemented major improvements, and enhanced our central operations when finalising Dukhan Bank as
a financial services provider which not
only gives our customers a banking experience that meets their needs but one
that goes beyond their expectations. We
vow to continue our relentless pursuit
of leadership and excellence in banking
while adopting an ambitious approach
anchored in sustainability, growth, and
development at its core; whilst taking
bolder steps and observing intelligent
risk management policy to support this
approach,” the chairman said.
On the strategic direction of the rebranding, Dukhan Bank Group Chief
Executive Officer Khalid Al Subeai said,
“At Dukhan Bank, we provide real-life
and innovative solutions in Qatar to contribute to reinforcing the banking sector,
providing banking products and services
that meet the needs and interests of
customers.”
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OUR CORPORATE
IDENTITY AND CULTURE
Our corporate identity reveals our
purpose, how we work and our
aspirations. It reinforces our
commitment to provide financial
products and services for our
national economy whilst
remaining true to the Shariahprinciples and Qatari roots upon
which we were founded.

MISSION

VISION

To provide Shariah-compliant
financial services and products
that meet the needs of our
customers, our national economy
and our country’s vision and to
always hold in high regard our
customers, the relationships we
hold with them, and remain
committed to their aspirations.

To be the most efficient Islamic
financial institution, performing to
the best global standards, serving
the communities where we have
presence, and to be the first
choice banking partner for
national and expatriate
citizens of Qatar.

QIIB : More than 29 years of
incredible achievements

VALUES

Embrace our identity as a modern
bank with traditional values

Strive for excellence in what we do
and every interaction we have

Demonstrate our commitment to
our customers and our country

Use teamwork to deliver to the
highest possible standards

Promote an open and honest
banking environment

Take ownership and responsibility
for the work we do

Recognise others for their hard
work and achievements

Elevate our customer service
beyond all expectations

Show professionalism and maturity
as knowledgeable individuals

Take control of our development
and aspire to be the best

Q

IIB has come a long way
since its establishment as a
full-service bank committed to Shariah principles,
on January 1, 1991.
QIIB is well-placed to provide
a full array of retail and corporate
banking services to its growing customer base.
A
customer-centric
bank,
QIIB’s role in the banking landscape
is gaining prominence as Islamic
banking acquires momentum as a
viable and sustainable proposition
alongside conventional banking.
QIIB is listed on the Qatar Stock
Exchange (QSE) and provides comprehensive banking services to its
customers through a network of
branches encompassing various regions of Qatar. The bank also has
diverse regional and international
partnerships.
QIIB has a great reputation at
the local, Arab and international
levels. This was evident again after
the issuance and listing of QIIB’s
International Sukuk Programme on
the London Stock Exchange at the
beginning of 2019. The sukuk issuance was well received and oversubscribed by seven times the amount
offered.
Strategic Alliances: QIIB is rapidly growing as one of the prominent Islamic banks in the Middle
East region and beyond. QIIB continues to explore new markets for
strategic alliances.
Guiding Principle: QIIB’s guiding principle is to provide modern
Shariah-compliant financial services to meet its customers’ expectations and satisfy their needs in
an efficient, user-friendly manner.
QIIB is guided by its commitment
to deliver value to its customers,
shareholders, and employees consistent with their aspirations.
Retail Banking: QIIB’s Retail
Banking operations focus on effi-

cient delivery channels and personalised service. The branch network
covers major population areas that
provide convenient access to customers.
Internet, mobile banking and a
24x7 call center provides additional
access and convenience, and enhances the security aspects of QIIB
banking operations.
The bank offers various deposit
and financing services to its customers. Additionally, it offers debit
cards, credit cards, safe deposit
boxes, investment services, money
transfers and foreign exchange
services.
QIIB’s retail banking expands
to offer specialised financial services to small and medium-sized
businesses through a dedicated
department staffed with seasoned
bankers who are able to respond

timely to the varying and growing
needs of this important segment of
the economy.
Corporate Banking: QIIB offers
a wide variety of financing and deposit services to large corporations
in all segments of the economy. The
bank’s relationship managers are
seasoned bankers with the depth
and understanding of the complex
needs of larger corporations. Syndications and financing agreements
with other major banks have also
allowed QIIB to provide seamless
service to its corporate customers.
Investment Services & Correspondent Banking: QIIB’s network
of global correspondent banks ensures timely delivery to facilitate
money transfers and facilitate foreign trade services to its customers.
The bank’s global access through its
network permits seamless flow of

service and the availability of different investment alternatives to meet
customers’ needs.
Human Resources: QIIB realises that one of its greatest assets
is its workforce. To enhance their
skills, competence, and assist them
achieve their career potential, QIIB
allocates significant resources for
the development of its employees.
Qatarisation: QIIB is committed to the national goal of achieving
minimum levels of Qatarisation at
all staff levels.
Overseas foray: Within the
framework of QIIB’s efforts to take
its success to the regional market,
during year 2017 had seen QIIB
making a foray into the Kingdom of
Morocco, where in partnership with
CIH and the CDG, it has launched
Umniah Bank.
Awards: QIIB is a recipient of
many prestigious awards.
Our efforts to improve the
quality of services received great
attention and much appreciation, as QIIB won the ‘Best Islamic Bank in Qatar Award 2019’
in the field of banking products
and financing solutions during the
awards ceremony of Excellence
and Achievement Banking organised by the International Union of
Arab Bankers.
Recently, QIIB was chosen
for ‘Qatar’s Most Innovative Islamic Retail Bank’ award 2020,
instituted and granted annually
by the Islamic Retail Banking
Awards Committee in collaboration with Cambridge University
in the UK.
The prestigious International Institution REDmoney has
awarded QIIB four prizes as part
of the IFN Awards 2020, in recognition of the bank’s achievements, particularly the issuance
of permanent instruments within
the first tranche of the capital
with a value of $300mn in November 2019. .
For the fifth consecutive year,
QIIB has been awarded the highest
certificate in the protection of banking cards data also called the Payment Card Industry Data Security
Standard v 3.2.1 (PCI-DSS), granted
by SISA a Forensic driven Cyber security specialist company.

10

Sunday, December 27, 2020

Ashghal delivers
key projects in 2020
T

HE Public Works Authority (Ashghal) has delivered several highways
and local roads projects and infrastructure works in many areas of
Qatar, whereas operation and maintenance of assets including roads and
drainage networks continues throughout
the country.
With regard to highways, by the end of
2020, Ashghal would have delivered 828
km of highways. In 2020, Ashghal also
announced commencing implementation
of several new projects within the infrastructure development programme for
outer zones.
Thus, it has developed 203 km of

roads network and infrastructures for
3399 existing and new land subdivisions across the country. Lately, Ashghal
signed 11 new contracts worth QR2 billion
for building bus stations and bus depots,
within the public bus infrastructure programme.
As for Drainage Projects, Ashghal’s
achievements include completion of 90
percent of the outfall tunnel in the Mesaimeer Pumping Station and Outfall project, 95 perc ent of the Sewage Treatment
Plant in Al Dhakhira project and 100
percent of Lateral Interceptor Sewers in
Doha South Infrastructure project.
During current year, the Supervisory

Committee of Beautification of Roads and
Public Places in Qatar under Ashghal has
delivered 142 kilometers of cycle path,
planting about 741,000 square meters of
green spaces and many decorative fences
in different areas in Qatar for creating
aesthetic views that fit the surrounding
areas.
The Committee also delivered many
parks and plazas including Al Abraj Park
and Fereej Kulaib Plaza among others.
Ashghal has also set a new milestone
by crossing two Guinness World Records
for the longest connected bicycle path and
the longest stretch of continuously paved
asphalt.
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P

rofessional Pakistanis
working in different
sectors in Qatar have hailed
wise policies of Qatari
leadership that has helped
in achieving sustainable
economic growth despite
many challenges. They noted
that Qatar has emerged as
a very strong nation battling
the COVID-19 pandemic. They
expressed gratitude to Qatari
government for providing
excellent working and living
conditions to foreign
workers. Excerpts:

Pakistani community praises Qatar’s
visionary leadership for its wise policies
tents, desert safari, live barbeques
on coal and woods, bon fires, traditional music, art and dances. On the
other hand, it is top most country in
most modern science and technology in spheres of architecture, transport and what not.

Mohammad Adnan Arshad

Mohammad Tahir Jamil

I would like to congratulate Qatari citizens and residents on the auspicious occasion of QND. Qatar has
experienced exceptional economic
growth which is acknowledged by
the world. Qatar has an ambitious
and long-term development plan.
Qatar has one of the best infrastructures of power generation, electricity, water, telecommunication, road
network, transport system, security,
education, medical facilities and social care network to provide decent
and comfortable living to nationals
and residents alike.

Ashraf Siddiqui

Baber Malik

Dr Ahmad Javaid

Faisal Akhunzada

Mohammad Javed
Iqbal

Ijaz Haider

Imran Yousuf

Khalid Sajjad Bhatti

Mohammad Adnan
Arshad

Mohammad Ajmal
Chaudhary

Mohammad Saleem
Iqbal

Mohammad Tahir
Jamil

Mohammad Yasir
Saleem

Muhammad Asif
Nakhuda

Atiq ur Rasheed

Qaiser Anwar

Raja Farhan

Rana Anwar Ali

Qaiser Anwar

Qatar is successfully marching
towards the FIFA World Cup 2022
readiness with roads and infrastructure completion on time whilst battling successfully on the COVID-19
pandemic front. The state-of-theart medical facilities and care has
kept citizens, residents and visitors
to Qatar very safe. I am extremely
happy that Qatar has won the 2030
Asian Games bid as well. It will further boost the morale of the nation.
Pakistan-Qatar relations also continue to reach new heights with the
growing exports. It will increase the
economic partnership between the
two brotherly countries.

Raja Farhan

Independence is a precious gift
of Almighty Allah. While celebrating
Qatar National Day recently, I was
reminded of Pakistan’s Independence Day which we celebrate with
fervour. Qatar is our second home
country. We pray for the progress and
prosperity of Qatar.

Ijaz Haider

I have witnessed progress and
development of the country by leaps
and bounds during my 26 years of
stay. Qatar brought world’s top educational institutions and provided an
opportunity to children of citizens
and expatriates to receive best education. Qatar became the first in the
region to organise world cup football
tournament. Qatar has developed
world class infrastructure in no time.

Shabbir H Siddiqui

On behalf of Sohni Dharti and Excom, I’d like to extend warm greetings
and best wishes to the wise leadership
of Qatar and its citi-

I am a final year student of engineering. Qatar has provided me
with high quality of education and
the best health care system in the
world. Being a student, I am exposed
to multicultural community, with
high level of security. Apart from all,
there are numerous opportunities of
learning by attending different exhibitions and events in Doha. I thank
Qatar for everything it has provided
to me and I hope the best for Qatar’s
future.

Muhammad Asif Nakhuda

Undoubtedly, in the past few
years Qatar has proven its strength,
continuing the development and
growth despite unprecedented challenges, adding every day to the beauty
and magnificence of its skyline. Especially in 2020, against the backdrop
of global challenges caused by the
pandemic, Qatar has continued sustainable economic development and
diversification making great strides
in advancing strategic projects to support the hosting of the 2022 FIFA
World Cup. The recent award of 2030
Asian Games is another jewel in the
crown of Qatar, which is a proof of
the confidence of international community in Qatar’s capabilities to host
such mega events.

Shahida Khan

Ashraf Siddiqui

I feel humbled to be a proud member of Qatari society. A country led by
the leadership which is well versed
with the leadership qualities and running the country with integrity and
honour. Qatar is recognised by the
world as a country that advocates
peace and provide platform to resolve
conflicts through discussions. Qatar is
successfully running diversified cultural and sports events. Qatar lays special focus on human development and
runs different programmes such as
Education for All. Qatar also provides
platform to world’s leading scientists,
researchers and religious leaders to
come forward and make our earth developed, peaceful and educated.
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Shabbir H. Siddiqui

Shahid Naz

zens on the occasion of country’s national day. Qatar is not only amongst
one of the safest places of the world
but it’s also the best welfare state,
where all citizens and expatriates
enjoy facilities on equality basis. We
provide platform to our community
to celebrate local, international, religious and Pakistani cultural events
and keep our youth connected with
other communities to spread message of peace and harmony.

Rana Anwar Ali

I am a writer, poet, anchor and
social worker. There is no longer the
concept of ‘small states’ in today’s
world. Qatar showed its strength during difficult and challenging time of
blockade imposed by its neighbouring countries. Qatar successfully
managed to achieve self-sufficiency
by developing food security, agriculture, and industry sectors during the
siege. Qatar has worked with International Labour Organization to formulate rights of migrant workers and
introduced a minimum wage.

Faisal Akhunzada

Despite challenging times, the
country remained one of the most
competitive and powerful economies
in the region. Qatar has an ambitious
development plan under the QNV
2030 to diversify its economy, with
infrastructure spending related to
transport, education, sports, healthcare, telecommunication and hospitality being a key parts of this plan.
Qatar is the first west Asian nation
to host a FIFA World Cup.

Shahid Naz

Sailing through rough
seas, Qatar is now counted
among modern, safe and progressing countries. Unjustifiable blockade followed
by Coronvirus pandemic
were two biggest challenges

Shahida Khan

Syed Faiz Shah

Syed Jarar Ahmed
Shah

Zeeshan Quddos

faced by the country. Qatar’s visionary leadership fought all challenges
with bravery and wisdom. After winning bid for 2030 Asian games, Qatar
will be the hub of sports activities in
the region. Pakistan and Qatar enjoy
fraternal relations based on common
religion and culture.

been blessed to be working in Qatar
which is today one of the world’s
richest and strongest countries. This
country has given everything to its
residents and made sure that our life
away from our homeland is as comfortable as possible.

Imran Yousuf

I have been living in Qatar for
more than 20 years and I am so proud
of the development I have seen in this
country. Qatar has given me and my
family the privileged access to best
health, educational and living standards. It’s a country that has welcomed
people from all cultures and made
them feel at home. I can see a bright
future for myself in this welcoming
country as over the years it has given
a lot of benefits to its residents. I am
very proud to be a part of Qatar today.

While 2020 brought many challenges for all, the initiatives of Qatar
government definitely gave a new
prospective to how one needs to
move forward during difficult times.
The preparations for the world cup
continued despite the challenges and
news of Asian games 2030 coming
to Qatar brought a pleasant wave of
happiness. The planning, vigilance
and administration of Qatar government to contain the pandemic
is worth mentioning. The increased
number of Pakistani products on
the shelves all around highlight the
strong relationship between Qatar
and Pakistan.

Atiq Ur Rasheed

Dr Ahmad Javaid

The citizens and residents of Qatar equally participate in QND celebrations and express their love and
loyalty to this amazing nation. This
year the national day has been special as for the very first time doctors,
nurses and other paramedic staff participated in the national day parade.
Qatar has emerged as a very strong
nation battling the twin challenges of
‘blockade’ and ‘COVID-19 pandemic’.
Pakistani community is always at
the forefront in all local events and
celebrations. There are several fields
where Pakistan and Qatar are collaborating and contributing in each
other’s development.

Mohammad Ajmal Chaudhary

Heartiest congratulations to Qatari leadership and its citizens on
making strides in all fields despite
many challenges. Qatar, with excellent facilities for foreign workers, is
haven for job-seekers around the
globe. Qatari leadership has acknowledged the contribution of Pakistani
work force in the development of the
country on a number of occasion. Pakistani workers were present in the
country when manual labour was in
vogue in the absence of heavy machinery and equipment.

Mohammad Saleem Iqbal

I remember coming to Qatar
in 90s when the country had a vision of what it is today. It’s been an
incredible journey seeing t h i s
country develop from plain
land to skyscrapers. I have

Mohammad Yasir Saleem

I learnt with great excitement that
Qatar will host 2030 Asian games.
Congratulations to Qatar on winning
the Asian Games 2030 bid. It will be
a big boost to the entire region. Qatar is successfully racing towards the
FIFA World Cup 2022 preparations
with all development completing on
time. Qatar is dealing wisely and successfully on the COVID-19 pandemic
front also. I am sure bonds of friendship between Qatar and Pakistan will
continue to strengthen.

Syed Faiz Shah

Qatar is a home away from
home. The quiet, peaceful and family oriented environment makes
you fall in love with the country. It
is great to see Qatar growing and
getting stronger and stronger every
day. New roads, highways, metro
stations, FIFA stadiums and parks
are coming up every other day and
increasing the beauty of this lovely
country. Blockade from neighbouring countries has not reduced the

pace of development in Qatar, rather
helped Qatar to be self-reliant and
diversify its economy.

Baber Malik

The decisions and actions of Qatar’s visionary leadership express dignity and honour. Despite all the challenges resulting from the geopolitical
situation, it has proven itself as one
of the most sustainable and emerging
economies in the region. Qatar embraces the growth and quality in education and health care sectors with
outstanding leadership. The country
offers the highest quality education
and medical facilities to its citizens
and residents. It has proven this by
bringing world-class educational facilities and state-of-the-art medical
services to locals and foreigners.

Syed Jarar Ahmed Shah

Qatar is the glorious crown of
Arabian Peninsula. It is the land
of beautiful grey desert and silver
sand dunes, the yellow sun rise and
crimson and orange sun sets and
sea green o oceans. It is a rare pearl
out from the oyster. It is amalgamation of ancient and historical culture
of straw huts, sail boats, cotton

My heartiest congratulations
to Qatari leadership on winning
the bid to host 2030 Asian Games.
Qatar has successfully constructed
infrastructure for Fifa World Cup
2022 whilst successfully battling
against COVID-19. The planning
and administration of government
to contain the pandemic is worth
mentioning. I would particularly like
to appreciate Qatar’s leadership for
encouraging and empowering women of Qatar in education and health
care sectors.

Mohammad Javed Iqbal

Congratulations to Qatar on auspicious occasion of National Day and
on winning the bid for Asian Games
2030. Qatar, under its dynamic leadership, is successfully handling the
pandemic situation. Qatar has one of
world’s rapidly growing economies.
The country has made strides in the
field of sports and education. We feel
proud on being residents of this great
nation. We pray for successful hosting of FIFA World Cup 2022. Long
Live Qatar!

Zeeshan Quddos

Qatar is a beautiful and one of the
richest countries in the world. When
I first arrived in Qatar, I felt I landed
in a foreign land but with the passage
of time when I observed cultural and
social values and equal rights for all
communities. I felt Qatar is a paradise
on earth. I would recommend others
to make Qatar a place of choice for
working and living.

Khalid Sajjad Bhatti

While in Qatar, we never feel
that we are in a foreign country. We
enjoy excellent living and working
conditions. Qatar’s fast emerging
spectacular skyline is breathtaking. Our children, who were born
and brought up here, are now finding job opportunities in different
industries. Qatar’s striking feature
is its safe and peaceful environment. Qatar has
progressed rapidly while preserving its religious
and
cultural
values.

12

Sunday, December 27, 2020

Sunday, December 27, 2020

Qatar Clean

helps hospitality
sector to rebound

Qatar Clean was
implemented to curb the
spread of COVID-19 and
focused on protecting
hospitality workers and
guests. It gives assurance
to visitors that all the
precautionary measures
have been taken. The
initiative outlined measures
and regulations that hotels
and restaurants must follow
in order to protect and
maintain safety for everyone

QNTC working tirelessly to improve tourism ecosystem in Qatar: Baker

Q

ATAR National Tourism Council (QNTC)
continues to work with partners in the
public and private sector to foster plans,
programmes, projects, and policies aimed at
diversifying Qatar’s economy by promoting the
country’s tourism sector, QNTC Secretary General and Qatar Airways Group Chief Executive
Akbar Al Baker has said in a statement.
While the inflow of visitors may have
paused temporarily, QNTC’s efforts to develop the tourism sector have not stopped.
QNTC has been working tirelessly to
improve our tourism ecosystem
Akbar Al Baker, QNTC
Secretary General and
Qatar Airways Group
Chief Executive

by building sector capacity, improving our operations, developing professionals in the industry,
and creating space for sustainable growth built
around the requirements of the new normal.
The tourism sector has actively contributed
to supporting the state’s efforts to contain
the spread of the COVID-19 virus, particularly
during the early stages, in which our hospitality partners showed exemplary leadership by
providing quarantine facilities to individuals
returning from abroad.
Nearly 30 hotels were used for quarantine,
with strict measures implemented to protect
guests and staff, while ensuring the safety of the
broader community.
QNTC has focused on promoting domestic
tourism by launching several initiatives such

as the ‘Qatar Clean’ programme, which was
launched in cooperation with the Ministry of
Public Health, to ensure the highest level of
health and safety in all hotel establishments
and restaurants, bringing a level of trust and
confidence in Qatar’s tourism experience.
This summer, QNTC introduced the ‘Qatar
Summer’ programme, with hospitality deals,
outdoor experiences and activities centred
on fashion, arts and culture. The programme
stimulated sectors such as retail and hospitality and hotel occupancy during the Eid holiday
topped 70 percent for five consecutive days.
Baker said, “The state’s support of the sector
has contributed to remarkable growth rates over
the past two years and an increase in the quality
and quantity of tourism products and services Qa-
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Despite the exceptional
circumstances, QNTC
participates in the virtual
version of ‘EPEX 2020’
and ‘IBTM’ this year

T

DOHA

HE Qatar Clean Programme launched by
Qatar National Tourism Council (QNTC) and
the Ministry of Public Health (MoPH) played
a vital role in reviving the hospitality industry
in Qatar.
Aimed to curb the spread of COVID-19, the programme focused on protecting hospitality workers
and guests while assuring the visitors that all the
precautionary measures had been taken. The initiative outlined measures and regulations that hotels
and restaurants must follow in order to protect and
maintain the safety of their guests, employees, tenants, contractors, and suppliers from COVID-19.
The restaurants that had acquired the ‘Qatar
Clean Programme’ certificate were permitted to
have 100 percent dine-in capacity from September
1 and those that didn’t have the certificate were
only allowed 30 percent.
The initiative provided assurance to visitors
that strict measures were followed to ensure
safety for all in the hospitality industry.
The programme allows public and private
facilities in terms of hotels, retails and restaurants to open back while ensuring strict measures have been taken.
Mondrian Doha Executive Assistant Manager Mikel Ibrahim said the implementation
of Qatar Clean programme helped in bringing customers back after a long period of closure and isolation. The programme reassured
guests about the thoroughness of safety protocols adopted by the hotels, boosting visitors’
interest in Qatar’s rich hospitality offer.”

According to him, the initiative helped in increasing occupancy rates at hotels. “Since the
start of the programme in June, we saw a steady
increase in visitors, first for rooms, then for
the restaurants. Implementing the nation-wide
safety and hygiene standards and guidelines
for the hotels helped the hospitality industry
to rebound.”
In line with Qatar Clean guidelines, Ibrahim said, the hotel invested a lot in training its
employees, contractors and suppliers, raising
their awareness on the importance of adopting
the best safety practices, including regular and
enhanced disinfection, limited interactions,
contactless orders, and seating management.
“Right after the reopening, all restaurants

Yazan Latif,
Hotel Manager,
Sharq Village &
Spa Hotel

pened in Doha in the bio secure environment. Having a unique hotel structure with experienced team
members, the hotel was able to attract visitors for
international tournament such as the East and
West Champions League Tournament. The
Aurelio Giraudo,
hotel was a fully occupied for almost two
Cluster General
month with bio secure environment.”
Manager,
Sharq Village & Spa Hotel Hotel ManBanyan Tree Doha at
ager Yazan Latif said that the Qatar Clean
La Cigale Mushaireb,
Programme had undeniably contributed
La Cigale Hotel Doha
immensely to bringing back the operations
of hotels, standalone restaurants and other
leisure activities in the city for patrons who
have been waiting for some sort of normalcy to
return, since the pandemic hit them earlier this
year, the world over.
“The programme has issued credible information in a streamlined manner enabling businesses
were limited to hosting 30 percent of diners only to re-open in a safe and verified manner, with all
where we immediately reached the maximum ca- protocols and procedures in place. Domestic
pacity. The number of bookings also did not stop tourism in this sense has bounced back sooner
than most other countries due to quicker control
growing.”
Cluster General Manager Banyan Tree and actions taken in terms of accrediting the safeDoha At La Cigale Hotel Doha Aurelio ty and hygiene of these high-touch and sensitive
Mikel Ibrahim,
Giraudo said, “Both QNTC and Minis- activities,” Latif said.
Executive Assistant
He added that from the beginning the resort
try of Public Health put a great effort to
Manager,
promote Qatar Clean Programme. Being had adopted and maintained the strictest measMondrian Doha
part of it has definitely generated aware- ures of prevention of the COVID-19 virus.
“For our guests’ safety, we provided compliness for our hotel and helped gain the
confidence of our guests that we are fol- mentary PPE kits in every guestroom to encourage them to use it during their stay. Upon checklowing the highest safety standards.”
According to him, the initiative helped in for every guest as well as hotel employee, we
them to increase the occupancy rates in the ho- take the temperature and check the EHTERAZ
tel. “We managed to secure good orders as well as app status as well as maintain a record
we got selected to be a host hotel for International of this for reference. Masks are to be worn
football tournament for two months which hap- by every individual whether guest or staff at all

times when moving around the resort public spaces. Our food handlers as well as room service staff
wear an added layer of protection like gloves and
hairnets where necessary. We ensure our staff
goes through routine health checks with the
government medical services. In terms of
sanitisation, we ensure to use only certified
and quality brands and patronise ECOLAB products.”
Alwadi Hotel Doha MGallery Hotel
Collection General Manager Hani Akkari
said, “Together with Qatar Clean programme, the mother company ‘Accor’ implemented ‘All Safe’ programme that was inline with the Qatar Clean Programme to insure
the safety of our hotel guests, visitors and employees. The measures for Qatar Clean Programme
helped our hotel to keep promoting its services and
facilities as safe hotel to be used by our guests and
visitors and gave the safety feeling to them.”
He said that applying all measures and being
certified for Qatar Clean Programme as well as
All-Safe programme helped us to witness increase
in number of guests visiting the hotel to stay or
dine in restaurants. Eventually that increased
the demand that led to increasing footfall to the
hotel, he said.
“The safety measures that were recommended
and implemented at our hotel by both Qatar Clean
and All Safe programmes include keeping a safe
distance between guests and tables at restaurants
and other dinning places. We also implemented
contactless, cordless payment method. All that
helped us and gave the confidence to promote
our outlets to our guests. Gradually guests started
visiting the hotel outlets to dine and experience its
unique facilities.”

Hani Akkari,
General Manager,
Alwadi Hotel Doha
MGallery Hotel
Collection

tar provides. QNTC has further identified key visitor
source markets, growing our international presence and reaching these markets through tailored
messaging and offerings. Through such efforts, we
at QNTC continue to build a robust sector.”
“As the country prepares for the FIFA World
Cup Qatar 2022, and well beyond, QNTC continues to play an instrumental role in facilitating
investment in areas such as business events,
culture and heritage, health and wellness,
leisure and entertainment, and sports and
recreation,” he said.
“Tourism remains a key pillar of the national
economy, and together, we will overcome the
challenges we face today, and build a sector
which is more resilient, more innovative and
more sustainable,” Baker said.

CATHERINE W GICHUKI

QNTC: Promoting Qatar as a
destination for business events
CATHERINE W GICHUKI

13

TRIBUNE NEWS NETWORK
DOHA

QATAR National Tourism Council (QNTC)
continued to promote Qatar as a preferred destination for business events, through its participation in the virtual versions of the ‘EPEX
2020’ exhibition in India and the ‘IBTM’ world
exhibition in Barcelona.
QNTC represented Qatar in the virtual version of ‘EPEX 2020’, which was organised in
October and November this year.
‘EPEX’ is one of the largest business platforms in India connecting the most prominent
travel organisers, business events, and wedding planners with tourist destinations and
venues management companies, and suppliers across the world.
More than 350 destinations from all over
the world participated in the virtual version
this year. Throughout its participation in the
exhibition, QNTC held more than 30 meetings
with a group of participants from the Indian
market, including corporate buyers, event
agencies, representatives, and travel companies, and more.
Through virtual seminars and discussion
forums, QNTC is sharing best practices for
developing business activities in compliance
with new health and safety guidelines imposed
by the Coronavirus (COVID-19) pandemic.
QNTC’s Qatar clean programme, launched
in partnership with the Ministry of Public
Health, has been widely adopted to enhance
Qatar’s position as a safe destination for
events.
As India is one of the largest export markets for visitors in the world, QNTC has been
operating a representative office in the country
since 2018. India has also emerged as a major
source market of visitors for Qatar, as more
than 350,000 Indian nationals visited Qatar
in 2019. QNTC participated in the virtual edition of the International Exhibition of IBTM in
Barcelona held from December 8 to 10.
IBTM is one of the most prominent annual
international exhibitions for business tourism, incentives, conferences, and exhibitions.
IBTM is a leading annual global event for the
meetings, incentives, conferences, events, and
business travel industry. The event gathers
meetings industry professionals for three days
of focused business opportunities, thought-

Fashion experts talk at the 17th edition of Heya Arabian Fashion Exhibition 2020 at the Doha Exhibition
and Convention Center.
provoking professional education, and networking to drive the Business Events sector
into the future.
QNTC has been leading a Qatari delegation
to the annual event since 2013. Throughout its
virtual participation, QNTC held 40 meetings
with event organisers from America, Europe,
Asia, and Latin America.
The business events sector achieved remarkable growth of 9 percent in 2019 over
2018, while the sector witnessed a growth of
44 percent during the last five years.
Qatar had also won the right to host ten
major events during the period from 2019 to
2023, among which was the End Projects Fo-

rum. Young, Small and Medium 2020 and the
World Choral Symposium 2023.
In addition, 2021 will feature a number
of events such as the Doha Jewellery and
Watches Exhibition expected to take place
early next year.
Qatar has emerged as one of the most
attractive business events destinations over
the years. The spread of Qatar Airways
network, and easy visa procedures that allow visitors from more than 80 countries to
obtain an entry visa upon arrival at Hamad
International Airport have made Qatar an
ideal destination for hosting weddings and
various business events.

HE Qatar Summer
Programme, which
was organised by
the Qatar National
Tourism
Council
(QNTC) in amidst
the COVID-19 pandemic, proved to be
a boon for Qatar’s
tourism sector.
To ensure that
residents
enjoyed
their summer holidays
in the country, QNTC
in collaboration with its
stakeholders developed attractive promotions and campaigns to strengthen the tourism
industry and ancillary sectors such as
retail, culture and hospitality. They
worked to deliver a vibrant calendar
of events throughout the year that
reinforced Qatar’s position as a preferred tourist destination for families. The summer programme featured staycation packages, Culture
Pass discounts, virtual fashion shows
and outdoor activities.
The summer programme had
something for everyone. For those
who love adventure, a number of outdoor excursions such as camping and
desert safari at the Inland Sea’s Al Bahar Beach Camp were made available.
Visitors also enjoyed barbecue
for lunch or dinner, 4x4 exhilarating
rides over the sand dunes among others. Tour operator 365 Adventures
drew residents to Qatar’s stunning
coastline with special promotions on
kayaking and fishing trips, paratrike
and scuba diving, speed boat and
yacht rentals, in addition to sunrise
and full-day desert safari packages.
QNTC had partnered with hotels to bring residents a wide range
of staycation packages and other
hospitality deals at more than 40
establishments across the country.
Those included discounts of up to
50 percent on room bookings, hotel packages with an additional free
night stay, beach and pool packages,
as well as special food and beverage
(F&B) promotions.
Mondrian Doha Executive Assistant Manager Mikel Ibrahim said
that the packages attracted visitors to
the hotel in large numbers.
“All our F&B outlets also participated in the summer programme,
with special deals for guests enjoying
staycations, as well as exquisite EidAl-Adha deals. Qatar Summer programme was surely an excellent way
for Qatar residents to have a pleasant summer in the context of travel
restrictions and an opportunity to
rediscover Qatar.”
According to him, they had
developed packages with special
prices in the framework of Qatar
Summer Programme.
“Mondrian’s summer staycation

QNTC’s summer
programme: A
boon for Qatar’s
tourism sector
deal for QR880 included breakfast
served in the room and set dinner
for two. We also offered preferential
rates on rooms for bookings longer
than three nights with our ‘Mondrian
Stay Longer’ offer, thus encouraging guests to opt for a longer, more
restful and memorable staycation in
Mondrian, starting from QR760.”
Aurelia Giraudo, Cluster General Manager Banyan Tree Doha At
La Cigale Hotel Doha Managed By
Accor, said, “We participated in the
Qatar Summer Programme with our
Rooms, F&B and Health Club packages. Different room packages like
Staycation, Suite Celebrations Offer and Stay 2 Pay 1 were offered.
Discounts were offered for Food &
Beverage and Health Club memberships. These promotions generated
a lot of interest in the market. We
managed to drive our Rooms and
Food & Beverage revenues through
these promotions.”
Besides, in partnership with
United Development Company,
QNTC country’s first virtual fashion
show that brought together leading
Qatari designers and luxury fashion
brands, showcasing exquisite designs from Qatar-based leading retail
stores while delivering an unforgettable experience to viewers from the
comfort of their homes.
Staged at The Pearl-Qatar, the
virtual fashion show was broadcast live from QNTC social media
accounts including Instagram, Facebook and YouTube Live. It highlighted the creations of five brands
including The Project, Per Lei Couture, Ashwa Fashion and Youssef Al
Jasmi in the ready-to-wear, menswear and eveningwear categories,
along with the abaya brand shades.
“I was happy to watch the fashion show online. It was wonderful to
see brands from Qatar. Through the
fashion show, I learnt that I don’t
need to travel to other countries to
buy exclusive outfits because they are
available here in Qatar,” said a fashion enthusiast.
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TNG: Achieving excellence with blended learning

T

HE Next Generation (TNG)
school is committed to the
academic, personal and social
growth of its learners in a safe
and positive learning environment. Meeting our mission and vision in all aspects of the students’
educational experience was a priority
for us, as we embarked on the journey of blended learning.
The pace of changing expectations in teaching and learning were
significant but the partnerships the
school formed along the way have
been extremely rewarding.
While talking about the shifts in
the education sector that the pandemic
has led to, TNG Director Riyaz Ahmed
Bakali said, “We have entered into an
era of boundary-less education. Now,
learners and educators might be outside of the physical school, or even different time zones, they come together
in the same collaborative knowledge
space, where learning happens.”
As the school prepared to welcome students back on campus, a detailed plan of action was developed to
guide the team during the upcoming
months of school re-opening. In line
with the guidelines provided by the
Ministry of Education and Higher Education (MoEHE), both scenarios for
face-to-face learning and online learning were kept in mind. The ministry’s
detailed guidelines provided a sense of
reassurance and security, as they supported the schools in implementing
effective precautionary measures and
health and safety protocols.
Portable hand washing stations,
sanitiser dispensers and thermal
scanners for temperature screening were installed near entrances
across all campuses. Classrooms
were mapped and re-arranged to ensure social distance, while social distancing stickers lined the corridors
and walkways. An ongoing health &
safety awareness campaign was also
designed and launched to educate the
staff & students on these measures.
On the other hand, the ministry’s guidelines urged schools to
constantly plan and re-evaluate how

Happy learners at the end of an online session.

A delegate presenting his speech during TNG’s first ‘Model United Nation’.

“The pace of changing expectations in teaching & learning were significant but the
partnerships we formed along the way have been extremely rewarding.”
teaching & learning and assessments
would look during blended learning.
To meet the fast-changing demands
of education in the current times, the
school’s leadership and core professional development teams quickly
came together to set the strategic direction forward. Their forward thinking allowed the achool’s academic
teams to actively find solutions to the
challenges that came their way.
“With all its challenges, we cannot deny the opportunity this pandemic has given educators to critically evaluate current trends, practices
and introduce much needed interventions and improvements in the
teaching and learning experience,”
TNG Principal Ailia Rizvi said.
“As our team deliberated over
meeting curricular standards and
creating opportunities for student
engagement, what stayed at the heart
of our conversation was student welfare,” Rizvi said.
“Following the closure of schools in

March, our focus remained on creating
opportunities for holistic development
of each child. We were determined to
make sure that students do not miss
out on the in-school experience while
learning online. Therefore, our Student Affairs and Communication department designed various challenges
to allow students to express their creative sides. Before the summer break,
a full week was dedicated to extracurricular activities during which students had a chance to engage in online
debate sessions, quizzes, storytelling,
and even think on strategies to resolve
global issues,” Rizvi said.
Upon returning to school in September, special attention was paid to
the students’ needs to help them adjust with the new normal. The backto-school week focused on learning
new procedures and social distancing
guidelines. Simultaneously, students
were congratulated for their perseverance and the commitment that
they had shown, despite the chal-

lenges posed by the pandemic.
“Our distance learners became
our ‘Virtual Heroes’ as they continued
learning from home. As a school, we
are very proud of our distance learners
for their resilience, even though they
missed their friends and school. Our
students cooperated with their teachers and parents, and became reflective
learners by taking ownership of their
own learning,” Rizvi said.
“As a school, we wanted to let our
students know that they are never
alone. Well-being sessions were organised to continuously assess students’ academic and emotional needs.
Circle time or discussion circles, both
in school and online, became a platform where students could brainstorm together and express themselves freely. Class teachers carefully
designed pastoral time to connect and
reconnect with students, with the help
of the school counsellors,” Rizvi said.
“To facilitate our teaching staff
on this journey, several internal and

external trainings were organised, on
classroom management in an online
setting, curriculum planning, metacognition, and teaching strategies, to
name a few. These sessions became a
great source of collaborative learning
and sharing best practices, while our
campus heads constantly urged their
teams to look at their lesson plans
strategically and carefully plan to utilise the face-to-face time with their
students effectively,” Rizvi said.
“Going forward, as a team, we
are keen to analyse data to measure
impact and remove presuppositions,
and at the same time committed to incorporating student voice in decision
making and evaluating the effectiveness of the new processes and interventions introduced,” Rizvi said.
“Throughout the blended learning
journey, it has been heartening to see
the different stakeholders come together to ensure that learning continues. We are fortunate enough to have
a parent body that has supported us

during the e-learning phase as well as
in effectively preparing for term I. Our
parents have patiently cooperated with
us, supported our students in learning
on days they were learning from home,
and prepared their child to adjust to
the new timetables, protocols and
learning requirements,” Rizvi said.
Amidst all this, clear and timely
communication remained an important tool. Sending information on the
school’s latest decisions and procedures was again a priority for us, since
it allowed us to support parents in taking well-informed decisions for their
child’s educational journey.
“The feedback from parents
helped us assess the effectiveness of
our interventions and recalibrate ourselves to meet their needs. Each appreciation message that the parents
took out the time to draft and send
our way, was a confirmation that the
learning frameworks and activities
we had designed were effective and
meaningful,” Rizvi said.
“Blended learning has truly been a
period of comradery and reaching out
to support one another. While we were
all learning to shift to online mediums,
a few PTA members and parents came
forward to offer their support and expertise. One parent offered to train our
teachers on the new learning management systems that we were introducing for online learning. While another
parent, from the education sector, offered to support our teachers in curriculum planning for Islamic Studies. We
were touched by our parents’ gesture
and the support that they were willing
to extend,” Rizvi said.
This is the true essence and example of the kind of partnerships a school
aspires to form as a school thrives on
its community’s support.
“We would like to thank our parent body, PTA members and other
stakeholders who have supported us
in this time of crisis. Your support and
appreciation kept us steadfast and
helped us in meeting the Ministry of
Education and Higher Education’s
expectations and guidelines successfully,” the pricipal said.
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ATIONAL Car Company
(NCC), the sole agent for Mazda in Qatar for over four decades, recently announced the
introduction of the first ever
Mazda CX-30 crossover SUV, the second model in Mazda’s advanced 7th
generation line up. The 2021 model
all new CX-30 variants are now on
display at the state-of-the-art Mazda
showroom located at Al Nasr.
Positioned between the subcompact CX-3 and the long-established and popular CX-5, it fulfils
the requirements of customers who
wish to combine the compact, urban-friendly dimensions of the former with the space and practicality
of the latter.
The all new Mazda CX-30 crossover SUV is the second Mazda model
to adopt the latest evolution of Kodo
design, a more mature interpretation of the striking design ethos.
Based on sleek and bold styling,
beautifully designed CX-30 evokes
creativity in one’s life combining
the flowing beauty of a coupe and
the strong proportions of an SUV.
The interior is equipped with many
premium features, yet remains spacious, comfortable and encourages
conversations with all occupants.
Like all Mazda vehicles, it is benefited by dynamic driving performance
that offers an exhilarating experience and peace of mind.

i-Activ all-wheel drive facilitates the
ability to be driven effortlessly.
All CX-30’s is equipped with a
four-cylinder Skyactiv-G 2.0 paired
with a quick-shifting Skyactiv-Drive
6 speed automatic transmission. This
engine provides class leading power
output of 155 ps at 6,000 rpm and
200 Nm of torque at 4,000 rpm. The
compact crossover is equipped with
Mazda’s new off-road traction assist
feature, which can potentially help the
driver when adventuring on uneven
terrain. G-Vectoring Control Plus and
front-wheel drive are standard, while
Mazda’s predictive i-Activ all-wheel
drive is available on higher trim levels.

Mazda CX-30:

LIFE WITH CREATIVITY

REFINED EXPERIENCE

Engineered to perfection

HUMAN CENTRIC

In line with Mazda’s humancentric approach to building cars,
the CX-30 has a feeling of oneness
that extends beyond the drive. It is a
five-seat, crossover made for a wide
range of fans, especially young people who are approaching significant
life transitions. Mazda created the
CX-30 to be able to help these fans
enjoy those milestones to the fullest
and become an essential partner in
their daily lives. The human-centric
cockpit helps the driver feel connected with the vehicle but is not
isolating from the other occupants.
A focus on interior comfort and everyday user-friendliness makes this
all-new compact crossover a car for
everyone.

A PLEASANT TIME FOR ALL

With an inviting cabin, the engineers have strived to preserve the
peaceful environment by focusing
on the noise, vibration, and harshness. Every aspect of the CX-30
was measured, from the tires to the
headliner, to minimise any road
noise. After a comprehensive study
on how sounds are transmitted
through the vehicle’s cabin, speakers are repositioned depending on
their frequency to produce a better
sound. Ingenious solutions such as

this reflect the passion and attention
to detail by Mazda engineers and designers working together to achieve
a common goal of providing the best
experience possible for the brand’s
fans.

INSPIRING CONFIDENCE

Another key focus of a humancentric approach is helping the driver
drive with peace of mind. Being one
with the CX-30 is more than just the
driving dynamics, it is the feeling of
confidence and security in the cabin.
The ideal seating position be-

ing important, especially for the
driver, the driver’s seating position
is set high to provide a clear field of
view and let the driver focus on the
road ahead. For clear visibility, the
shape and thickness of the a-pillars
and c-pillars are minimised to help
reduce blind spots, while a rear
quarter window offers a way to perceive potential vehicles or objects
in the rear.
In CX-30, the positioning of the
shifter and commander control on
the floor console is optimized for op-
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erating stability, ease, and comfort.
The available Active Driving Display,
meters and standard 8.8-inch center
display are all designed to present information in a simple fashion, while
the fonts used were unified to create
a pleasing and consistent look.

FREEDOM TO GO ANYWHERE

The proportions of the CX-30
give the compact crossover the freedom to go just about anywhere. It
is strong presence, class-leading
standard horsepower and available

The various design concepts,
minute refinements and attention
to minute details have helped to
create a more natural experience in
the CX-30. CX-30 comes standard
with an 8.8-inch large center display with MZD Connect, an AM/FM
eight-speaker sound system, Bluetooth hands-free phone and audio,
automatic on/off LED headlights
and electronic parking brake.
Features such as two front USB
inputs, power windows with onetouch up/down feature, rain-sensing windshield wiper, push button
start, rearview camera and remote
keyless illuminated entry system
add convenience for all. The stunning design features LED headlight
and taillights, LED daytime running
lights and a matte finish front grille.
Based on the trim level, the CX-30
is equipped with Apple CarPlay and
Android Auto capabilities, Blind
Spot Monitoring with Rear CrossTraffic Alert and Mazda Advanced
Keyless Entry.
For peace of mind, i-Activsense
safety suite for higher trim levels includes Driver Attention Alert, Mazda
Radar Cruise Control with stop and
go function, Lane Departure Warning with Lane-Keep Assist, Smart
Brake Support and High Beam Control. The driver can appreciate leather steering wheel and shift knob,
while all occupants will notice the
premium leather seating surfaces,
dual-zone automatic climate control,
rear air conditioning vents and rear
armrest with cupholders.
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Qatar keeps sports
alive overcoming
the pandemic
Qatar’s ability to create
bio-secure venues, and
to transport people safely
from overseas makes
the country one of the
safest and most desirable
sporting destinations and
has added to the world’s
trust in its impeccable
events hosting capabilities

I

N a year where the best of sports
events across the world caved in
following the new coronavirus pandemic, Qatar with its great sporting
infrastructure, health facilities and
astute planning and backing under the
wise leadership of HH The Emir of the
State of Qatar Sheikh Tamim bin Hamad
Al Thani emerged as a pioneer and
leader hosting events which have shown
a beacon of light providing big ray of
hope to the entire world.
Hosts for the FIFA World Cup 2022,
Qatar unveiled the fourth World Cup venue
– the Ahmad Bin Ali Stadium in Al Rayyan
– on Qatar National Day (December 18) in
an amazing way with no less than 20,000
socially-distanced fans cheering the teams
at the 2020 Amir Cup final.
The attendance was 50% of the stadium’s capacity. Fittingly, the stadium’s
most striking feature is a glowing facade, comprised of patterns that characterise different aspects of Qatar: the
importance of family, the beauty of the
desert, native flora and fauna, and local
and international trade.
The opening was attended by HH The
Emir Sheikh Tamim bin Hamad Al Thani,
and FIFA President Gianni Infantino
among many other dignitaries.
A day later, saw the final of the Asian
Football Confederation’s AFC Asian Champions League football – a tournament
which could be completed only because
of Qatar’s graciousness and readiness in
offering its facilities to host the event.
It was played behind closed doors
at four stadiums including Qatar’s three
World Cup venues – the Khalifa Inter-

national Stadium, Al Janoub Stadium,
Education City Stadium, and Jassim Bin
Hamad Stadium.
The AFC Champions League also
known as the Asian Champions League,
is a premier annual continental club
competition with 45 teams and matches
are played all over Asia over months.
When it reconvened in Doha in September after a six-month suspension caused
by the COVID-19 pandemic, Qatar had
set itself up with bio-secure venues to
host games involving teams from the
west of the continent.

“It was unique in the world,” Dr Abdul
Wahab Al Musleh, Adviser to the Minister
of Public Health of Qatar on Sports Affairs, said. “I don’t think there had been
a similar experience by anybody in the
world before we did it in Qatar, so it was
definitely a learning curve for us. We
learnt so many lessons.”
The event also showcased Qatar’s
much-vaunted stadium cooling systems,
which maintain conditions inside venues
at levels conducive to high-performance
sport, to many who hadn’t experience it.
“We hadn’t experienced this cool-

ing system before,” said Shanghai SIPG
footballer Yu Rui. “I think as players we
consume less energy and we sweat less,
which can make our body react better
during the game and keep us in a condition to play all the time.”
In a year when many of its tournaments were cancelled, the AFC needed
to ensure its premier club competition
was completed to limit potentially damaging compensation claims from broadcasters and commercial partners.
“Facilities here are exceptional,”
said, Persepolis head coach Yahya Gol-

mohammadi. “I firmly believe that had
it not been for the Qatari football family,
this tournament would have been suspended and not resumed, as there was
no other country that would have organised these matches.
“In my opinion, Qataris kept Asian
football alive and we, across the whole
continent, should be extremely grateful
to them.”
Not just football, many other sports
like equestrian (Longines Hathab Qatar
Equestrian Tour) which resumed after a
break behind closed doors at the Qatar
Equestrian Federation’s indoor arena at
Al Rayyan, and motorsport – the Qatar
National Baja and Qatar National Sprint
events were successfully completed with
large participation amid health protocols
by the Qatar Motor and Motorcyle Federation (QMMF) at Losail and Sealine.
The ongoing Qatar Olympic Committee’s inaugural QOC Beach Games 2020
at the Aspire Zone again underline the nation’s abilities and Qatar’s sporting stature.
Qatar’s ability to create bio-secure
venues, and to transport people safely
from overseas makes the country one of
the safest and most desirable sporting
destinations.
The world trusts Qatar for its capabilities and impeccable organizationsational skills and hosting. This is further
enhanced with the Qatar Tennis Federation (QTF) now set to host the men’s
qualifying events for Australian Open
2021 for the first time at the Khalifa
Tennis and Squash Complex form January 10-13.
The qualifying will feature the participation of 128 players to qualify to the
main draw. The world’s best players will
compete for a record $71 million prizemoney at Australian Grand Slam tournament which has been rescheduled in
Melbourne from February 8-21 to ensure
enough time for quarantine.
QTF Board Member Karim Alami,
opined, “It’s our pleasure to welcome
all the players who will participate in
Australian Open qualifying to be staged
in Doha and we promise them with an
exceptional experience which live up to
Doha reputation as a major destination
for world sports.
“Selecting Doha to host the Australian Open qualifying due to coronavirus
pandemic reflects the global trust in
Qatar’s abilities.”
Following that Qatar will host the FIFA
Club World Cup in February 2021.
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Doha marches on as world
destination for sports extravaganzas
The Doha 2030 Asian Games will only add to Qatar’s great infrastructure and hosting capabilities thereby taking the nation a step closer
to the mega multi-discipline sports world event of the Summer Olympics which it could possibly aspire to be hosting in the near future
VINAY NAYUDU

D

DOHA

OHA winning the 2030 Asian
Games bid has once again underlined the nation’s belief and march
in line with the Qatar National
Vision 2030.
The Asian Games in 2030 will be the
second occasion that Qatar would be hosting the Asian sporting extravaganza since
the country first held a spectacular Games
in 2006. Since the 15th Asian Games of
2006, Qatar has emerged as a great sporting nation – and the Qatari capital of
Doha as a world destination for top sports
events.
Qatar today has one of the finest sporting venues with as many as 200 state-ofthe art facilities. Doha also boasts of Aspetar – world’s leading orthopaedic and
sports medicine hospital.
The vision which the Doha2030 Bid
Committee recently presented to the Asian
world at the Olympic Council of Asia’s General Assembly in Oman also reflected the
faith the continent and world has in Qatar’s
great capabilities as a sporting nation.
As the Chairman of the Doha 2030 Bid
Committee HE Sheikh Joaan bin Hamad
Al Thani said on winning the bid, the Asian
continent has great confidence in Qatar.
“The 2030 bid was a long and arduous
project, and thank God we won. This is a
sign of Asia’s confidence in the State of Qatar,” said Sheikh Joaan, also the president
of the Qatar Olympic Committee.
Sheikh Joaan added: “This is a great
opportunity for all the people of Qatar.
Sports is our national identity, it’s in our
DNA.
“Our entire country has been working
so hard for the past 20 years, building a
truly world class sporting infrastructure
and gaining expertise.
“Quite simply there is no limit to what
Qataris can achieve. The Asian Games
holds a special place in my heart. I had the
honour to be the torch relay bearer in the
2006 Doha Asian Games. Back then I visited 26 cities in 15 nations in 55 days.

Doha which hosted a spectacular 15th Asian Games in 2006 will now hold the continental sporting extravaganza a second time in the 21st
Asian Games in 2030. Riyadh will host the 2034 Asian Games.
“This bid is a result of the hard work
by the people of Doha. It’s also the result
of our dedication over the years to develop
sport in Qatar and in the region. Athletes
are our most important priority.
“We did not change our city to fit the
Asian Games. We adapted the
Games to fit our existing infrastructure. We have built our
200 sports facilities, which
have hosted more than 50 major international championships. They have been tried and
trusted. It’s not only venues
that are ready but management
teams as well. There is no learning curve for Doha 2030. The
crucial point that makes our bid
unique is that we don’t just have
the hardware but we also have

the software.
“Our goal is simple. We want more
Asian athletes on Olympic podiums. We
want that to be part of your national sports
history, not just ours. Doha is a place
where we all belong.
“Our Games will serve as a new model, not just for 2030 but for the incredible
journey that lies ahead. Doha 2030 is a
win-win situation for us all – the athletes, the NOCs, the OCA and the Olympic movement across the globe. This is a
shared legacy and we’re stronger because
of it.”
This was further endorsed by Qatar’s
Deputy Prime Minister and Minister for
Foreign Affairs HE Sheikh Mohamed bin
Abdulrahman Al Thani. “I don’t think
there
is
any ques-

tion about Qatar government’s support
and dedication that it gives to sport. The
sport is in our DNA and it’s truly part of
our national identity. It’s a new approach
of bidding for the Asian Games. Because
our focus is on you, not on us. My role is to
assure you that our government’s commitment to 2030 is total and unqualified. Just
as it was for the 2006 Asian Games,” said
HE Sheikh Mohamed.
Qatar Olympic Committee (QOC)
Secretary-General and CEO of the Doha
bid Jassim bin Rashid Al Buenain, said,
“We are very proud of this historic moment. We would like to dedicate the hosting of this top Asian event to His Highness
Sheikh Tamim bin Hamad al Thani, Amir
of the State of Qatar, and HE Sheikh Joaan
bin Hamad al-Thani. The huge development Qatar has achieved in sports is an
outcome of 16 years of hard work.

We have managed successfully to host this
top Asian event (in 2006). Qatar has top
infrastructure.
The Qatar Swimming Association President Khalil Al Jabir, also a member of the
bid committee, highlighted that Qatar’s
sporting success was a result of its clear
strategy of depending on well-mapped
plans and activities to improve further.
“Qatar hosts 70 top events every year.
The readiness of infrastructure and the
well-structured transport system are supporting tools to facilitate the athletes and
delegations. The future of sporting events
is in line with Qatar’s National Vision
2030. Asian Games will require top class
complexes and we are ready to host them,”
he added.
Sheikha Asma Al Thani, Director of
Marketing & Communications of Qatar
Olympic Committee, added that hosting
the Asian Games means a lot for women.
“The top sporting events impact and influence positively in the society. Many youths
will get inspired with the star athletes as
they attend the competitions. They would
like to win medals in top sporting championships,” she said.
Qatar successfully hosted the World
Beach Games 2019 and will be hosting
the World Swimming Championships in
2023. Qatar held the 2019 IAAF Championships much to the delight of the athletics world, and it has has an annual fixture
for the athletics Doha Diamond League.
Qatar also hosts the tennis ATP and QTA
Qatar ExxonMobil and Qatar Total Open
tournaments each year.
The Doha 2030 Asian Games will
therefore only add to Qatar’s great infrastructure and hosting capabilities thereby
taking it a step closer to the mega multidiscipline sports world event of the Summer Olympics.
Doha is also inclined towards making
a bid to host the 2032 Summer Olympics. And given its super track record as
a great hosting nation, the International
Olympic Committee and the world would
certainly stamp the approval – sooner if
not later.
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Vodafone Qatar:
Embedding Digital
Transformation

Since the pandemic
began this year,
Vodafone Qatar
responded
rapidly to help
the country’s
organisations
and businesses
minimise perational
disruptions through
the activation of
business continuity
measures

V

VODAFONE Qatar’s vision has always been to support Qatar’s ambition to becoming ‘future ready’.
As we begin to see the early signs
of recovery from the pandemic, it
is particularly important for the Qatar to
continue the steps it has made in digital
and technological innovation, positioning 2020 as a year we all remember for
innovative and technical change across
the country.
Vodafone Qatar’s support during the
early stages of the pandemic will ensure
the country’s ‘Smart’ credentials boost
tech innovation as recovery begins.
In line with the National Vision 2030,
Vodafone Qatar has invested heavily in
building the foundation for Doha to become a smart, digital city. This commitment, towards becoming one of the most
technologically advanced and resilient
countries in the world, meant Vodafone
stood side by side with the country as it
adapted to the momentous changes we
have all had to face.
Since the pandemic began this year,
Vodafone Qatar, as a provider of vital communications infrastructure, responded rapidly to help the country’s
organisations and businesses minimise
operational disruptions through the activation of business continuity measures.
These included adding extra capacity to its fixed, broadband and
mobile networks, and giving customers a greater range of affordable

options to double their data allowance
and speeds.
To encourage people to stay in their
homes and practice social distancing,
Vodafone pivoted their salesforce to support home delivery of services, handsets,
routers and other hardware.
With the advent of home working
now a reality, creating and keeping effective communications networks open was
vital in maintaining business continuity.
Vodafone’s partnership with Microsoft
Qatar facilitated solutions by offering the
nation’s businesses a free six-month trial
of Microsoft Teams and all Office 365 solutions. Meanwhile, in the education sector, Vodafone ensured disadvantaged students received complimentary access to
its services for continued learning online.
In addition to this support, Vodafone
Qatar assisted public health agencies in
national efforts to control the virus. Over
4 million health awareness messages
were sent to workers across the country alongside free data to support the
training of health ambassadors to work
within their local communities, a scheme
backed by Qatar’s Ministry of Transport
and Communications and the Ministry of
Public Health.
Vodafone’s ability to support during
the pandemic was built around its commitment to Qatar’s realisation of the
2030 National Vision.
Continued on page 18
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Vodafone Qatar continues
to heavily invest in Qatar’s
technology infrastructure.
In 2020, the company
expanded its fibre
footprint while Vodafone’s
5G network reached new
heights - covering more
than 75 percent of Doha
and other important
urban centers in the
country

Continued from page 18

Vodafone continues to heavily invest
in Qatar’s technology infrastructure and
in 2020 expanded its fibre footprint while
Vodafone’s 5G network reached new
heights - covering more than 75 percent
of Doha and other important urban centers in the country. Early adopters were
able to use high speed internet and capacity to stay connected with loved ones,
study and work from home.
Social Wi-Fi and Giga TV solutions
are two of Vodafone’s innovative business
solutions that support companies’ efforts
to bounce back quickly from the effects of
the pandemic. For example, Social Wi-Fi
lets businesses generate valuable data by
transforming their free guest Wi-Fi into
a customer engagement tool. GigaTV for
Business allows companies to entertain
their customers through broadcasting
in public areas. Vodafone also developed bespoke products as a direct initiative to help business. The recent launch
of Sharek provides a number of prepaid
plans that SMEs can select to ensure they
have the flexibility to meet their requirements via a single, simple plan.
In addition to bespoke products, Vodafone’s expertise in digital transformation
is revolutionising the nation’s energy and
utilities sector; Internet of Things (IoT),
Big Data, Machine Learning and cloud
computing are digital innovations underpinning the smart, streamlined services
companies can manage remotely, cutting
costs and improving efficiency.
For example, an MoU signed in November 2020 with Qatar’s General Electricity &
Water Corporation (Kahramaa), launched
a groundbreaking IoT programme for the
utility supporting their roll out of 600,000
smart meters as part of Kahramaa’s plans
to completely digitise services, drive operational efficiencies, enhance customer experience and shape overall network planning and infrastructure helping Kahramaa
to meet both environmental and sustainability targets.
Vodafone Qatar is supporting enhanced mobility options in Qatar in partnership with the start-up Loop Mobility.
Vodafone tailor made IoT solution to support them in the rollout of hundreds of
electric scooters to solve Doha’s first and
last mile challenge.
In addition to support for new mobility options, Vodafone Qatar is also ensuring people can stay connected while
in transit and providing data that helps
make their journey more efficient on the
Doha Metro. Qatar Rail uses this capability to analyse customer journeys to
provide an overview of their frequency,

Launching innovative
business solutions
Social Wi-Fi and Giga TV solutions
are two of Vodafone’s innovative
business solutions that support
companies’ efforts to bounce
back quickly from the effects of
the pandemic
● Vodafone Qatar launched a
groundbreaking IoT programme for the
roll out of 600,000 smart meters as
part of Kahramaa’s plans to completely
digitise services
● Vodafone Qatar is supporting enhanced
mobility options in Qatar in partnership
with the start-up Loop Mobility
● Vodafone Qatar is also ensuring people
can stay connected while in transit and
providing data that helps make their
journey more efficient on the Doha Metro
the duration of a ride and geographic
movement, all while providing free Wi-Fi
access to metro passengers.
The national tourist industry is another sector benefiting from Vodafone’s
Big Data Analytics solution. An MoU with
Qatar National Tourism Council (QNTC)
in December 2020 will help the council
develop the capability to track visitor
trends in detail, enabling them to direct
resources to best meet demands, especially in getting ready to welcome millions of visitors to the country for the
FIFA World Cup in 2022.
Alongside advanced analytics capabilities, Vodafone will be making sure it
contributes to the best possible fan experience in 2022. In time for its official
inauguration, Ahmed Bin Ali Stadium,
popularly known as the Al Rayyan Stadium, became the third arena to be covered
by Vodafone’s Giganet 5G technology, following Al Janoub and Education City Stadiums. This technology will allow fans to
experience an unforgettable World Cup,
connecting more people than ever to the
action both inside the stadium and out.
As more and more entities in
Qatar increasingly realise the potential
that technology offers and turn to it to
enhance efficiency and sustainability,
Vodafone remain committed to being
their partner in supporting Qatar’s national development supporting Qatar’s
transformation into a truly twenty-first
century Smart country.
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QFC: At the threshold
of its 2022 target
In a tumultuous year rocked by the pandemic, QFC announced a
string of measures to offer relief to the firms registered on its platform
by extendeding deadlines for tax filings without late-filing penalties
TRIBUNE NEWS NETWORK
DOHA

DESPITE the challenges posed by
COVID-19, the Qatar Financial Centre witnessed over 12 percent growth in 2020.
Within the year, more than 100 companies
registered with the centre, which allows
firms to operate in and from Qatar within
a legal and tax environment based on the
English common law.
This has taken the total number of companies under QFC from over 816 in 2019
to more than 926 in 2020— bringing it
much closer to its 2022 target of crossing
1,000 firms.
In a tumultuous year rocked by the pandemic, the QFC has announced a string of
measures to offer relief to the firms registered on its platform. It extended deadlines
for tax filings due to the COVID-19 crisis
without late-filing penalties.
QFC continues to offer full support to
its firms during COVID-19, including a
24/7, multilingual call centre where clients can continue to relay their licensing
and post-licensing queries, as well as other
business servicing questions.
Since the beginning of April, the multilingual call centre has responded successfully to several hundred individual enquiries, which demonstrates the breadth and
depth of its customer service expertise.
QFC has also strengthened its digitalisation processes for firms’ incorporation,
ensuring that all automated processes are
approved swiftly, from the point where a

QFC Authority Chief Executive Officer Yousuf
Mohamed Al Jaida.
firm submits a business case to when a firm
is licensed on the QFC platform and receiving post-licensing services such as immigration, banking and relocation support.
“The significant national economic
measures, directives and stimulus, which
were introduced to mitigate the negative impacts of the unprecedented global
circumstances surrounding coronavirus
(COVID-19) showcase Qatar’s commitment and support of its private sector in

alleviating financial burdens and ensuring
the continuity of business,” QFC Authority
Chief Executive Officer Yousuf Mohamed
Al Jaida said.
The Qatar Financial Centre sees it imperative to complement national measures
and remains committed to offer its own
relief and continued support to QFC firms
during this crisis.
In November, QFC highlighted the
strategic role of the aviation industry as an
integral component of the global economy
and showcased its suitability as an aircraft
financing and leasing destination.
“While the international airline industry continues to recover from the devastating effects of the COVID-19 pandemic, the
development of new vaccines will no doubt
begin to revive international travel,” Jaida
said while addressing a webinar, where
speakers discussed QFC as a new frontier
market in aircraft finance.
“The aviation industry is, at the same
time, re-organising itself in ways that will
make it more resilient to global challenges and the private sector will no doubt
play a critical role in this. We believe that
QFC provides a competitive alternative
environment from which players in the
aircraft industry can grow their business,”
Jaida said.
“Backed by our well-developed and
comprehensive legal and tax regimes, the
QFC is well suited to serve as a hub for
the aircraft financing and leasing industry
and to further contribute to boosting the
growth potential of this sector in Qatar and

Rose De Desert:
Celebrating the
Art of Floristry!

R

ose De Desert is the first
Qatar based Luxury Flower
Shop which is passionate
to provide a unique experience to
clients on their most memorable
events of life, with our Premium
Fresh and Endless Flower Collections. Most of our flowers are
imported from premium farms of
Ecuador, Netherlands, Kenya and
Spain. The flowers are handpicked
to ensure the feature, shape
proportion and tested for extended
vase life. We have a collection of
more than 500 different varieties
of Fresh Cut Flowers and 200+
varieties of long-lasting flowers
that have been preserved naturally
to maintain its spectacular appearance for an extended period. The
designing team has exceptional
knowledge in floral artistry and
craftsmanship. We give attention
to detail to offer a unique design
by understanding each customer’s
preferences and sentiments.
Rose De Desert offer a unique
product with exclusive best graded
flowers from around the world, our

earnestly in our creative studio
to bring the latest trend in gift
and interior decoration solutions,
delicately selecting only the best
roses to enhance your design.
With our dedicated research
team, we are passionate about
staying at the forefront of product
development.
We are the only company to
develop our own subtle fragrance
to enhance the natural experience
of owning Rose De Desert product.
One can browse through our range
of individually crafted gifts, from a
striking single rose, lovingly packaged to give the ultimate romantic
gesture. Customers can order
Core & Luxury Collections walk-in,
call us or online and get instant
delivery based availability.
brand sets an exciting offer on
many levels and these include:
Gifts: Our fabulous floral gift
solutions, complimented by our
unique fragrance range are available directly in our stores and via
online sales.
Weddings: Through our vast array of bespoke wedding packages
you can increase revenue whilst
offering each bride a never seen
before product.
Corporate Events: We create
packages for corporate clients to
display within their own business
environment, focusing on floral
arrangements through long term
partnerships. Branded opportunities can be exploited through our
fully personalised colour schemes
that can match business branding.
Roses that speak to our
customer’s hearts
Rose De Desert offer our customers a huge range of colors and
designs to choose from preserved
roses. Our design team work

the region,” he said.
The year also saw Magi Aviation Capital (Magi)opening a regional office in Doha.
A QFC-registered company, Magi Aircraft
Management ME will be the focal point
for Magi’s origination and aircraft management activities in Qatar and the region.
The office will also focus on the development of aircraft finance and leasing expertise in Qatar, working alongside the QFC
and other local partners.
In November, QFC also announced new
regulations for operating a representative
office in Qatar. The new regulations are

designed for financial services enterprises
to establish a presence in Qatar’s flourishing market and promote their products and
services.
Under the newly announced representative office framework, financial institutions will be able to conduct a range
of activities, including but not limited to,
marketing the products and services of its
group, carrying out market research or feasibility studies in relation to financial products or financial services on behalf of the
head office, and serving as a liaison office
for its group.
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Positive signs emerge amid virus upheaval

As many as 988
keys were added during the first
half of 2020. There are currently more than
20,000 rooms under construction, which will be complete
before the FIFA World Cup in November 2022
Al Wakra.
In Qatar’s retail market, after maintaining
a stable outlook for almost a year, the best perLTHOUGH Qatar’s real estate sector con- forming malls in Qatar with stable occupancy
tinues to experience headwinds amid the have started to experience the heat in the quarongoing COVID-19 pandemic and weaker terly rentals and witnessed a drop of 4.21 percent
oil prices, it is important to remember that over Q1 and Q2 2020. While the malls having
there have been some positive signs.
occupancy of less than 80 percent including the
The global health crisis not only impacted the upcoming malls experienced a marginal drop in
health of millions around the world but led to re- the rentals by 1.52 percent during the initial two
strictions on travel, social mobility and closure of quarters of 2020.
Between March-May 2020, there was closure
non-essential businesses.
Qatar experienced its first COVID-19 case of all retail shops in shopping centres and comon February 29. The government of Qatar was mercial complexes except for pharmacies and
quick to respond by enforcing a range of meas- shops that sold food. In June 2020, with the adures in an effort to restrict the spread of the vent of phase 1, ban on non-essential retail shops
virus. By December, Qatar had approximately was partially lifted.
142,000 confirmed cases of COVID-19. In terms
In the hospitality sector, the pandemic has
of testing, Qatar was ranked
slowed the delivery of new
in the top twenty countries to
hotel supply throughout this
have the highest testing per
year. There are currently
million people and also had
more than 20,000 rooms unone of the lowest numbers of
der construction, which will
deaths in proportion to the
complete before the FIFA
number of confirmed COVWorld Cup in November
2022. As many as 988 keys
ID-19 cases.
were added during the first
In addition to implementhalf of 2020 with the opening efficient health strategies, the government also
ing of Pullman Hotel in West
announced an economic stimBay, Imperium Residences in
Najma, Dusit D2 Salwa Doha
ulus package of QR75 billion
in Muraikh and Al Liwan
in an attempt to counter the In a bid to diversify Qatar’s economy,
Suites in Rawdat Al Khail
economic fallout and provide the country has further opened its
and Diyafa Hotel Suites in Al
relief to those impacted the property market to foreigners, with a
scheme giving those purchasing home Sadd, according to ValuStrat
most by the constraints.
research.
The real estate market, or stores the right to call the nation
In a bid to diversify Qalike all sectors in Qatar, was home. A new law will add to the limited
impacted by the pandemic number of locations where non-Qataris tar’s economy, the country
and its resulting constraints can buy real estate outright. Now a
has further opened its propon mobility, travel and busi- $200,000 (QR730,000) property
erty market to foreigners,
a scheme giving those
nesses. The first quarter of
purchase secures temporary residency with
purchasing home or stores
2020 had a good start, parthe right to call the nation
ticularly January and Febru- for the term of ownership
home. A new law will add to
ary, according to real estate
the limited number of locaresearch firm ValuStrat.
However, lockdown meastions where non-Qataris can
ures were implemented in March. In June 2020, buy real estate outright.
Earlier, investors needed sponsorship from a
the government introduced a plan to ease the restrictions in four phases. By the end of November, Qatari business or individual for residency, but
Qatar was in the second leg of easing the fourth now a $200,000 (QR730,000) property purchase
secures temporary residency for the term of ownphase of restrictions.
The outbreak and the subsequent response ership. A $1 million (QR3.65 million) worth purmeasures to mitigate its impact have led to up- chase also buys the benefits of permanent resiheavals in almost all sectors of the country, in- dency, including free schools and healthcare. The
cluding the real estate sector. However, the real new law legalised freehold ownership for various
estate decline has been much softer in the first asset classes including shops, offices and residenhalf than what was witnessed in the same period tial villas in a compound in 10 locations. A further
in 2019, according to KPMG.
16 locations have been identified where real esCushman and Wakefield Qatar, in this third tate can be held on 99-year leases.
quarter real estate review, noted that the country
“Despite the challenges of 2020, Qatar’s real
was expected to see further downward pressure estate market has held up remarkably well,” said
on residential rents as new demand fails due to CWQ General Manager Edd Brookes.
COVID-19 measures to prevent the spread of the
“And whilst the difficulties of travelling have
pandemic.
undoubtedly upset many holiday and work trips,
In October, the Barwa Real Estate (BRE) this has meant an increase in domestic real estate
launched two residential projects — ‘Madinatna’ transactions as well as a boost to the hospitality
for families and ‘Barahat Al Janoub’ for workers market in terms of staycations and F&B revenue
— worth more than QR5 billion in the heart of once hotels were allowed to re-open,” he added.
TRIBUNE NEWS NETWORK
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QSindhis Social Forum:
At the forefront of community service

Q

SINDHIS Social Forum
(QSSF) is a social and community welfare organisation
founded in December 2014.
Over the last 6 years, QSindhis has grown leaps and bounds to
be one of the renowned Pakistani
organisations in Qatar. QSindhis
team has been actively participating in all major national level events
in Qatar whether related to culture,
sports, health or community welfare. QSindhis recently arranged
two blood donations drives in 2020
in collaboration with Hamad Medical Corporation, where more than
100 volunteers participated in the
nobel cause of saving lives.
QSindhis actively volunteered
their services to distribute dry
ration among stranded Pakistanis in Qatar during the peak of
COVID - 19 pandemic in collaboration with Pakistan Embassy in
Qatar and received acknowledgement from Pakistan Ministry of
Foreign Affairs.
During COVID-19 pandemic,
QSindhis supported the people
who lost their jobs and were not
able to pay their room rent. We
also distributed cash among 400
needy families in Pakistan. QSindhis stood shoulder to shoulder
with the frontline health care
professionals and provided PPEs
to many hospitals in Pakistan to
protect the doctors.
Qsindhis started celebrating
Sindhi Cultural Day in Qatar and

all other communities joined the
hands with Qsindhis in celebrating different cultures of Pakistani
communities residing in Qatar.
QSindhis Social Forum aims
to continue playing a constructive
role in development and welfare
of all Pakistani communities living in Qatar and Pakistan. Con-

tribution in the development and
progress of Qatar and Pakistan
is the primary goal and of paramount importance for thr forum.
QSindhis team will continue
to work with the Qatari authorities and Pakistan Embassy to
perform its activities to achieve
this goal.

Printpedia Trading offers
hassle free print solutions

P

RINTPEDIA provide high quality A3 Multifunction Color & Black & White Printers imported from across the world to maintain the
quality and quantities. Our partners across
the world give our clients technical expertise,
which will enable us to ensure a total perspective for
developing high quality and cost effective business
solutions. Incorporated on the vision of our Chairman Mr. Hassan Abdul Ghani, Our mission is to deliver high-end, optimal, cost-effective and innovative
solutions. It is our philosophy to build partnerships
with suppliers
and customers by creating
strong, longterm relationships based on
confidence through expertise and commitment. Our
vision is to become a global player in IT product distributor and to be the most preferred and valuable
service provider of the industry.
Services offered
Printpedia Trading offers customised solutions
to clients with emphasis on the following areas such
as Distribution of Refurbished A3 Multifunction
Photocopiers, Consumables and Spare Parts for all
leading brand. We also provide Rental and Leasing
Services with AMC solutions also.

What We Do
Printpedia imports refurbished photocopiers
and printers equipment. Our team has 10 years of
experience, which enabled us to establish a strong
network of suppliers all over the world. Our machines which are collected from Europe and South
East Asia are stored at a central distribution in Qatar. Our machines are from many of the leading distributors such as Konica Minolta, Canon and Ricoh.

